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Welcome to the August issue
AMI Wage Rate Survey Report

The Association of Marina Industries (AMI) just released 
the 2017 Wage Rate Survey Report. 

Coordinated with Marina Dock Age Magazine, the report 
is based on an online survey that was distributed to mari-
nas throughout the country in the spring of 2017.

The survey was completed by over two hundred and ten 
marinas. This report contains information about hourly 
wages, salaries, and benefits across a range of marina job 
categories for marinas across the US. Results are shown 
both nationally and regionally. Use this report to ensure 
your business is competitive when hiring, positioned to 
retain good employees, and managing personnel expenses 
effectively.

To purchase the Report click here or contact malves@mari-
naassociation.org. The cost is $25 for AMI members and 
$45 for non-members. Anyone who participated in the 
survey will receive a free copy upon request

If you completed the 2017 Wage Rate Survey please contact 
Eric Kretsch at ekretsch@marinaassociation.org for your 
FREE copy.

Here’s How You Can Help People Affected 
by Harvey

Source: Laurel Wamsely, National Public Radio 
Posted Aug. 28, 2017

Two and a half days after Hurricane Harvey made landfall 
and dropped more than 2 feet of rain, thousands of people 
in Houston and along the Gulf Coast have been displaced. 
Texas Gov. Greg Abbott activated the entire Texas National 
Guard.

FEMA Administrator Brock Long estimated Monday that 
30,000 people may need shelter, and some 450,000 may 
qualify for federal flood victim assistance.

As Harvey continues to dump rain on the Gulf Coast and 
floodwaters rise, many organizations are doing vital work 
to help save lives and give comfort.

PHOTOS: Houston Flood Caused By Harvey Sends Resi-
dents Scrambling For Safety

Here's a list of some of the organizations that are undertak-
ing this work and how you can contribute to them.
Of course, NPR isn't endorsing or vouching for any of 
these groups. It's a good idea to do a bit of research on any 
charity before you donate to it. One place to start is Char-
ity Navigator.

General Relief
Houston Mayor Sylvester Turner established a Harvey re-
lief fund at The Greater Houston Community Founda-
tion. The organization connects donors with a network of 
nonprofits and innovative solutions in the social sector.

GlobalGiving, which calls itself the largest global crowd-
funding community, has a goal of raising $2 million for its 
Harvey relief fund. Funds will be used first for immedi-
ate needs of food, water and shelter and then transition to 
long-term recovery efforts.

United Way of Greater Houston has launched a relief fund 
for storm-related needs and recovery. The organization says 
it already maintains a disaster relief fund but anticipates the 
needs of Harvey will far exceed those existing resources.

The Center for Disaster Philanthropy has also launched 
a Hurricane Harvey relief fund. The organization says its 
strategy emphasizes "investing well rather than investing 
quickly, addressing the greatest needs and gaps in funding 
that may be yet to emerge."

GoFundMe, the social fundraising site, has created a land-
ing page that gathers the campaigns on its platform related 
to Harvey.

The Salvation Army says it is providing food and water to 
first responders and preparing for massive feeding efforts 
for residents.

Send Relief and Southern Baptist Disaster Relief says its 
teams began responding before Harvey made landfall and 
continues on-the-ground relief work.

Samaritan's Purse is accepting donations as well as volun-
teers for Harvey disaster relief for the coming months.
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Blood
As well as the American Red Cross, local organizations 
accepting blood donations are Carter BloodCare and the 
South Texas Blood & Tissue Center.

Shelter
Coalition for the Homeless of Houston/Harris County 
coordinates the city's response to homelessness, serving as 
"a backbone organization" to groups that offer direct ser-
vice. It has been providing updated information on shelters 
with available beds.

Airbnb has set up an urgent accommodations site, where 
people can open their homes to evacuees from the storm 
or find shelter themselves. Service fees are waived for those 
who check in by Sept. 1.

Food
A number of food banks will be aiding the affected region. 
Consider donating money instead of food, as it allows a 
food bank to use your donation most efficiently.

Feeding Texas is a statewide nonprofit that works alongside 
state and federal relief efforts. The organization says it steps 
in during major disasters to "coordinate with the state and 
other providers so that relief reaches families quickly and the 
'second disaster' of an unorganized response is avoided."

Here is its list of food banks in Texas likely to be affected 
by Harvey:

• Houston Food Bank
• Galveston Food Bank
• Food Bank of the Golden Crescent (Victoria)
• Corpus Christi Food Bank
• Southeast Texas Food Bank (Beaumont)
• Food Bank of the Rio Grande Valley (Pharr)
• Brazos Valley Food Bank (Bryan)
• Central Texas Food Bank (Austin)
• San Antonio Food Bank

People With Disabilities
Portlight Strategies facilitates projects involving people 
with disabilities, including post-disaster relief work. The 
organization says its hotline for Inclusive Disaster Strate-
gies has received urgent requests from people in need.

Industry News Continued from Page 2
Kids
The Texas Diaper Bank, based in San Antonio, works to 
meet the basic needs of vulnerable babies, children with 
disabilities, and seniors. It focuses on providing partner 
agencies with diapers and goods.

Animals
The SPCA of Texas is organizing evacuations of pets in 
Texas (including 123 cats from a shelter in Corpus Christi) 
and offers resources on pet-friendly housing for evacuees.

Austin Pets Alive! says it has transported more than 235 
animals to its shelter. The organization seeks donations, as 
well as people who can adopt animals. It says it has received 
so many donated supplies that it's running out of storage 
space, so financial donations are what it needs most.

Bass Pro Provides Boats for Harvey 
Rescue Efforts

Source: Matthew Rocco, Fox Business via Yahoo News

Bass Pro Shops is providing more than 80 boats to sup-
port rescue and relief operations in the wake of Hurricane 
Harvey.

Rescue crews are relying on boats to navigate the city of 
Houston and other areas in southeastern Texas experienc-
ing massive flooding. Officials say more than 3,000 people 
have been rescued, and local agencies have asked residents 
who own boats to assist the rescue effort.

The fishing and outdoors retailer said it will send the Track-
er boats to government agencies and rescue organizations. 
Bass Pro is also donating $40,000 in supplies, including 
protein-rich foods like beef jerky and peanuts for those in 
the field. The truckloads of supplies will support the Amer-
ican Red Cross and Convoy of Hope, a group based in Bass 
Pro’s hometown of Springfield, Missouri.

