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Welcome to the July Issue
ShoreMaster and Hydrohoist Announce Merger

Marine Leaders Create World’s Largest Marine Equipment Manufacturer

ShoreMaster, LLC (“ShoreMaster”) and HydroHoist Marine Group, Inc. 
(“HydroHoist”) are excited to announce the merger of their businesses. 
The combined product offering of these industry-leading brands covers 
the broadest spectrum of boat types, sizes and marine environments in 
the industry across all major product categories in the dock, boat lift and 
accessories market. The combined enterprise will be the largest dock and 
boat lift player in North America.

The combined business will have a 700+ strong worldwide dealer network able to provide the high-quality 
products and service customers have come to expect from each brand. The resulting larger footprint will pro-
vide new and unique dealer opportunities without overlapping existing market share.

“I see unlimited potential from the combined forces of these two market leaders,” said Don Hurley, President 
of ShoreMaster. “ShoreMaster and HydroHoist together produce the highest quality products in their respec-
tive marketplaces. It makes sense to combine our unique product lines and networks to offer a one-stop-shop 
for marine products. Our merger achieves that goal while retaining the enthusiasm and motivation that drives 
each company individually.”

Increasingly important in a rapidly evolving market, the combined company will boast a more agile develop-
ment process and two world-class management teams under one leadership. Over the past few decades, 
ShoreMaster and HydroHoist have delivered highly innovative and successful marine solutions on the market, 
meeting the needs of marinas, residential dock owners and boaters across the world.

“The union of our companies focuses on internal synergies, external benefits to customers and the blending of 
two marquee brands,” said Mick Webber, President of HydroHoist. “We are in the enviable position of having 
complementary, not competitive operations. I am thrilled by the opportunities this merger creates.”

Webber continued, “Together, HydroHoist and ShoreMaster have enormous potential, and this will allow two 
companies to merge into one team that will deliver the highest quality products, unparalleled customer service 
and a seamless experience from purchase to installation. With the leadership of ShoreMaster and the scale of 
our existing dealer network, I am confident that we will continue to lead the industry as the preeminent marine 
equipment manufacturer.”

Hall of Fame Marina Salutes Dive4Vets during National Marina Days

Source: Megayacht media; by Lisa Overling

Hall of Fame Marina in Fort Lauderdale, Fla. announces Dive4Vets as its charity beneficiary for its annual Na-
tional Marina Days celebration on June 22, 2019.

Hall of Fame’s National Marina Days (NMD) celebration includes a fun morn-
ing cruise on S/Y Spirit of Lauderdale for Veterans and guests. The route follows 
the Intracoastal to Port Everglades into the Atlantic Ocean and return. Immedi-
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ately following the cruise, the JROTC color 
guard of Marjory Stoneman Douglas High 
School will lead the Pledge of Allegiance 
and our National Anthem, followed by a 
program honoring Veterans and a lun-
cheon at G&B Restaurant, including a 
Fallen Soldier Table.  

Fort Lauderdale Mayor Dean Trantalis will 
present the city’s proclamation celebrating 
National Marina Days and honoring Dive-
4Vets. With two weeks left for fundraising, 
generous marine industry sponsors have 
already raised $3,000 towards a beach ac-
cessible wheelchair and other equipment 
to aid Veterans in SCUBA diving. 

“Diving is a fun recreational activity on the 
water and that’s the mission behind National 
Marina Days,” said Scott Salomon, CMM, and 
marina manager of Hall of Fame Marina. “We 
are happy to shine the spotlight on Dive4Vets 
and believe in their mission to help our nation’s 
Veterans who have sacrificed so much for our 
country and our freedom. If we help save one 
Veteran’s life by helping them learn to dive and 
to enjoy the water, then we have really accom-
plished something important, together.” 

Sponsors may raise enough funds for two 
beach accessible wheelchairs according to 
Salomon, who reports one sports wheel-
chair was also donated. 

Kary McNeal, a dive master and founder of 
Dive4Vets, is a retired gunnery sergeant and 
US Marine Corps Veteran. He established 
Dive4Vets as one solution to counteract Vet-
eran suicides, which sadly average 22 lives 
lost daily for combat deployed Veterans. 

“Frankly, I started Dive4Vets because I just got tired 
of going to funerals,” said McNeal, who explains the 
water is a great equalizer. “Diving is a social sport 
where everyone is interdependent on each other and 
removes the isolation factor plaguing so many Veter-
ans. Diving cannot be enjoyed alone and gives Veter-
ans more confidence and higher self esteem.” 

Industry News

McNeal’s company, Aquatic Ventures, certifies about 
700 divers annually. About 20-percent are Veterans 
whose first SCUBA certification is completely fund-
ed by Dive4Vets. Veterans dive over 60 fascinating 
wrecks off the shores of Broward County, like The 

This 215-foot (65.5-meter) Dutch freighter was built in 1956, and held 
multiple names over the years, including: Nore, Booker Trojan; Caricom 
Adventurer; Cari Gulf Venture and Windward Trader. She was sunk as an 
artificial reef in May 1990, during the 25th anniversary of the Pompano 
Beach Fishing Rodeo – hence the name Rodeo 25 – and came to rest 
upright on the seabed at a depth of around 125 feet (38 meters).

After about a decade underwater, Rodeo 25 began to collapse around 
midship. As the structure buckled, the bow was pushed upwards and the 
stern began to list slightly to starboard. The forward mast collapsed into 
the sand on the starboard side after a storm in the mid-2000’s.

In September 2017, Hurricane Irma caused significant damage, 
pushing the wreck further onto her starboard side and accelerating the 
deterioration of the deck around midship, which now rests in pieces. The 
storm also caused Rodeo 25’s twin crane masts to collapse along with 
the entire stern superstructure, which now lies crumpled on the wreck’s 
starboard side. The bow of the wreck remains intact and sits at an angle, 
with its highest point at a depth of 98 feet (30 meters).

To learn more about the wrecks and reefs around Florida's coast check 
out Reef Smart’s Fort Lauderdale guidebook, available on Amazon.
com and at local dive centers and bookstores. Reef Smart's Palm Beach 
guidebook is due for release in July 2019. Visit: www.reefsmartguides.
com for more information.

Industry News continued on Page 5

http://www.reefsmartguides.com
http://www.reefsmartguides.com
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Windward Trader just off the shore of the Pompano 
Beach fishing pier.

“These guys forget their troubles when they are un-
derwater,” said McNeal. “As strange as it sounds, 
those injured from inoperable shrapnel often find the 
changing water pressure actually moves that shrap-
nel around, in a good way. The US Veterans Adminis-
tration advocates SCUBA diving to successfully treat 
PTSD. When you dive, you live in the moment.”

In previous years, Hall of Fame’s National Marina Days 
benefited the JROTC of Marjory Stoneman Douglas 
High School, Sea Scouts, marine magnet students 
and various charitable organizations with ties to the 
water and boating.

Hall of Fame Marina is a Westrec facility which be-
came Fort Lauderdale’s first designated clean marina 
in 2002. Hall of Fame Marina is a host site for Fort 
Lauderdale International Boat Show (FLIBS) and is lo-
cated at 435 Seabreeze Blvd in Fort Lauderdale, Fla. 
The cruise departs on Saturday, June 22 at 7:30 AM 
and returns at 10AM. The media is invited to cover 
the Dive4Vets program, which includes inspirational 
stories from diving Veterans at G&B Restaurant, com-
mencing at 10:15 AM and concluding at 12:30 PM.