Bass Pro said it’s in close contact with Texas Gov. Greg Ab-
bott’s office, as well as first responders and store associates, 
to assess ongoing needs.

Bass Pro has seven stores and seven boating centers in Tex-
as, including three in the greater Houston area. The com-
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pany’s Bass Pro Cares Fund is providing financial support 
for associates in the region.

Tracker is one of several brands owned by White River 
Marine Group, a Bass Pro subsidiary. White River Marine 
Group is the world’s largest maker of fishing and recre-
ational boats by volume, according to Bass Pro’s website.

Accepting Grant Applications for the 
Clean Vessel Act Education and Outreach 

Program

The California State Parks Division of Boating and Water-
ways (DBW) is accepting grant applications for the Clean 
Vessel Act Education and Outreach Program. Grants are 
available to any organization for educating coastal and 
Sacramento-San Joaquin Delta boaters about proper vessel 
sewage disposal, the use of pumpout facilities and to moni-
tor pumpout stations in the identified regions. The dead-
line to submit applications is October 13, 2017.
     

Information on the Grant Program, as well as the 2017 
grant application, requirements and complete guidelines 
packet are available here.

As part of DBW’s commitment to provide clean, safe, and 
enjoyable recreational boating in California, the Division 
serves as the state CVA Program Grant Coordinator. This 
grant program serves as an important educational oppor-
tunity for organizations to inform the recreational boating 
community about sewage related issues, impacts, resources 
available to them, and proper vessel sewage disposal prac-
tices to encourage the use of pumpout facilities and mobile 
pumpout services.

Industry News Continued on Page 5
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The program targets the following two geographic regions 
in California (inland work performed beyond the Sacra-
mento-San Joaquin Delta area does not qualify for grant 
funding): 

• San Francisco Bay-Delta Estuary: San Mateo, San 
Francisco, Santa Clara, Alameda, Contra Costa, San 
Joaquin, Sacramento, Solano, Napa, Sonoma, and 
Marin counties. 

• Southern California Coastal Counties: Santa Bar-
bara, Ventura, Los Angeles, Orange and San Diego.

DBW will provide funding for two grants (one for each tar-
geted California geographic region) that will develop and 
implement a 12-month CVA Boater Education and Out-
reach Program for one of the two targeted geographic re-
gions mentioned above. Each regional grant must include 
education, outreach and monitoring components.

Company Offers Loaner Life Jackets at 
South Benson Marina

Source: Genevieve Reilly, Fairfield Citizen

School may be starting soon, but there’s still plenty of good 
boating weather left.

But what if you want to invite more people out for a day 
on the water but don’t have enough life jackets, also known 
as PFD’s or personal flotation devices. Connecticut law re-
quires that boaters have enough PFDs on board for all pas-
sengers, and that any boater 12 and under be wearing that 
jacket while on the boat, unless their below deck or in an 
enclosed cabin.

Fairfield also requires that anyone 8 and under be wearing 
a life jacket while on any town docks.

For those who keep their boats at the South Benson Ma-
rina, they no longer have to beg their slip neighbors for a 
jacket or too, thanks to the Sea Tow Foundation.

Officer Scott Csizmadia, a member of the Police Depart-
ment’s marine unit, said starting this summer the founda-
tion has provided a station with “loaner” life jackets. Lo-
cated on a stand near the marine unit building, the bright 
yellow life jackets range in size from toddler to adult, ac-
cording to Cszimadia.

The idea is those boaters that need a jacket can borrow one, 
and return it at the end of the day. For the most part, that’s 
what people have done, Csizmadia said, although he estimat-
ed that about 10 have been borrowed and not brought back.

According to Andrew Kenny, marina coordinator, local 
Sea Tow owner, Neal McQuone, set up the life jacket sta-
tion with the police marine unit. “It seems to work well, 
and is done using the honor system,” Kenny said.

Two other Fairfield County marinas, Brewer Yacht Haven 
Marina in Stamford, and Brewer Stratford Marina, partici-
pated in the Sea Tow program.

Sea Tow Foundation Life Jacket Loaner Stands have loaned over 
35,000 life jackets to recreational boaters at no cost since 2008.

A map showing all of the loaner stand locations, including 
the locations for these 31 new stands, is also available at 
www.boatingsafety.com.

Annual Life Jacket Exchange Program 
Deemed a Success

Source: David Louis, Today’s News-Herald

Although the Arizona Department of Game and Fish did 
not set a record during this year’s life jacket exchange pro-
gram, the agency said it was a resounding success. 

This summer, Game and Fish traded out more than 700 old 
and tattered life jackets for new ones at area lakes including 
nearly 200 at Lake Havasu State Park. 

The Game and Fish Boating Safety Education program 
helped to ensure 734 people were safer on the water by 
swapping old, less-effective life jackets for new ones dur-
ing visits to Lake Havasu, and Saguaro, Pleasant, Mohave, 
Powel and Canyon lakes. 

Game and Fish anticipated exchanging 1,000 this year, but 
because of volunteer miscommunications they missed that 
goal. Last year, nearly 830 jackets were exchanged.

Arizona’s hot and dry climate is harsh on life jackets, making it 
very important to check them for wear and tear every season. 

The June 10 boating accident on Lake Havasu that result-
ed in several people being thrown into the water from a 

Industry News Continued on Page 7
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35-foot Nordic twin motorboat and the death of two of its 
passengers – Jennifer Renee Martin, 31, of Los Angeles, and 
Bruce Buchanan, 51, of Redondo Beach, California – illus-
trates the importance of wearing a life jacket, said Josh Hoff-
man, Game and Fish boating safety education coordinator. 

“I think the accidents in Havasu demonstrated how criti-
cal it is to have a proper fitting and in good condition life 
jacket,” Hoffman added. “In fact, the first fatalities on the 
lake, the two adults were not wearing life jackets. Then you 
had the family where the mother and father weren’t wear-
ing life jackets even just swimming off the back of the boat.”
According to U.S. Coast Guard statistics, drowning was the 
reported cause of death in approximately 76 recreational 
boating fatalities in 2015, and that nearly 85 percent of 
those who drowned were not wearing life jackets.

“This year in Lake Havasu, the fatalities started quick and 
started early,” Hoffman said. “The sad thing is it’s complete-
ly preventable.”

To augment its boater safety efforts, several years ago Game 
and Fish initiated a life jacket loaner program.

Currently, there are 14 stations where a life jacket can be 
borrowed for the day including Windsor Beach and Cat-
tail Cove State Park. The jackets are provided through U.S. 
Coast Guard grants and nonprofit NGO funding. The jack-
ets range in size from infants to oversize.

Dock From Your Phone With New Slip 
Reservation App

Reserving a boat slip online is pretty convenient. So what's 
even more convenient? Reserving a boat slip from your 
phone, via mobile app.

Snag-a-Slip, a Baltimore-based online marina reservation 
company, has just launched apps for iOs and Android de-
vices. The free app allows boaters to explore marinas by 
region, city or marina name, and then search for slip avail-
ability based on travel dates, and the length, beam, draw 
and power requirements of the boat.

Snag-a-Slip gives boaters access to 500 marinas from Canada 
to the Caribbean, and has a price-match guarantee to ensure 
boaters never pay more than the marina's published rate.

Snag-A-Slip also launched a new program offering in-
centives for frequent bookings. Their Dozen Dock Chal-

lengeTM Rewards Program, which offers boaters one free 
night for every 12 nights booked. The rewards program is 
the first of its kind in the slip reservation industry. Boat-
ers who create a Snag-a-Slip account will be automatically 
enrolled. Once a user books 12 nights’ worth of slips, Snag-
A-Slip will issue a free night reward, which is a credit cal-
culated based on the average cost of the previous 12 nights.  
Users will be able to track their progress towards a free 
night on the app as well as the website.

“It’s a great day at Snag-A-Slip when we announce new fea-
tures for our boaters,” said Paige Holden, Vice President of 
Marketing. “Snag-A-Slip’s mission is to inspire boaters to 
explore the waterways and experience new destinations."

South Carolina Boatmaker Adding More 
Space, 100 Jobs in Latest Expansion

Source: John McDermott, The Post and Courier

A Summerville marine business that's expanded twice over 
the past four years is at it again.

Sportsman Boats Manufacturing announced Thursday that 
it plans to create another 100 jobs and invest $3.5 million at 
its Dorchester County site to keep up with demand.

The company said it will be adding 70,000 square feet of 
production space to its Limbros Industrial Park site to ac-
commodate growth in its upholstery, welding and fabrica-
tion operations.

It expects its payroll to swell to about 370 workers, with 
hiring for the new openings already underway.

Sportsman Boats is headquartered on Isaac Way, off U.S. 
Highway 78, where it recently installed an 800-kilowatt roof-
top solar power system as part of its sustainability efforts.

The company said it now makes 21 models of saltwater 
center-console fishing and bay boats ranging in length 
from 17 to 31 feet. They are now carried by about 50 deal-
ers. The company also has started selling in the interna-
tional market. 

The S.C. Coordinating Council for Economic Develop-
ment has approved state tax credits that Sportsman Boats 
can apply for in the future, based on the number of jobs it 
creates under the new expansion.

Industry News Continued on Page 8
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The company was started with six employees in 2011 by 
two former founders of Sea Pro Boats in the Midlands and 
Key West Boats in Summerville who were itching to get 
back into the industry as sales started to bounce back from 
the recession. 

Two years ago, Sportsman announced it would more than 
double the size of its plant by adding 116,000 square feet 
of space. The $3.5 million investment also called for the 
creation of 150 jobs.

The company announced a smaller expansion in 2013.

"Sportsman Boats is proud to have roots here in South Carolina 
and Dorchester County, and we are excited about our contin-
ued growth," said Tommy Hancock, co-founder and president.

The Summerville area is a longtime hub for boat makers, 
a lineup that includes Key West, Zodiac of North America 
and Scout.

The industry, which was hit hard by the last economic 
downturn, is now cruising along on a rising tide. 

The National Marine Manufacturers Association estimated 
that sales of new powerboats climbed 6 percent to 7 per-
cent to 250,000 units last year, a trend the trade group ex-
pects to continue through at least 2018.

“Economic indicators are working in the industry’s favor — 
a continuously improving housing market, strong consum-
er confidence, growing disposable income and consumer 
spending, and low interest rates all contribute to a healthy 
recreational boating market," said Thom Dammrich, presi-
dent of the association.

Small Town America's Newest Product: 
Advanced Manufacturing

Source: Harold L. Sirkin, Forbes

Most of us, regardless of our age, have heard the song pop-
ularized by Sophie Tucker and Eddie Cantor after World 
War I: “How Ya Gonna Keep ‘Em Down on the Farm (After 
They’ve Seen Paree?).”

According to Wikipedia, “The lyrics highlight concern that 
American soldiers from rural environments would not 

want to return to farm life after experiencing the … life 
and culture of Paris.”

Now we face a similar challenge: getting skilled workers 
to stay in or relocate to the small and mid-sized towns 
and cities where U.S. manufacturing is making its biggest 
comeback.

That may be one of the hidden factors behind the much-
discussed skills gap: not only is there a shortage of skilled 
workers in certain occupations, but it’s sometimes difficult 
attracting those with the right skills to the locations where 
they’re needed most, including such places as Cottondale, 
Ala., near Tuscaloosa, Ridgeville, S.C., some 38 miles from 
Charleston, Senatobia, Miss., about 40 miles south of Mem-
phis, and West Point, Ga., a dot on the map approximately 
midway between Atlanta and Montgomery, Ala.

I mention those towns in particular because they’re all part 
of the U.S. manufacturing renaissance, which my colleagues 
and I at BCG have been discussing for several years.

Building a new factory, however, gets you only so far. As 
Richard Florida, director of the Martin Prosperity Institute 
at the University of Toronto, reported recently, people with 
skills and talent typically gravitate to “superstar cities,” such 
as New York and Los Angeles, or to “knowledge and tech 
hubs” like Boston, San Francisco, Seattle and Washington, 
D.C., not to small towns in the South.

For many such people, attracted by the glitz and glamour 
of fast-paced big cities, even such highly livable places as 
Charleston and Greenville, S.C., Louisville, Ky., and Mo-
bile, Ala., just don’t cut it.

History might tell us what happens next. As it turns out, 
the worries of 1919 that the returning doughboys wouldn’t 

Stay connected and up-to-
date with AMI and all AMI 
related events and partners 
by ‘liking’ us on Facebook! 

Ask questions, get updates and pictures 
on all AMI related information!
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want to stay on the farm were overblown. Over time, it be-
came unnecessary for them to be there.