Thank you to 2019 sponsors of National Marina Days 
benefiting Dive4Vets: Hall of Fame Marina, Nearshore 
Networks, Phoenix Yachts, GHI Shipyard, Peck Yachts, 
Boksa Marine Design, FHG Marine Engineering, Hen-

dry Marine, Coconuts, G&B Oyster Bar, Tow Boat US, 
One of a Kind, Marriott Courtyard, Spirit Yacht Char-
ters, Peterson Fuel, American Yacht Agents, Hartman 
Yacht Maintenance, Westrec Marinas, Aquatic Ven-
tures, International Swimming Hall of Fame, Horizon 
Yachts, Singh & Associates, Special Needs Group, Reef 
Smart Guides, Fire Ranger Marine, Tom Serio Photog-
raphy, YachtingToday.TV and Megayacht Media.

Oasis Marinas Will Offer Siren’s 
MTC Connected Boat Technology to 

Boaters

Source: International Boat Industry

Oasis Marinas and Siren Marine are partnering to 
deliver Siren’s MTC Connected Boat technology to 
boaters that call one of Oasis’s 20 marinas on the US 
east coast home. The marina management firm will 
also use Siren’s Fleet Management Portal to monitor 
and track customers’ boats.

While Oasis is working to expand its footprint in 
states from Connecticut to Virginia, and Washington, 
DC, it believes the Siren partnership will help round 
out customer offerings that included its additional 
business divisions – the Snag-a-Slip marina reserva-
tion system and Marina Life magazine.

“Our goal is to provide a five-star hotel experience 
at the marinas we manage,” said Dan Cowens, Oasis 

Industry News continued on Page 7

Indian Point Marina
Branson, Missouri

Telegraph Cove Marina
British Columbia, Canada

Lady’s Island Marina
Beaufort, South Carolina

Southwind Marina
Pensacola, Florida

CAPRIA
Buenes Aires, Argentina

Welcome Aboard
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Marinas’ CEO, in a news release. “An important part is 
providing a place where boaters can relax and focus 
on having a good time on the water. We immediately 
recognised how Siren Marine’s Connected Boat Tech-
nology, and the peace of mind it provides boaters, 
helps us achieve that goal.”

Siren Marine’s MTC system keeps boaters appraised of 
their boats condition and location from anywhere in 
the world using a mobile phone app. It uses geofence 
tracking and monitors a variety of the boat’s functions.

Both companies say the agreement goes beyond of-
fering Siren’s technology to Oasis’ tenants, but is a 
true partnership bringing Siren exposure though the 
Snag-a-Slip and the magazine.

Golden Isles Marina Rebuilds After 
Hurricane Damage

By Mary Lou Jay, Marina Dock Age

Although it’s been a long road to recovery from hur-
ricane damage, Morningstar Marinas’ Golden Isles 
Marina on St. Simon’s Island, Georgia, has completed 
the first phase of its renovation and will be launching 
the final phase this fall.

The marina, which has 133 in-water slips and just un-
der 200 dry covered storage slots, is located just off the 
Intracoastal Waterway along the Frederica River. It was 
slammed by Hurricane Hermine in September 2016, 
Matthew a month later and Irma in October 2017.

“The entire marina needed to be replaced,” said Bill 
Young, director of marina services for all nine of 
Morningstar Marina’s properties. “Even though ev-
erything was still floating, every 16-foot section was 
basically twisted beyond repair.” Not a single boat 
was damaged, however, because of the staff’s on-site 
preparation before the storms.

The aluminum floating dock system were developed 
to work around the existing piles.

To accommodate its boaters while it was waiting for in-
surance funds for rebuilding, the marina spent almost 
$50,000 to install new wood decking that would allow 
it to continue to operate. “We never missed a beat. We 

were probably down for a total of about two weeks 
until we could get the electric back up,” Young said.

The final insurance settlement didn’t come through 
until December 2018, but the marina was able to start 
rebuilding half of its structures in December 2017.

Morningstar handled the demolition and the instal-
lation work inhouse. “We’re going to replace the en-
tire marina for $3.5 million instead of the $5 million 
quote that we were quoted for a complete turnkey 
project,” Young said. “It was extremely difficult, but 
we feel that it’s been a very valuable experience.”

One of their first decisions was to keep the 140 un-
damaged piling rather than pulling them out and in-
stalling new ones. Replacing them would have cost 
between $2,500 and $3,500 for each pile.

The demolition started in December 2017 with the ma-
rina’s rack storage dock. Crews were able to demo a 
dock in just two days, cutting it up into 16-foot sections. 
Morningstar found a creative way to save on disposal 
and landfill fees for the old dock sections, which would 
have been as high as $200,000 if a contractor had done it.

“We put ads on craigslist and offered 16-foot sections 
of floating docks to whoever wanted them,” Young 
said. They disposed of some docks this way—people 
taking them by land and by water. The remainder 
went to a person who sold them as reclaimed wood. 
They paid $25 a section for him to haul it away, what 
Young called a “super bargain.”

Industry News continued on Page 8

https://www.marinadockage.com/golden-isles-marina-rebuilds-after-hurricane-damage/
https://www.morningstarmarinas.com/
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Wahoo (now part of Meeco Sullivan) designed and 
built the CAT5 aluminum floating dock system, work-
ing with Morningstar to develop a dock system that 
could be installed around the existing piles. “It was 
an amazing engineering feat; they took GPS readings 
from all 137 piles and developed an insert that we 
could put on the piles,” Young said.

“We would take delivery of the docks, bolt them to-
gether into sections between 50 and 100 feet long, 
and then use our workboats to pull them out into 
place. We would then use currents and our people to 
move them into place, lock them onto the piles and 
move onto the next section,” he continued. Installa-
tion of each dock section took about a week.

The longest part of the installation was putting all 
of the boards down and installing a rub rail. “There’s 
a lot of linear feet of dock,” Young said. The drys-
tack dock is about 440 feet long, and the other 
docks that Morningstar rebuilt at this time—B, C, 
D, E and most parts of M—were all about 300 feet. 
This work was completed in time for the 2019 boat-
ing season.

Renovations of Dock A and the long, 650-foot face dock 
at its end—used for transient boaters and the fuel dock 
— will start in December 2019. To help pay for this work, 
Morningstar was successful with three funding applica-
tions for Boating Infrastructure Grants: one for the elec-
trical work, one for the fuel dock and one for the de-
molition and construction of the new transient docks. 
“This will be a $1.5 million project, and we will get almost 
$700,000 of that through BIG funding,” Young said. The 
expected completion date for this work is April 2020.

During the demolition and construction, Golden Isles 
Marina was able to serve all of its customers by moving 
them around to different parts of the marina and by rent-
ing slips from an adjacent marina. Despite the renovation 
activities, the marina was down only five percent in over-
all net operating income in 2018 compared to 2017.

Burlington Harbor Marina Transforms 
City Waterfront

By Mary Lou Jay, Marina Dock Age

With the May opening of the Burlington Harbor Ma-
rina, the City of Burlington, Vermont, has gained a 

modern, attractive marina that will help accommo-
date the area’s need for slips for larger boats. The 
marina is one of the final portions of a project that 
has transformed the city’s northern waterfront along 
Lake Champlain—an old industrial area—into an at-
tractive destination for residents and visitors.

The marina, which will offer 160 slips for both season-
al and transient boaters, was developed by Charles 
DesLauriers, Jack Wallace and Trident Marine Group.

“This project has been almost six years in the making; we 
are ready and excited to bring further access to both the 
lake and the City of Burlington with our marina,” Wal-
lace said. “It is more than just a place to moor a boat; 
renting a slip at Burlington Harbor Marina will offer a 
first-class experience. Every person who docks here will 
feel as though they are at home on the shores of Lake 
Champlain, regardless of the length of their stay.”

The marina is tucked between a city water facility and 
a Coast Guard station. The site previously contained 
a defunct picnic area and an asphalt parking lot along 
the water’s edge. “We moved the parking away from 
the water and created a park from a portion of it. We 
are handing that over to the city on completion, so 
it will be a city public park with a pet-friendly area. 
Moving the asphalt away from the shoreline will help 
improve water quality,” Wallace added.

The marina’s landside operations are located in the 
previous picnic area. Its workshop and storage build-
ings are being made from repurposed shipping con-
tainers (painted and with windows added).

Before landside construction could begin in May 
2018, the soil had to be remediated under the super-
vision of state and federal authorities. “Because it had 
been an industrialized, working waterfront there was 
a lot of stuff in the ground that we didn’t know about 
because it was never documented,” Wallace said.

In-water construction started in June 2018. “Unfortu-
nately, we had an early winter with two feet of snow and 
freezing conditions in mid-November, so we got cut a 
little short on our construction time last year,” he added.

“On the water, we had a great team of engineers, 
consultants, supplier and contractors,” Wallace con-
tinued. “ATM was the primary marine engineer. SF 

Industry News continued on Page 9
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Marina Systemsprovided our floating concrete wave 
attenuator, which surrounds the interior docks and 
fingers. Meeco Sullivan built the interior timber and 
steel frame floating docks.”

The marina’s owners decided to install the wave at-
tenuator because of a navigational gap in Burlington 
Harbor’s rubble breakwater and the marina’s narrow 
exposure from the northwest. “The state-of-the-art 
wave attenuator will create a tranquil basin so that 
boaters can fully relax while docked,” Wallace said.

The marina’s 160 slips are spread out along four pri-
mary dock trees and the inside of the wave attenuator. 
“We are trying to complement the existing facilities at 
the city marina, which skews toward shorter boats un-
der 30 feet. We will actually have a 30-foot minimum,” 
Wallace said. “Most of the boats are going to be in the 
40-foot plus or minus range. We could handle boats 
up to 100 feet, but we anticipate that the largest we 
are likely to see will be a few 70- to 80-foot boats.” 
The slips have water and 30-amp and 50-amp electri-
cal service; a few will offer 100-amp service.

Burlington Harbor Marina also features a fuel dock and 
a pumpout station that are open to the public, and 
slips equipped with power and water. Other amenities 
include individual shower and bath facilities, laundry, 
ship store and chandlery, gated dock access and golf 
carts to get boater’s gear to and from their slips.

The marina is being professionally managed by Tri-
dent Marine Group. “We’re excited to be part of this 
new chapter for the city’s waterfront and to be join-
ing the boating community of Lake Champlain,” said 
Jeremy Parks, the company’s president.

Burlington Harbor Marina’s neighbors along the rede-
veloped waterfront include a large, world-class skate 
park and a new facility for the community sailing center.

Six New Schools Adopt ABYC 
Curriculum Package

Source: Marina Dock Age

Since April 2019, six new schools have enrolled in 
the American Boat & Yacht Council’s(ABYC) “Marine 

Industry News continued on Page 10

WESTECH’S
BROCK DOCK

SYSTEM
EASY TO INSTALL. EASY TO MAINTAIN.

EASY TO ENJOY.

Easy fastening with our Clip Strip system

Hidden screws keep spacing uniform

Single board replacement

100% vinyl – no painting, staining, or sealing required

High color retention, boards won’t fade or discolor

Great traction and high slip resistance

Low heat retention

CONTACT US TOLL-FREE AT 866-423-2385 or 
CUSTOMERSERVICE@WESTECHBP.COM

Why choose the Westech Brock Dock system?

Our wide national network of distributors 
are ready to help with your custom 

design and installation!

http://sfmarinausa.com/
https://meecosullivan.com/
https://abycinc.org/
http://www.westechbp.com
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Service Technology” curriculum package. There are now 
16 schools around the country using ABYC’s curriculum.

The new schools in the program include: Palm Beach 
State College; Greater New Bedford Regional Voca-
tional-Technical High School; Upper Cape Cod Re-
gional Technical School; Cecil College; Cape Cod 
Regional Technical High School; and Jones Technical 
Institute.

“Our partnership with ABYC is key to the success of 
Palm Beach State College’s new Marine Service Tech-
nology program,” Eligio Marquez Jr., Palm Beach 
State College, transportation technology program 
director, said. “By integrating ABYC’s industry stan-
dards-based curriculum with our Florida state frame-
work, we’ll be able to offer the best possible program 
to our students, the future marine technicians Palm 
Beach County greatly needs.”

ABYC’s program was built to help schools easily im-
plement a standards-based marine service curricu-
lum, with inland or coastal test options. Participating 
schools receive a textbook, instructor guides, Pow-
erPoint presentations, online demonstration videos, 
test/quiz samples and more.

A nationally recognized competency certificate is 
available for those who complete the program and 
pass an exam administered by the National Occupa-
tional Competency Testing Institute (NOCTI).

“We are thrilled that schools from all over the country 
are expressing interest and hope that more and more 
young people will be inspired to pursue a rewarding 
career in the marine industry,” ABYC Education Direc-
tor Ed Sherman said. “This should be good news to all 
concerned about the workforce crisis as schools are 
better prepared to train future applicants.”

Additionally, ABYC is hosting its first “Educator Train-
ing Conference” July 23 to 25 in Annapolis, Maryland. 
This event will feature specific topics to enhance the 
knowledge, delivery and support of marine tech in-
structors across the country. Attendees will include 
educators, school administrators who are teaching or 
interested in teaching a marine technology course, 
and institutions considering a marine program. To 
learn more about ABYC’s Marine Service Technology 

Program, visit www.abycinc.org/marineservice. To 
learn more about the Educator Training Conference, 
visit www.abycinc.org/etc.

Four Companies Vie for St. Petersburg

The move comes after an unsolicited offer in April 
triggered a formal request for proposals from the city

Source: IBI News 

Four companies have submitted proposals to reno-
vate and operate the 50-year old St Petersburg, Flor-
ida, Municipal Marina, after an unsolicited proposal 
in April triggered a formal request for proposals from 
the city.