Thanks to automation and other advances in agricultural 
knowledge and technology, just decades after WWI, U.S. 
agriculture no longer needed millions of farm hands to 
feed America (and much of the rest of the world).

As a result, farm employment declined dramatically. Ac-
cording to the Bureau of Labor Statistics, between 1910 
and 2000 the “two occupation groups of farmers (includ-
ing farm managers) and farm laborers (including foremen) 
combined declined 96% as a proportion of total [U.S.] em-
ployment,” falling from 33% of the U.S. labor force in 1910 
to 1.2% at the beginning of the new millennium.

If they weren’t needed down on the farm, where did they go?

Many found work in America’s factories, in places like Akron, 
Bethlehem, Buffalo, Cedar Rapids, Cleveland, Detroit, Gary, 
Pittsburgh, St. Louis, Toledo and Youngstown—what we now 
call the Rust Belt. After World War II, the United States not 
only fed the world, we manufactured for the world, too.

Then things changed. Many products previously Made in 
the USA, such as consumer electronics, were taken over by 
others, leading to the disappearance of such iconic Ameri-
can brands as Admiral, Philco, RCA Victor, and Zenith. 
Countless U.S. manufacturing jobs migrated overseas, first 
to Japan in the 1960s and 70s, and more recently to Mexico, 
China and elsewhere. Most cities in the Rust Belt paid a 
heavy price. You know the story.

Now we’re seeing a resurgence of U.S. manufacturing, fu-
eled primarily by rising labor costs overseas and low energy 
costs at home. But the boom isn’t taking place, for the most 
part, in the Rust Belt, or even in and around the knowledge 
and tech hubs; it’s taking place in places that often are play-
ing catch-up in terms of education, technology, the arts 
and other quality-of-life factors that help attract families.

As I’ve noted before, the new factories cropping up in plac-
es such as Cottondale and Senatobia have little in common 
with the dirty, sweaty plants where some of our parents and 
grandparents may have worked. This means less strain is 
required of the workforce, but more brain.

The next-generation factory is a wonder of automation and 
artificial intelligence (AI).

Communities, like the ones mentioned above, can’t change 
where they are. And they’re not likely to change who they 
are—their local culture; Ridgeville, I think it’s safe to say, 
will not quickly become another San Francisco.

What they can do, however, is make sure what they offer in 
high-quality education closely aligns with the needs of em-
ployers as this manufacturing transformation continues.

Trump’s Team and Lawmakers Making 
Strides on Tax Reform Plan

Source: Nancy Cook (Politico)

The so-called Big 6 have found common ground on the 
best ways to pay for individual and corporate tax cuts. 

President Donald Trump’s top aides and congressional 
leaders have made significant strides in shaping a tax over-
haul, moving far beyond the six-paragraph framework 
pushed out in July that stoked fears about their ability to 
deliver on one of the GOP’s top priorities.

There is broad consensus, according to five sources famil-
iar with the behind-the-scenes talks, on some of the best 
ways to pay for cutting both the individual and corporate 
tax rates.

The options include capping the mortgage interest deduc-
tion for homeowners; scrapping people's ability to deduct 
state and local taxes; and eliminating businesses' ability to 
deduct interest, while also phasing in so-called full expens-
ing for small businesses that allows them to immediately 
deduct investments like new equipment or facilities.

Whether this early level of agreement can translate into an 
actual tax plan that can pass both the House and Senate 
remains an open question, especially as the administration 
finds itself distracted by the fall-out from Charlottesville; 
personnel shake-ups in the West Wing; and the ongoing 
investigations into Russian interference in the 2016 presi-
dential campaign.

The White House, Treasury Department and congressional 
leaders also have yet to resolve major philosophical ques-
tions, like whether a tax bill should add to the deficit and 
whether any tax cuts should be permanent, among other 
questions.
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Some stakeholders say the signs of progress are a relief, 
even if a deal is far from done.

“If they’re not further along than that July nothing-burger 
document, then you might as well hang it up,” said one Re-
publican lobbyist.

After the failure to repeal Obamacare, Republicans feel 
pressure to make serious moves on taxes. It’s a policy area 
that animates the president, business community and es-
tablishment Republicans far more than the nuts and bolts 
of health care ever did.

On Aug. 15, National Economic Council Director Gary 
Cohn hinted at progress during a news conference at 
Trump Tower, saying, "We've got a great, I would say, ‘skel-
eton’ for tax reform.”

"We need the Ways and Means Committee to put some 
muscle and skin on the skeleton and drive tax reform for-
ward, and it's our objective to do that between now and the 
end of the year,” he added.

And Treasury Secretary Steven Mnuchin, appearing along-
side Senate Majority Leader Mitch McConnell at a Louis-
ville chamber of commerce event on Tuesday, said tax leg-
islation is "the president’s highest focus."

So far, the tax reform process has been led by Cohn, 
Mnuchin, McConnell, House Speaker Paul Ryan, Senate 
Finance Chair Orrin Hatch, and Ways & Means Commit-
tee Chair Kevin Brady — a group that has nicknamed itself 
the “Big 6” and is eager to project a united front on policy 
and political questions.

Republicans want the fall to be all about taxes, if they can 
help it. It seems like their best and perhaps only route to-
ward a major legislative victory before the fever of the 2018 
midterm elections takes hold.

“People are feeling optimistic because they do not see fail-
ure as an option. They’ve put all of their eggs in one basket 
now, and that basket is tax reform,” said one source familiar 
with the administration’s tax talks. “The fear of failure on 
this will cause people to agree with things they may not 
normally agree to.”

The White House is even creating a mini-war room inside 
its existing communications shop to pay special attention 

to taxes, led by newly installed communications director 
Hope Hicks, according to a White House official. She will be 
joined by Tony Sayegh, assistant secretary for public affairs 
at Treasury, who will be temporarily detailed to the White 
House to help Hicks and others build public support for the 
tax overhaul. Another White House official said that the 
president will make a major tax announcement imminently.

Among the decisions that the White House, Treasury and 
congressional leaders have settled on is that any tax pro-
posal will require U.S. companies to bring back earnings 
from overseas at a one-time low tax rate, a favorite pro-
posal of the business community known as repatriation.

The corporate rate will likely fall to somewhere between 22 
percent and 25 percent, depending on which deductions 
or breaks lawmakers are willing to scale back or eliminate 
— an exercise that usually brings out the special interest 
groups in full force and has always made any tax tweaks 
hard. No one familiar with the process said the corporate 
rate can realistically dip below 20 percent, without some 
new tax in place. The president has said that he prefers a 
rate of 15 percent.