In addition to Safe Harbor Marinas, the Dallas, Texas-
based operator which submitted the original sponta-
neous management offer, the three other companies 
meeting last Friday’s deadline for submission include 
Island Global Yachting from New York, Safe Harbor 
Development of Knoxville, Tennessee, and St Peters-
burg Downtown Marina LLC, a newly formed group 
of local investors.

Specifics from each bid on the 660-slip marina were 
detailed in reporting by StPeteCatalyst.com.

Island Global Yachting (IGY), with offices in Ft Lauder-
dale, Florida, South Carolina and the UK, has proposed 
an initial five-year lease with a 30-year extension op-
tion. IGY would plan and finance the renovation and 
replacement of the dock infrastructure d be respon-
sible for any cost overruns exceeding US$30m. They 
would pay the city 15% of annual gross revenue along 
with contributing US$100,000 annually for commu-
nity boating and waterfront activity.

Safe Harbor Development (SHD) has renovated 12 
marinas in the past 20 years in addition to holdings 
that include water parks, hotels, RV resorts, retail, 
restaurants and event centres. It proposes a 10-year 
lease with renewal options and would pay a base 
rent of US$250,000 annually – subject to 2.5% an-
nual increases – and provide 25% of gross revenues 
collected through marina operations, subject to rent 
offsets, or the amount of capital investment required. 
It, too, would propose a minimum capital investment 

Industry News continued on Page 11
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of US$30m. SHD also wants to work with the city to 
design and build a municipal parking garage to allow 
for easier access to the marina, which it sees as the 
largest impediment to growth.

St Petersburg Downtown Marina LLC (SPDM) is made 
up of four local investors, including a former Navy 
contractor who is current marina tenant. While lack-
ing the experience of the other operators and the 
level of detail in the other proposals, SPDM proposes 
paying for and completing improvements over the 
life of a 30-year leases, financed and paid for “with 
the continued increased operating profits of the ma-
rina.” The company would add larger boat slips and 
slowly raise slip rates. It also would charge US$40 a 
month for parking. Parking at the marina currently 
is free. SPDM proposes a revenue sharing plan that 
would total approximately US$1.4m a year by the 
fifth year of the lease. They are also offering a buy-
out clause and would maintain a bond to cover five 
years of operating return, minimising the risk of non-
payment to the city.

Safe Harbor Marinas, the original bidder, also updat-
ed its proposal to add renderings and more details of 
its renovation plans. It wants a 30-year lease, with an 
initial five-year term. The company would have the 
right to set rates for wet slip rentals, with the rates 
capped at 12% annually once construction work is 
underway. Safe Harbor Marinas would pay rent to the 
city, equal to 15% of the annual gross revenue it col-
lects through operation of the marina.

A date for making a decision wasn’t specified in the 
bidding process.

Groupe Beneteau Names New CEO

Source: Boating Industry

Groupe Beneteau’s board of directors has appointed 
its Chairman, Jérôme de Metz, as Chief Executive Of-
ficer, replacing Hervé Gastinel.

Alongside this appointment, the boat division’s man-
agement board is also evolving to unite the group’s 
teams, brands, design units and plants around a 
stronger shared project.

This project is based around a cross-cutting approach 
and will be reflected in the creation of two major de-
partments.

Christophe Caudrelier, previously Chief Financial Of-
ficer in charge of Information Systems and currently 
Deputy CEO in charge of European activities, will re-
tain his current position and will now lead the Opera-
tional Excellence Department for the group.

Gianguido Girotti, previously general manager of the 
Beneteau brand, in charge of its product strategy, will 
become Deputy CEO and will head up the boat divi-
sion’s Product Strategy department.

The management Board will also now include Corinne 
Margot, Group Human Relations and communica-
tions director, and be assisted by two of the group’s 
experienced managers, Dieter Gust and Jean-Paul 
Chapeleau, respectively Chairman of Construction 
Navale Bordeaux and general manager of Jeanneau 
and Prestige.

No governance changes are being made for the 
Housing Division, led by Patrick Mahé.

“The Company would like to thank Hervé Gastinel for 
the time and energy that he devoted to it over the 
past four years and wish him every success for the 
next steps in his career,” Groupe Beneteau expressed 
in a news release.

Federal Boating Infrastructure Grant 
Program Pays for Transient Slips, 
Moorings, Fuel Docks, Navigation 

Aids, Restrooms, Utilities and 
Breakwaters

Source: National Marine Manufacturers Association

The Boating Infrastructure Grant (BIG) program, 
which funnels federal fuel taxes paid by recreational 
boaters back to the states to attract visiting boaters 
with amenities such as secure overnight dockage, has 
$24.7 million in funds available to local governments, 
port agencies, private marinas and boat clubs. The 
associated visiting boater spending that BIG projects 
draw can increase economic development and bring 

Industry News continued on Page 12

https://www.nmma.org/press/article/22739
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additional revenue to local restaurants, shops, boat-
ing, service and tourism-related businesses. Click here 
for NMMA’s digital essayon how a BIG grant helped 
boost economic activity in Beaufort, South Carolina.

The U.S. Fish & Wildlife Service manages the program 
that is administered through state boating, parks 
and conservation agencies. The competitive match-
ing grant program requires a minimum of 25 percent 
of funds from state, local and private sources. Wa-
terfront communities can use BIG funds to welcome 
passing boaters for the day, a weekend or up to 10 
days in port. The key is the facilities must target tran-
sient recreational vessels 26 feet in length and larger.

The goal is to give cruising boaters safe harbor and 
easy access to shoreside amenities via boat slips, 
mooring fields and dinghy docks dedicated to tran-
sient boats. In addition to providing a place to safely 
“park” a visiting boat, local government, public or 
private marinas and boat clubs, ports, or other recre-
ation or conservation agencies can use BIG dollars to 
install conveniences such as restrooms, bathing facili-
ties, fuel docks, electricity, water and sewage utilities, 
laundries, recycling and pump out stations as well as 
some limited funds for dredging.

The U.S. Fish & Wildlife Service recently announced 
$20.6 million in BIG funding for 56 projects in 35 
states for the previous grant cycle, which include:

• 334-foot floating wave-attenuating dock at a 
private marina in Down East Maine;

• Protected state-operated safe harbor with 36 
transient slips and community building on the 
Texas Gulf Coast;

• 10 large-capacity docks at a New Jersey port 
ranging in length from 66 to 85 feet, along with 
a two-story transient marina service building 
with bath, shower and laundry;

• A state-of-the-art, 46-slip New York State Parks 
docking facility in the Finger Lakes, and

• Replacement of a 40-year old fuel float with a 
modern concrete float at a marina on Washing-
ton State’s Strait of Juan de Fuca.

Since inception, more than $215 million has been 
provided for BIG projects, adding more than 5,400 

transient berths across the U.S. The program has a 
recurring annual application deadline, typically in the 
late summer to early fall, varying by state. Potential 
applicants are advised to contact the agency in their 
state that administers BIG funds.

To find out more, go to the U.S. Fish & Wildlife Ser-
vice’s Boating Infrastructure Grant webpage. To find 
your state’s BIG administrator, see the States Organi-
zation for Boating Access’ BIG coordinator list.