In addition to the revenue raisers such as eliminating the 
deduction for state and local taxes — a benefit that dispro-
portionately hits taxpayers in high-cost states like Califor-
nia, New York, New Jersey and Massachusetts — the tax 
negotiators are scouring former Republican Rep. Dave 
Camp’s 2014 tax plan for other ideas.

One idea quietly being discussed would be taxing the 
money that workers place into their 401(k) savings plans 
up front: an idea that would raise billions of dollars in the 
short-term and is pulled from the Camp plan. This policy 
idea is widely disliked by budget hawks, who consider it 
a gimmick; the financial services industry that handles 
retirement savings; and nonprofits that try to encourage 
Americans to sale.

Decisions still being hammered out are whether a hypo-
thetical tax bill adds to the deficit over a 10-year period — a 
key factor in passing legislation through the budget process 
known as reconciliation, which requires fewer party-line 
votes than normal legislation.

Top White House officials are less concerned about add-
ing to the deficit because many believe that the economic 
growth stemming from lower tax rates will make up any 
budget shortfalls.

Industry News Continued on Page 12
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Members of Congress, particularly in the House, may be 
less sanguine about that prospect after years of pushing for 
fiscal constraints, stricter spending caps, and greater em-
phasis on the deficit.

“Yes, we will be open to losing tax revenues in these early 
years," Kevin Brady, chairman of the Way and Means Com-
mittee, said at a tax event at Ronald Reagan's California 
ranch.

Another outstanding major question is whether all of the 
tax cuts suggested are permanent, or if the package be-
comes a mixed one of permanent and temporary tax cuts, 
some of which would sunset after 10 years. The tax cuts 
that President George W. Bush signed into law in 2001 and 
2003 were temporary, but the majority of them ended up 
becoming permanent under President Barack Obama in 
2012 as part of a year-end tax and budget deal.

A mix of permanent and temporary cuts could, on paper, 
look to the budget scorers like something that would not 
add to the deficit over the typical 10-year window and 
would allow politicians more cover to pass such a package.
Even with some early policy agreements, the politics of tax 
reform can become quite hard, because tax questions never 
neatly break along partisan lines and instead can highlight 
the divisions among the business community, demograph-
ics and geography in this country.

“We’re now heading into the second phase of a tax reform 
effort of potentially taking away people’s things,” said Mark 
Mazur, director of the nonpartisan Urban-Brookings Tax 
Policy Center and a former assistant secretary for tax pol-
icy at Treasury. “The tricky part will be turning that prog-
ress into serious legislative momentum.”

The Trump administration has been marching toward tax 
reform for months, holding listening sessions with CEOs 
and conservative groups and doing much more outreach 
than it did leading up to the effort to repeal Obamacare.

White House officials, for example, have been holding 
weekly calls with outside conservative groups to keep them 
informed of the progress of tax reform. Lately, the White 
House has been urging conservatives to stress in high-level 
talking points that any tax plan would help the middle class 
and average families and help to keep jobs in the U.S., ac-
cording to a conservative activist familiar with the calls. 
There is no mention in the draft talking points of a poten-
tial corporate tax cut.

The calls have focused much more on the messaging of tax 
reform than any actual policy details, which have been left, 
so far, to members of the Big 6 and their staff. This fall, the 
Big 6 is expected to hand off a proposal to the congressio-
nal tax-writing committees to flesh out the policy details 
and develop robust legislation.

Both the campaign and administration have cycled through 
three different iterations of their tax plan, none of them de-
tailed.

The campaign promoted its own plan; the Trump transi-
tion team developed a separate 14-page proposal between 
Election Day and inauguration; and then, in March, Cohn 
and Mnuchin unveiled a one-page tax proposal that called 
for a 15 percent corporate tax rate and, on the individual 
side, doubling the standard deduction and collapsing the 
number of tax brackets to three, with the highest rate being 
35 percent.

Now, the pressure is on for the White House to deliver a 
legislative win, with taxes as its most hopeful target. The tax 
overhaul effort will be a major test for Cohn and Mnuchin 
to prove themselves, since neither has a background in tax 
policy or strong ties to conservatives on the Hill.

“The question now is whether this is becoming more of a 
policy pursuit or a political success,” said one Republican 
close to the administration. “Now, it looks like the latter. 
The president campaigned on signing the biggest tax cut 
in history, and he’s on track to do that for the middle class 
even if he has a compressed time frame to get it done.”

GOP Chairman: Tax reform Could 
Increase the Deficit

By Niv Elis

The Republican tax reform plan could blow a hole in the 
nation’s deficit for several years, House Ways and Means 
Committee Chairman Kevin Brady (R-Texas) said Wednes-
day.

“We will be open to losing tax revenues in these early years,” 
Brady said at an event on tax reform at former President 
Reagan’s ranch in Santa Barbara, Calif. 

Any such deficits, he added, would eventually come down 
as a result of economic growth and eventually disappear 
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altogether, a controversial prospect among economists and 
deficit hawks alike.

Brady also demurred on several questions pertaining to de-
tails of the tax reform. When asked if the popular mortgage 
interest deduction would be capped and about the reform’s 
effects on charitable giving, Brady repeated the mantra that 
economic growth would take care of the problem. 

More money in people’s wallets, he argued, promoted both 
home ownership and charitable giving.

Brady also repeated his call for Democrats to join the ef-
fort. 

“I think they bring so much to the table. We’re working in 
the House with our House Democrats in exploring com-
mon ground on tax reform,” he said.

Democrats have complained loudly that they have been 
shut out of the process and say they will not sign on to 
plans that cut taxes for the nation’s wealthiest. 

"We can't afford tax cuts for millionaires and corporations 
that will be paid for by cuts to Social Security, Medicare, 
Medicaid, public education and other priorities for work-
ing families,” said Frank Clemente, executive director of 
the left-leaning Americans for Tax Fairness.

"If the Republicans were serious about creating jobs, they'd 
invest in infrastructure, healthcare and public education — 
not cut them,” he added.

Trump's Monument Plan Still Shrouded 
in Secrecy

Source: Timothy Cama (The Hill)

The Trump administration’s plans to potentially shrink 
some national monuments remain shrouded in secrecy. 