BoatUS Offers Boater Education 
Grants

Source: Marina Dock Age

Started more than 25 years ago, the BoatUS Founda-
tion for Boating Safety and Clean Water Grassroots 
Grant program provides local groups up to $10,000 
to help educate boaters on safe and clean boating 
topics. A 365-day rolling grant application process al-
lows applicants to apply at any time throughout the 
year, speeding the review process and allowing flex-
ibility in funding projects.

To get started, groups submit a short letter of intent 
explaining the idea. If the idea is strong and meets 
Grassroots Grant program guidelines, the BoatUS 
Foundation will request a full proposal. Past projects 
have included public service announcements on the 
effects of boating under the influence, installing fish-
ing line recycling bins, hands-on education about the 
effects of marine debris and even a distinctive air-
borne blimp adorned with boating safety messages.

“Our goal is facilitate behavioral changes in the boat-
ing community,” Alanna Keating, director of outreach 
for BoatUS Foundation said. “We are always look-
ing for unique ideas that reach local boaters, either 
through technology or in other ways that can be 
measured in terms of success.”

Since 1989, the Foundation has awarded more than 
$1.3 million to organizations that have developed 
creative projects to promote safe and clean boating 
on their local waterways. For more information or to 
apply, go to BoatUS.org/Grants.

https://spark.adobe.com/page/rFIf0rtFbPscd/
https://spark.adobe.com/page/rFIf0rtFbPscd/
https://www.doi.gov/pressreleases/20-million-grants-will-support-recreational-boating-infrastructure-projects
https://www.doi.gov/pressreleases/20-million-grants-will-support-recreational-boating-infrastructure-projects
https://wsfrprograms.fws.gov/Subpages/GrantPrograms/BIG/BIG.htm
https://wsfrprograms.fws.gov/Subpages/GrantPrograms/BIG/BIG.htm
http://www.sobaus.org/resources/pdf/2019_BIG_State_Coordinator_List_MASTER.pdf
http://www.sobaus.org/resources/pdf/2019_BIG_State_Coordinator_List_MASTER.pdf
https://www.marinadockage.com/boatus-offers-boater-education-grants/
http://boatus.org/Grants
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Clean Marina & 
Environmental News

Massachusetts Marinas Fined for 
Clean Water Act Violations

By Tony Esposito

Most of the violations centered around the inability 
to produce paperwork.

The US Environmental Protection Agency (EPA) has 
cited six Massachusetts marinas for violations of the 
Clean Water Act, ordering five to pay fines.

Most of the violations centered around the inability 
to produce paperwork proving the facilities conduct-
ed mandatory testing and monitoring of water qual-
ity or had in place emergency plans to prevent the 
occurrence or spread of fuel spills.

According to an EPA news release, Martha’s Vineyard 
Shipyard Inc was fined US$26,526 for failing to meet the 
document requirements along with Prime Marina Vine-
yard Haven (US$15,721), Marblehead Trading Company 
(US$15,000), and Beverly Port Marina (US$3,500).

EPA issued a formal order to Ryan Marine Services 
to stop discharging wastewater from its facility with-
out a permit and to fully comply with the terms of 
its Clean Water Act stormwater permit. Within one 
year of EPA’s order, the company is required to send 
EPA a progress report summarizing whether RMS has 
fulfilled its obligations under its permit. RMS also 
agreed to pay a US$20,000 penalty to resolve these 
wastewater and stormwater violations.

Finally, EPA issued a formal order to Liberty Marina re-
quiring it to come into compliance with its Clean Water 
Act permit, reevaluate its water sampling locations and 
provide EPA with a report on its actions to comply with 
its permit after one year.

The EPA release states the agency will continue to in-
spect marinas and boat yards as the summer progress-
es. “Industrial marine activity has the potential to con-

tain significant quantities of pollutants in its stormwater, 
and polluted stormwater can have a detrimental impact 
on the surrounding water quality and aquatic life. Mari-
nas also often store quantities of oil that require a facil-
ity to have a current oil spill prevention plan.

Maryland Clean Marina Reports 
Proposed No Discharge Zones

Source : By MDA Staff 

The Maryland Clean Marina Initiative has reported 
that two new No Discharge Zones are being pro-
posed in Maryland. A No Discharge Zone (NDZ) is an 
area of water where the discharge of all boat sew-
age is prohibited anywhere within a three-mile limit. 
It does not restrict gray water discharge.

The first proposal is to designate the Chester River 
and its tributaries a NDZ. This proposal was first sub-
mitted to the Environmental Protection Agency in 
2016 and a Receipt of Petition appeared in the Fed-
eral Register in March 2017. After considerable delay 
at the federal level, a final Notice of Determination 
could occur this summer.

The second proposal, by the Severn River Association 
with support from the City of Annapolis and Anne 
Arundel County, asks to designate all waters in Anne 
Arundel County as NDZ. The proposal may be sub-
mitted to the Environmental Protection Agency by 
the end of the year and then could be finalized in 
2020. Public meetings are being planned for August.

The Clean Marina group also reported results of the 
shrink wrap recycling program that was kicked off 
this year in partnership with the Marine Trades Asso-
ciation of Maryland (MTAM) and Chesapeake Materi-
als. Shrink wrap was collected from 850 boats at 29 
marinas to a total of approximately 30,000 pound of 
wrap, which was diverted from landfills.

Clean Marina & Environmental News continued on Page 14

http://dnr.maryland.gov/boating/Pages/cleanmarina/home.aspx
https://mtam.org/
https://mtam.org/
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MTAM sells and distributes bags that hold up to 40 
pounds of clean shrink wrap to marinas and boatyards 
at a cost of $15 per bag. The cost includes pickup, trans-
port and recycling of the filled bag. Chesapeake Materi-
als schedules pickup dates with participating marinas.

Study Finds Gulf of Maine is Getting 
Warmer

Source: Trade Only Today

A new study found that deep water in the Gulf of 
Maine has been warming twice as fast as the surface 
in the last 15 years.

The findings are not necessarily new, according to 
the Bangor Daily News. Researchers suspected warm-
ing was the reason endangered right whales are mov-
ing farther north in search of food, but they didn’t know 
the extent of the warming in deeper sections of the gulf.

According to previous reports, the Gulf of Maine has 
been warming faster than 99.9 percent of the world’s 
oceans. A study published earlier this year in the scien-
tific journal Oceanography reported that sections of the 
gulf from 65 feet to 500 feet deep have been warming 
as fast as nearly 1 F a year from August through Feb-
ruary. Since 2004, some deeper areas have reportedly 
warmed by nearly 9 F, about twice as much as the water 
at the surface.

“The climate-driven changes rippling throughout 
the Gulf of Maine have serious consequences for the 
smaller number of remaining right whales,” Nick Re-

cord, a senior research scientist at Bigelow Laboratory 
in Boothbay Harbor, Maine, said in a statement. “Cli-
mate change is outdating many of our conservation 
and management efforts, and it’s difficult to keep up 
with the rapid evolution of this ecosystem.”

Gulf of Mexico Dead Zone to be 
Second-Largest on Record this 

Summer

Source: Soundings Trade Only Today

The dead zone in the Gulf of Mexico — the area of 
oxygen-depleted water off the coasts of Louisiana 
and Texas that endangers sea life — is predicted to 
be the second-largest on record this summer, ac-
cording to USA Today.