President Trump had set Thursday as a deadline for Inte-
rior Secretary Ryan Zinke to submit recommendations to 
him for what areas of land and water protected by previous 
presidents as monuments should have their designations 
changed.

Zinke was expected to reveal his proposals publicly Thurs-
day as well. But he did not, instead releasing a two-page 

summary of the process behind his considerations and 
telling the Associated Press that he’s recommending reduc-
tions in the size of an unspecified “handful” of national 
monuments.

Interior and the White House say the document Zinke sent 
to Trump was a “draft” that can’t be released publicly while 
officials review it and make potential changes.

Environmentalists, Democrats and liberal groups were al-
ready angry at Trump and Zinke for even considering un-
doing major monuments created in the last two decades, 
which are often operated like national parks.

But withholding the recommendations spurred a new flur-
ry of condemnation from Trump’s opponents and charges 
that the administration is not living up to its promises of 
transparency in the monument review process.

“It’s pretty astonishing how thin the details they released 
were. We learned more from reading between the lines of 
the AP story than we did from the summary report,” said 
Kate Kelly, public lands director at the Center for Ameri-
can Progress and a former senior adviser at Interior in the 
Obama administration.

Many of Obama’s biggest monument designations, like 
Bears Ears in Utah and the expansion of Papahanau-
mokuakea in the Pacific Ocean, are the main targets of the 
Trump administration’s review. 

“And as additional details continue to leak out from various 
sources, it’s becoming increasingly clear just how devastat-
ing the recommendations will be, which is in direct con-
trast with Zinke’s spin that there’s just a handful of small 
changes,” Kelly said.

Numerous groups also filed Freedom of Information Act 
requests to try to obtain the recommendations. 

But supporters of the monument review, such as industries 
that use federal land like ranching and energy, aren’t con-
cerned, and are confident that Zinke heard their concerns 
throughout the review process. 

“I have to laugh a little bit at the idea of them now demand-
ing some sort of really rigid process for the use of the An-
tiquities Act, when the entire point of this is that there are 
very few controls over exactly how the Antiquities Act can 
be and should be used,” said Ethan Lane, executive director 

Industry News Continued on Page 14
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of the Public Lands Council, a part of the National Cattle-
men’s Beef Association

Lane said he isn’t concerned about when Zinke will release 
the findings. 

“Regardless of the result that comes from that, however big 
or small or whatever changes he might recommend, we’re 
gratified to see that they took the time to actually talk to 
some of those who are impacted and really take a hard look 
at the consequences from these monuments,” he said.

The few available details about Zinke’s conclusions come 
from the interview he gave to AP while in Montana for a 
meeting about a major wildfire.

He said he’s seeking a reduction in the size of a “handful” of 
the more than two-dozen monuments under review, but he 
doesn’t want any eliminated.

Zinke said it was important to balance land protection with 
public access.

“There’s an expectation we need to look out 100 years from 
now to keep the public land experience alive in this coun-
try,” he told AP. “You can protect the monument by keeping 
public access to traditional uses.”

But he didn’t specify which monuments should be shrunk, 
by how much or where. Greens suspect that means massive 
areas could be at risk. 

 “Secretary Zinke’s apparent decision to roll back protec-
tions for national monuments and his failure to disclose 
the details of that decision is monumentally out of touch 
with the will of the American people,” said Jamie Rappa-
port Clark, president of Defenders of Wildlife. “We have a 
right to know how he intends to change monument desig-
nations, and which of these special places are at risk.”

Later Thursday, the Washington Post and the New York 
Times reported that Zinke wants at least three monuments, 
including Bears Ears and Grand Staircase-Escalante in 
Utah, reduced. 

The Post reported that Cascade-Siskiyou in Oregon is also 
on the shrinking list, while the Times said that an unidenti-
fied fourth monument is also being eyed for reduction. 

The Bangor Daily News, meanwhile, reported that the Ka-
tahdin Woods and Waters National Monument in Maine 
would stay intact under the recommendations, though 
Zinke may try to open the area to more uses like logging. 
 
Throughout the review process, Zinke also announced six 
monuments that he would see to keep whole, leaving 21 in 
limbo. 

Zinke’s summary report released to the public Thursday 
also offers clues to his thinking.

“Adherence to the [Antiquities] Act’s definition of an ‘ob-
ject’ and ‘smallest area compatible’ clause on some monu-
ments were either arbitrary or likely politically motivated 
or boundaries could not be supported by science or rea-
sons of practical resource management,” he wrote in part.

Later, Zinke wrote that the public comments submitted 
during the review were “overwhelmingly” in favor of keep-
ing monuments, but he judged that that “demonstrated a 
well-orchestrated national campaign organized by multiple 
organizations. 

The rest of Zinke’s suggestions remain to be seen. But that 
hasn’t stopped the various sides from preparing for their 
next steps.

Greens stand ready to sue to stop any monument reduc-
tion, arguing that since the Antiquities Act doesn’t men-
tion monument revocations, Trump does not have the 
power to do so. 

Republicans and industry, meanwhile, are looking farther 
out, hoping to use the report as a springboard towards 
changing the Antiquities Act. They want to make it harder 
for presidents to create monuments without congressional 
approval. 

“We need to reform the Antiquities Act to ensure that it’s 
being used to protect antiquities, but also that there is pub-
lic access to this land and public input to it and it’s done in a 
transparent process, and that’s not being done at this time,” 
Rep. Rob Bishop (R-Utah), chairman of the House Natural 
Resources Committee, told reporters.

“The intent has clearly been violated, and we need to return 
to that intent, and make sure that it is use appropriately.”
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Flood Insurance Needs Fixing. Will 
Congress Respond?

Source: Lisa Desjardins, National Public Radio

As the largest flooding event in modern U.S. history affects 
millions across Texas, members of Congress face a political 
crisis over how to handle the nation’s largest insurance plan 
for floods.

The National Flood Insurance Program (NFIP) was put in 
place in 1968 as private flood insurance became more ex-
pensive and less available to homeowners in flood-prone 
areas. But it’s set to expire Sept. 30.

It offers insurance to homeowners, renters and businesses 
in high-risk zones, and asks communities to develop plans 
to reduce flooding risks.

But flooding risks have changed rapidly in the last 50 years, 
and the federal government and local communities have 
struggled to keep up. Flood maps are out of date. Cities are 
becoming more flood prone; so are coastlines. As a result, 
the program has several major problems:
 

• It is now $24 billion in debt, largely due to benefits 
paid out in connection with Hurricanes Katrina and 
Sandy.