This year’s zone should be about 8,717 square miles, 
an area roughly the size of New Hampshire, research-
ers at Louisiana State University said, according to 
the newspaper. The Washington Post said researches 
said the size of the dead zone could be as large as 
the state of New Jersey. The average Gulf dead zone is 
about 5,309 square miles; the record is 8,776 square miles 
set in 2017.

Dead zones, also known as hypoxia, are created by nu-
trient runoff. The heavy rain that has fallen on fertilizer-
enriched farmland, causing flooding along the Missis-
sippi River, will eventually find its way south, according 
to The Washington Post.

The dead zone in the Gulf of Mexico, fueled by the nu-
trient-laden water spilling from the mouth of the Missis-
sippi River, is the second largest in the world. It blooms 
every summer, when warming waters accelerate the 
metabolisms of microorganisms, and is expected to get 
even worse as the climate continues to change.

Ryan Bradley, executive director for Mississippi Com-
merical Fisheries United, a nonprofit that supports the 
state’s fishermen, plans to travel to Washington D.C. this 
month to ask lawmakers to declare a fisheries disaster.

One study published in 2017 noted how the dead 
zone affects Gulf Coast shrimpers by driving down 
the price of shrimp and reducing profit for local busi-
nesses, according to National Geographic.

Clean Marina & Environmental News continued on Page 15

https://www.tradeonlytoday.com/environmental-issues/study-finds-gulf-of-maine-is-getting-warmer?utm_campaign=TOT%20Newsletter%20Campaign&utm_source=hs_email&utm_medium=email&utm_content=73234857&_hsenc=p2ANqtz-9TKdvK-M4QjbFv-lXsNpT65jdZMPWr6i650rfzL7IjtRuIWYxzdtJX1niV-uo7IhSUBiHvjQE4upOUJHq6HYD1ydegQ37Ew03jQ83NJZMW4Jhm9t4&_hsmi=73234857
https://bangordailynews.com/2019/05/29/news/hancock/deep-gulf-of-maine-has-been-warming-twice-as-fast-as-the-surface-study-finds/?mc_cid=8a640fa24d&mc_eid=4289b175a3
https://tos.org/oceanography/assets/docs/32-2_record.pdf
https://www.usatoday.com/story/news/nation/2019/06/10/dead-zone-near-record-zone-forecast-gulf-mexico/1407088001/
https://www.usatoday.com/story/news/nation/2019/06/10/dead-zone-near-record-zone-forecast-gulf-mexico/1407088001/
https://www.washingtonpost.com/science/a-major-punch-in-the-gut-midwest-rains-projected-to-create-gulf-dead-zone/2019/06/10/7ddb8648-8b93-11e9-8f69-a2795fca3343_story.html?utm_term=.f552e76169eb
https://www.nationalgeographic.com/environment/2019/06/massive-dead-zone-predicted-to-be-one-of-largest-gulf-of-mexico/
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A University of Iowa study last year showed that nitro-
gen pollution flowing out of the state contributed an 
additional 47 percent to Gulf of Mexico dead zones, 
spiking to 618 million pounds in 2016.

Chris Jones, a research engineer at the University of Io-
wa’s Institute of Hydraulic Research Hydroscience and 
Engineering Center, who authored the study, told the Des 
Moines Register at the time that the state hasn’t made 
progress over the past 20 years in terms of nitrogen.

Low Water Forces Oregon Marina 
Closure

Source: Trade Only Today

Water levels continue to drop in Dorena Reservoir in 
Lane County, Ore., and the local parks office has told 

mooring holders and boaters who use Baker Bay Ma-
rina that they need to get their boats out by July 17.

“As the water level continues to decline, we want 
boaters to be aware that unfortunately it will be a 
short boating season, and we don’t want people with 
larger boats to be stranded or have difficulty pull-
ing them out of the water,” Brett Henry, Lane County 
parks manager, said in a statement.

Water levels are decreasing as the United States Army 
Corps of Engineers, which regulates water levels in the 
reservoir, releases water to meet downstream require-
ments for threatened and endangered fish species.

Baker Bay Marina mooring holders will be given the 
choice to move their boats to Orchard Point Marina 
on Fern Ridge Reservoir or receive vouchers for 50 
percent of the seasonal cost that can be used in 2020.

Baker Bay will remain open for use by smaller boats.

https://www.tradeonlytoday.com/industry-news/dead-zone-expected-to-last-for-decades
https://www.tradeonlytoday.com/industry-news/low-water-forces-oregon-marina-closure?utm_campaign=TOT%20Newsletter%20Campaign&utm_source=hs_email&utm_medium=email&utm_content=73921017&_hsenc=p2ANqtz-_OVtyPQxcz6Yzldxp7GT88hajj9APJTLWzhNL2poYCSLtmMfUgn-8QGzEt1MDed3TdWU5jdpV9aUKlSB7MO5P1u0PfphJ89YDiqiwBiOBm6EAgx4g&_hsmi=73921017
http://www.surveyadvantage.com
https://kval.com/news/local/low-water-levels-at-dorena-reservoir-prompt-early-removal-of-boats
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The World
Australian Marina Sector Sees 

Moderate Revenue and Job Growth

Source: By David Robinson IBI News

According to a recent survey on the Australian ma-
rina sector presented at the Marinas 19 Conference 
recently held on the Gold Coast, an average of 41.5% 
marinas located in six Australian states were expect-
ing revenue growth last year.

The survey from Club Marine provides the latest sta-
tistics available on the Australian marina sector, with 
a breakout of the number of marinas per state, occu-
pancy rates and a number of other indicators on the 
health of the sector.

Breakdown of Australian Marinas by State

State Number of 
marinas % of total

Average 
number of 

berths
New South 
Wales

113 35% 138

69 22% 273
Western 
Australia

44 14% 209

Victoria 40 13% 270
South 
Australia

31 10% 163

Tasmania 19 6% 192
Northern 
Territories          

4 1% N/A

TOTAL 320 100% 1,245

Findings included projected increases in both rev-
enue and employment growth (for 2018) to varying 
degrees across marinas in six states covered by the 
survey (no figures for Northern Territories):

Marine Revenue & Employment Growth
State Revenue 

growth
Employment 

growth
New South 
Wales 59% 18%

Queensland 50% 9%
South Australia 16% 0%
Tasmania 63% 15%
Victoria 37% 11%
Western 
Australia 24% 12%

A review of the average occupancy rates and waiting 
lists for berths in summer across six states showed 
relatively high occupancy and demand rates at Aus-
tralian marinas:

Marina Occupancy Rates & Waiting Lists
State Occupancy of 

berths
% marinas with 

waiting lists
New South 
Wales 88.7% 45.8%

Queensland 81.3% 25.0%
South Australia 74.0% 22.2%
Tasmania 86.6% 37.5%
Victoria 78.4% 31.3%
Western 
Australia             87.6% 44.8%

Average 84.6% 37.7%

The survey also assessed annual gross revenues for 
marinas by state as well as by cost centers as a per-
centage of gross revenue. The average gross rev-
enue per marina across the six states surveyed was 
A$2.4m, with Queensland marinas yielding the high-
est average revenues of A$3.5m, followed by Victoria 
at A$2.7m.