• The program loses more than $1 billion annually.
• NFIP faces a particular burden in the form of thou-

sands of “repetitive loss” properties. Properties that 
have claimed repeated flood damage represent just 
1 percent of properties insured under the program, 
but they get 25 to 30 percent of its funding.

 
These issues have led some Republicans to push for reforms 
to the flood program. House Financial Services Chairman 
Jeb Hensarling, R-Texas, wants to move away from insur-
ing homes in the highest risk zones. Other Republicans 
strongly disagree with Hensarling’s reforms and instead 
want to decrease flood insurance premiums.

The debate sets up another potential stand-off in Septem-
ber. What happens if the program expires? The most im-

mediate effects would be on real estate, as buyers required 
to obtain flood insurance could have trouble finalizing 
sales. In the meantime, the program will face more scru-
tiny as the victims of Hurricane Harvey move forward with 
the recovery process in the weeks to come.

How the U.S. Funds Disaster Recovery 

By Lisa Desjardines

All disasters -- wildfires, earthquakes, pandemics, terror 
attacks, and of course, hurricanes --  cause upheaval and 
loss. But not all receive special emergency federal funding.

As Hurricane Harvey continues wreaking havoc on the 
Houston region, here is a quick look at what we know about 
government spending on natural disasters, an increasingly 
controversial topic.
 

• Go-to disaster funding: The federal government 
funds most disaster recoveries through its Disaster 
Relief Fund (DRF), a program that agencies can use 
for disaster response throughout the year.

 
• Bigger money: But some disasters are much larger 

-- and require costlier recovery efforts -- than the 
relief fund can handle. In those cases, Congress can 
consider a special, emergency spending bill called a 
“supplemental” spending bill.

 
• Hurricanes have prompted most supplemental 

spending: Hurricanes have received the largest num-
ber of such spending bills. In the past 16 years, 11 
hurricanes have triggered emergency funding bills.

 
• Less frequent disasters: Other types of disasters have 

also gotten special spending bills from Washington 
in the past two decades. They include the 9/11 terror 
attacks, the 2001 Puget Sound earthquake, wildfires 
in 2004, floods in 2008 and the 2011 drought.

 
• Fastest response by Congress: Less than two weeks 

after Hurricane Katrina made landfall in Louisiana 

Clean Marina & Environmental News Continued on Page 16
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in 2005, Congress passed two bills with $60 billion 
in emergency funding. The Congressional Research 
Service made a rare, relatively saucy comment about 
the speed, writing that it was “atypical” especially 
before “the scope of needs had been fully assessed.”

 
• Largest response by Congress: Katrina recovery ef-

forts ultimately netted an unprecedented eight dif-
ferent emergency funding bills, passed between 
2005 and 2010.

 
• Slowest response by Congress in recent years: Hurri-

cane Sandy crashed its way up the East Coast during 
the last days of October and first two days of No-
vember in 2012. Congress did not pass an emergen-
cy funding bill until the end of January, 2013, enrag-
ing lawmakers in the northeast.

Shrink Wrap May Protect Maine boats, 
But it Can Harm the Environment

Source: Marina Schauffler, Press Herald

Before long, the recreational boating season will draw to a 
close and owners will batten down their craft for the win-
ter. Many will choose the low-density polyethylene (LDPE) 

plastic better known as shrink-wrap. It works well to pro-
tect boats from the elements, but comes at a high price – 
both financial and environmental. The boat owner pays the 
former fee; we all pay the latter.

“Disposal is problematic to say the least,” acknowledges 
Susan Swanton, executive director of the Maine Marine 
Trades Association. Every spring, boat yards and boat 
owners pull tons of this plastic off watercraft, and most of it 
goes to landfills or incinerators.

No one has tabulated how much boat shrink-wrap gets dis-
carded each year. But most boats require at least 15 pounds 
of wrap, and Maine has more than 100,000 registered so it’s 
a large volume of waste.

The Maine Department of Environmental Protection 
(DEP) is exploring ways to address this challenge, but DEP 
Environmental Specialist Elena Bertocci says there are no 
formal rules regarding boat wrap and no available funding. 
The state legislature recently created a Maine Solid Waste 
Diversion Grant Program to help municipalities redirect 
more materials into recycling, but did not allocate funds to 
it in the current biennial budget.

LDPE (No. 4) plastic can be recycled, typically into items 
such as composite lumber or plastic bags. Recycling shrink-
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wrap from boats, though, is complicated and labor-inten-
sive; in Swanton’s words, “it’s a real challenge.” Ben Hollo-
way, of Coastal Boatworks in Newcastle, concurs – having 
worked to separate the wrap for recycling since 1996 when 
his yard first began using it.

The plastic wrap can never touch the ground when coming 
off the boat, he explains, and must have all straps, vents 
and doors removed. It’s hard to bundle by hand so an on-
site baler may be needed. The LDPE market can get glutted 
in spring, Holloway says, so to get any return on the plas-
tic, his yard tries to store enough for a trailer load (40,000 
pounds), but that can take several years.

Coastal Boatworks and Maine Mobile Shrinkwrap collect 
the most boat shrink-wrap for recycling, each in the neigh-
borhood of 7 tons per year, according to Bertocci. Typi-
cally, they sell it to Casella Waste Systems in Scarborough.
Holloway gets little monetary return from recycling the 
shrink-wrap and says he keeps at it year after year because 
“it’s the right thing to do.” Other yard owners would par-
ticipate as well, he adds, but the state “is not helping out 
with grants, tax breaks [or] incentives.”

The DEP is starting a pilot project at the Belgrade Transfer 
Station encouraging boatyards to bring clean shrink-wrap 
there for recycling. The site will also gather LDPE from a 
local lumber company and other businesses that receive 
pallets covered in plastic. It will be a test case, Bertocci says, 
to see whether this can “be done in an economically fea-
sible manner without grants.”

In the waste management hierarchy, source reduction and 
reuse comes before recycling. Many boatowners avoid 
shrink-wrap by using polyethylene or canvas tarps, which 
typically last for several seasons (and often can be reused 
later for other purposes). Some boatyards are returning 
to tarps as well, Swanton says, which work well as long as 
people tie them securely.