Around the World  continued on Page 18
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Marina Gross Revenues & Cost Centers

State
Average gross 
revenues (A$ 

mil)

              
Payroll 

(%)

 Taxes & 
leases (%)

Capital ex-
penditures 

(%)

Operations/
other (%)

New South 
Wales 2.21 20 20 31 29

Queensland 3.48 17 22 12 49
South Austra-
lia 0.70 19 18 39 24

Tasmania 1.42 20 14 36 30
Victoria 2.73 28 18 8 46
Western
Australia         2.50 25 18 24 33

ACI-owned Rovinj Marina in Istria

Croatian Marinas Grow Revenues in 
2018

Marina operators in Croatia report improved finan-
cial results

Source : IBI News ; By Jaroslaw Adamowski 

Croatian marinas managed to increase revenues to 
HRK 857m (US$130m) in 2018, up 2.7% compared 
with a year earlier, according to the Marina Associa-
tion of the Croatian Chamber of Economy (HGK).

“Over the past few years, Croatia has become one of 
the top destinations for maritime tourism,” said Ana 
Klarić, HGK director for tourism, reports Jutarnji List.

The Croatian association, which joined the Interna-
tional Council of Marine Industry Associations (ICO-
MIA) last year, represents the interests of the coun-
try’s marina operators. Its members include ACI 
Marinas, Marina Veruda Pula, Marina Punt, Marina 
Zadar Tankerkomerc, Marina Kornati Biograd, and a 
number of other industry players.

ACI Marinas remains the country’s largest marina 
operator, with 22 facilities located in the west of the 
country. In 2018, the company posted record reve-
nues of HRK 216.1m (US$32.8m).

Most recently, ACI Marinas launched a new facility 
through an investment worth HRK 150m (US$22.8m). 
Located on Croatia’s Adriatic coast, the marina in 
Rovinj has a berthing capacity for 196 craft.
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     Legislation &
          Partnerships

June has passed, and summer is finally in full swing. 
Up here in the Northeast, it felt for a while that sum-
mer would never arrive. With June also came the 
start of National Marina Days, a nationwide boating 
event dedicated to grow boating participation across 
North America. Starting June 10th, events kicked off 
throughout the United States. Now is a good time to 
reflect on the importance of this event and remind 
you that it’s still not too late to hold a small event this 
summer. 

Boater retention, especially first-time boater reten-
tion, is one of the major concerns facing the boat-
ing industry. It affects all sectors from manufactur-
ers to boat dealers, marinas and service providers. A 
recent article in Soundings Trade Only by National 
Marine Manufacturers Association president, Thom 
Dammrich, laid out the problem in one simple sta-
tistic, “[in a] 12-year period starting in 2015, a full 54 
percent of the 564,000 first-time [boat] buyers had 
sold their boats and not bought another one.” 

Thom goes on to say that in a more recent period, 
first-time boater attrition dropped to 39 percent. 
These are staggering numbers. They represent po-
tential marina customers — those who would rent 
slips, pay for storage, buy items at your ship store, eat 
and drink at your restaurant, and seek your expertise 
in repair, maintenance and other services. It is money 
lost for your facility.   

Many forces contribute to this, but here I’ll highlight 
one contributing factor. It is one that I feel marinas 
can help turn the tide on and one that National Ma-
rina Days gathers around. Thom in his article refers 
to this factor as “boater identity”. The research find-
ings he discusses show that first-time boat buyers are 
less likely to identify themselves as “boaters” and are 
less committed to boat ownership. He also says that 
“assimilating first-time buyers into the community of 
boaters” might provide solutions to many problems 
faced by the first-time buyer. This brings me to ma-
rinas.

The marina is where the boating community forms. 
From causal hellos and the “see you next weekend” 
stems the connectedness important to those new-
est members of the boating community. Marinas are 
where boating communities gather and share cook-
outs, sailing and boating events, and fishing tourna-
ments. 

What role can the marina play in developing and 
managing a positive boating community? This ques-
tion needs to be explored in more depth. However, 
we already have some simple suggestions. You could 
start by holding a marina event — maybe a National 
Marina Days event. A major problem for new boaters 
is a lack of experience. 

So maybe you could hold a boating seminar or pro-
vide them with on-boat learning experiences. Even 
teaching dock hands how to provide docking ad-
vice, how to better tie up their boat, or how to use a 
spring line! Marinas could really get creative. Though 
it feels like an investment without return, but it’s just 
possible that that small investment of time and ef-
fort today can help the first-time boat buyer stay with 
boating and, in return, keep spending money at your 
business. 

Over the last month, multiple marinas have sent us 
pictures and event descriptions of their National Ma-
rina Days events. Here are just a handful of those:

• Russell Marine, Alexander City, Alabama
• Branford Yacht Club, Branford, Connecticut
• Bluewater Bay Marina, Niceville, Florida
• Hall of Fame Marina – Westrec Marina, Fort 

Lauderdale, Florida
• Miami-Dade: Pelican Harbor Marina, Miami, 

Florida
• Hendricks Creek Resort, Kentucky
• North Pier Marina, Delcambre, Louisiana
• Windmill Marina Association, Inc., Afton, Min-

nesota

By Eric Kretsch

Legislation & Partnerships continued on Page 20
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• Lewis and Clark SRA, Crofton, Nebraska
• Navajo Lake Marina, Navajo Dame, New Mexico
• Bald Eagle Marina, New York
• Mitchell Creek Marina, Tennessee
• Cottonword Creek Marina, Little Elm, Texas
• SH Walden Marina, Texas
• Naval Station Norfolk Sailing Center & Marina, 

Norfolk, Virginia
• Bainbridge Island Police Department, Bain-

bridge Island, Washington
• Port Angeles Maritime Festival
• Abbey Marina, Fontana, Wisconsin

Congressional Climate 

By Jason Ortega, LobbyIt.com

Trade has been the focal point in Washington this 
month as talks between President Donald Trump 
and China’s President Xi Jinping have led to rising 
global economic tension. So far, the United States 
has placed tariffs on roughly $250 billion worth of 
Chinese goods, and President Trump is threatening 
an additional increase on an additional $325 billion 
worth of products. In response, China announced its 
plan to slap tariffs on $60 billion of U.S. products. The 
Chinese Ambassador, Song Yumin has expressed that 
a trade war will cause more harm than good, and the 
Chinese government rejects the idea that threats of a 
trade war can resolve the current trade and economic 
issues. At the end of May, President Trump further 
complicated global trade by threatening to put tariffs 
on Mexican goods as well - a move that lacks support 
from both Democrats and Republicans.

In regard to the U.S. workforce, apprenticeship pro-
grams have gained traction in both the House and the 
Senate. Senator Tammy Duckworth (D-IL) introduced 
a bill that seeks aid for the development of appren-
ticeship programs that are focused on technical skills 
at the National Laboratories and National Nuclear 
Security Administration. H.R. 2679 and S. 1623, both 
companion bills, look to amend the Internal Revenue 
Code of 1986 to allow tax-free distributions from sec-
tion 529 college savings plans for expenses related 
to registered apprenticeship programs. Other bills (S. 
1466 and H.R. 2721) introduced this month would cre-
ate grant programs within the Department of Labor to 
support cybersecurity apprenticeship programs. 

Legislatures on both sides of the aisle are discussing 
solutions to expand apprenticeship programs that 
focus on technical skills within the United States. Sev-
eral hearings that will focus on apprenticeship pro-
grams are scheduled in June. 
 
In an attempt to pass the first minimum wage in-
crease in a decade, House Democrats worked to end 
a standoff with progressives on legislation that would 
boost the minimum wage to $15-an-hour. The bill 
currently has 205 cosponsors - only 13 short from a 
simple majority- and is expected to be brought to the 
House floor later this summer. 

Many of the hesitant Democrats represent red states 
that are more reluctant to endorse a bill that local 
businesses are likely to disagree with. In an attempt 
to capture moderate Democrat support, a proposed 
solution is a “regional” minimum wage. This would 
allow regions with a higher cost of living, such as Se-
attle or Central Florida, to set a $15-an-hour wage 
while regions with a lower cost of living have the abil-
ity to raise the minimum wage at their own discretion. 
Despite the traction in the House to pass a minimum 
wage bill, the sentiment is not matched by the Re-
publican-led Senate and would most likely not pass. 

During the month of May, the Lobbyit team planned a 
short Hill day for AMI board members that were able 
to come to DC for the Boating Congress. We met with 
four offices: Senator Tammy Baldwin (D-WI), Repre-
sentatives Chellie Pingree (D-ME), Kenny Marchant 
(R-TX), and Mike Burgess (R-TX). The meetings with 
Rep. Pingree and Sen. Baldwin’s staff was critically im-
portant because they both have pieces of legislation 
that focus on working waterfronts and they are utiliz-
ing AMI as a resource to help draft the language and 
support the bills after introduction. 
 
Our relationship with each of those offices, combined 
with the partnership we are developing with NWWN, 
will help raise the profile of AMI on the Hill. Infra-
structure and resiliency are two issues that are top of 
mind for many Members of Congress. In June, we will 
provide feedback to each office regarding their bill 
language and will work to build bipartisan support 
for funding that will help AMI members.

Until next month,
Jason Ortega

http://www.lobbyit.com


21

http://www.nationalmarinaday.org/about/register


22

News From Washington
  

Congressman Joe Cunningham 
Tours Scout Boats, Holds Workforce 

Roundtable with South Carolina 
Boating Industry Leaders

Source: NMMA.com

General Government Relations

On Monday, Representative Joe Cunningham (D-SC-
1) met with recreational boating industry leaders – 
including representatives from Scout Boats, Sports-
man Boats Manufacturing, Zodiac, Stingray Boats, 
and NMMA – at Scout Boats’ facility in Summersville, 
South Carolina to discuss the recreational boating 
industry’s workforce challenges and infrastructure 
needs. Congressman Cunningham also toured Scout 
Boats’ plant prior to the roundtable discussion – which 
includes over 350,000-square feet of manufacturing 
space and employs nearly 500 people – witnessing 
the manufacturing process first-hand.

During the roundtable portion of the event, indus-
try stakeholders and Rep. Cunningham discussed the 
role that state and federal governments can play in 
addressing the boating industry’s workforce needs 
and challenges of worker recruitment and retention. 
Currently, the recreational boating industry is facing 
a shortfall of more than 31,000 qualified workers for 
manufacturing, technicians, and service repairs.

“We had a great discussion on the boat manufactur-
ing industry, and specifically, the contributions that is 
makes to the economy here in the ‘Lowcountry’,” said 
Rep. Cunningham.

In addition to discussing workforce development, 
Rep. Cunningham highlighted the importance of rec-
reational marine infrastructure and the economic im-
pact that recreational boating has in South Carolina 
— especially in his district. In the South Carolina’s 1st 
Congressional District, recreational boating gener-
ates more than $700 million in annual economic im-
pact, supporting more than 200 business and 3,500 
jobs.

A Marine Minute recapping the event is available 
here.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org, or NMMA direc-
tor of federal government relations, Clay Crabtree at 
ccrabtree@nmma.org.

IBI News 

By: Tony Esposito

Marine manufacturers in the US are already strug-
gling with retaliatory tariffs targeting their products 
from Mexico and the EU

President Trump’s threat last week that he would im-
pose additional tariffs on all goods from Mexicoin 
order to force the government there to help curb ille-
gal immigration into the United States has the recre-
ational boating industry reeling and could jeopardise 
adoption of the US-Mexico-Canada Agreement 
(USMCA).

Scheduled to take effect 10 June, Trump would im-
pose a 5% duty on all goods from Mexico and in-
crease the tariff by 5% each month through October, 
for a total of 25%, unless the Mexican government 
provides satisfactory assistance in the administra-
tion’s immigration efforts.

Marine manufacturers of all stripes are already strug-
gling with retaliatory tariffs targeting their products 
from Mexico and the EU. Canada recently lifted its 
tariffs on US imports when the boating industry suc-
cessfully demonstrated to the government in Ottawa 
that it was doing more economic harm to Canadian 
boat dealers than US manufacturers.

The National Marine Manufacturers Association 
(NMMA) continues to analyse the exact impact the 
new tariffs would have, but notes virtually all of the 
industry’s US$450m in boat, motor, parts, accessories 
and material imports from Mexico would be affected.

News from Washington continued on Page 23
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Meanwhile, the Washington Post reports congressio-
nal Republicans “have begun discussing whether they 
may have to vote to block President Trump’s planned 
new tariffs on Mexico, potentially igniting a second 
standoff this year over Trump’s use of executive pow-
ers to circumvent Congress, people familiar with the 
talks said.”

Trump Administration No Longer 
Allows Visits to Cuba via Passenger 

and Recreational Vessels

Source : International Boat Industry; by: Tony Esposito 

The Trump Administration on Tuesday banned most 
US travel to Cuba under the so-called ‘group people-
to-people educational travel,’ to pressure the Com-
munist island over its support for Venezuelan Presi-
dent Nicolas Maduro.

The US will also no longer permit visits to Cuba via 
passenger and recreational vessels, including cruise 
ships, yachts and other private boats, as well as pri-
vate and corporate aircraft, according to the Admin-
istration and Reuters news service.

“The Administration has advanced the President’s 
Cuba policy by ending ‘veiled tourism’ to Cuba and 
imposing restrictions on vessels,” said a tweet from 
Trump’s national security adviser John Bolton, who 
has led the US campaign against what he has called 
the “troika of tyranny” of Cuba, Venezuela and Nica-
ragua.

“We will continue to take actions to restrict the Cuban 
regime’s access to US dollars.”

The tightening of the decades-old US embargo on 
the Caribbean’s largest island will further wound its 
crippled economy as well as hurt US travel companies 
that had built up business with Cuba during a brief 
2014-2016 detente under former President Barack 
Obama.

US travel to Cuba had boomed in recent years after 
Obama loosened restrictions, allowing regular com-
mercial flights and cruise services.

The United States became the second-largest source 
of travelers to the island after Canada, with a majority 
– 55% – arriving on cruise ships.

According to the Cuban government, 257,500 US 
citizens, not including those of Cuban origin, visited 
Cuba from January through March.

News from Washington continued from Page 22

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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