A small percentage of Maine’s cast-aside shrink-wrap finds 
its way to a second life half a world away. Alison McKellar, 
an enterprising community volunteer in Camden, collects 
clean and dry shrink wrap and sends it – along with medi-
cal supplies and other donations – to NuDay Syria, a New 
Hampshire group that ships materials to Syria where the 
shrink wrap is used for impromptu shelters and supple-
mental cover.

McKellar faces the same challenges as boat yards interested 
in recycling – training people to keep the wrap clean and 
dry and finding adequate storage space. Wet shrink wrap 
can ruin other humanitarian supplies in shipping so she 
often has to go to extra lengths to dry out the used wrap. 
“People love the idea,” she says, “but it’s difficult.”
McKellar would like to see a ban on disposing of boat 
shrink wrap in the waste stream, a move that could cre-
ate more financial incentives for reuse and recycling. How-
ever, a disposal ban might also prompt a spike in roadside 
dumping.

Another approach would be to legislate an upfront “prod-
uct stewardship” deposit that helps to address the full cost 
of this plastic over its life cycle. Maine requires a similar 
deposit for paint (to cover the recycling cost of unused 
paint) and recently came close to adopting a deposit for 
mattresses.

Product stewardship legislation helps taxpayers by shifting 
recycling costs from municipalities to the consumers who 
directly benefit from the product. A modest added deposit 
fee might not be too onerous for boat owners, given that 
they already pay upwards of $10 per linear foot for shrink 
wrapping.

If Maine legislators want to encourage greater reuse and 
recycling of boat shrink wrap, they could direct the Maine 
DEP to set up a system and determine a fair means of fund-
ing it. There’s a dire need for innovation and support – so 
that all boatyards and boat owners can do the right thing.
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Wage Rate Recap

The Association of Marina Industries (AMI) and Marina 
Dock Age Magazine completed the 2017 Wage Rate Report. 
The survey was released in May 2017 using direct email, 
press releases and articles. We received 218 responses from 
marinas and boatyards throughout the United States. 

In this article, I will talk about some data from this year’s 
2017 survey and compare it to data collected in 2014. The 
full report is available at the marinaassociation.org. 

Who participated?
In the 2017 survey, the south region made up for almost 
50 percent of participation, with Florida alone account-
ing for 18 percent. Washington, California, and Maryland 
each made up 5 percent of participation. Overall, marinas 
located on the East Coast waterways, including bays and 
deltas, comprised 44 percent of the participation. About 60 
percent of participants had less than 250 slips.
 

Legislation & Partnerships Continued on Page 19

Based on AMI member survey improvement recommen-
dations, we added a question asking participants to identi-
fy whether or not they were located within a metro region. 
Fifty-five percent of marinas reported they are in a metro 
region.

Comparisons to 2014
When comparing 2017 to 2014 data, the figure below 
shows that in 2014 compensation was higher across the 
board. However, it is important to note that the 2014 survey 
showed the average number of years’ experience for differ-
ent positions was higher than in 2017 — e.g., in 2014, a 
yard manager averaged 16 years of experience while a yard 
manager in 2017 averaged just 13.5 years. The situation 
was similar in the case of general managers and even gen-
eral managers holding a certified marina manager (CMM) 
designation. In 2014, those in these positions averaged 18 
years of experience compared to the 16 years of experience 
for those holding the same position titles in 2017. Overall 
this suggests a flat wage rate between 2014 and 2017, re-
flecting the overall stagnation of real wage gains in the U.S. 
economy during this period.

Figure 1 - Data shown in 2017 US dollars.

https://marinaassociation.org/publications/ami-resources/2017-us-marina-wage-rate-survey-report
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Comparison CMM certification
A total of 16 percent of the reported general managers hold 
the CMM designation. The table below breaks down the 
survey data to show general managers with a CMM and 
those without. The annual average wage for those with a 
CMM is approximately $5,000 more than for those without 
— even with the same average number of years of experi-
ence.

Table 1 - Data collected on the general manager position in the 
2017 Wage Rate Report, comparing general managers with the 

    
    Years of Average Annual  Average Hours/Week  Wage
    Experience Wage   Worked   High/Low

 With CMM  16  $83,625  46.5    $150,000/$29,000
 Without CMM 16  $78,550  45    $200,000/$24,000

CMM designation to those without. Wage figures are in 2017 US 
dollars.

For more information
The full 2017 Marina Wage Rate report is available at mari-
naassociation.org. The Marine Retailers Association of the 
Americas (MRAA) also completed a 2017 Compensation 
Study, focusing on marine retail and service related posi-
tions; this report is available here.

https://marinaassociation.org/publications/ami-resources/2017-us-marina-wage-rate-survey-report
https://marinaassociation.org/publications/ami-resources/2017-us-marina-wage-rate-survey-report
http://www.mraa.com/?page=compstudy
http://www.marinaassociation.org
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Around The World
S. Korea to Remove Regulations in 

Service Sector

Source: Yonhap News

The South Korean government said Wednesday that it will 
remove legal and administrative regulations in the local 
service sector as part of its efforts to promote fair market 
competition and boost growth.

The Fair Trade Commission (FTC), the country's antitrust 
watchdog, said it checked 39 restrictions that restricted 
competition in the sectors of food, leisure and public ser-
vices.

Related government ministries and agencies have already 
agreed to get rid of eight of them, with a detailed deregula-
tion schedule for the remaining cases to be decided in the 
near future, the watchdog added.

The FTC said the government will lift restrictions on open-
ing small cafeterias and kiosks at facilities for mountain 
biking and paragliding before the end of the year, while it 
will ease administrative requirements for running boat and 
yacht rental businesses in the first half of next year in order 
to boost the marina industry.

Also the government will lower the entry barriers in busi-
nesses like light airplane rental services and travel agencies 
next year.

Regulations on small private beer breweries, liquefied pe-
troleum gas vehicles and online games are also high on the 
list of the government-led deregulation drive.

It is part of the FTC's efforts to promote fair market com-
petition in the South Korean economy since the inaugura-
tion of the Moon Jae-in government.

FTC Chairman Kim Sang-jo, a former civil rights activist, 
has stressed that he will put policy priority on removing 
regulations that have limited competition, and strengthen 
punishment against illegal and unfair business practices.

Montenegro's Portonovi Marina Set to 
Welcome Superyachts Next Summer

Source: Sophia Wilson, Boating International

A €650 million luxury development in Montenegro’s pic-
turesque Boka Bay is set to welcome its first superyachts to 
its state-of-the-art marina next summer. Portonovi marina 
will have 238 berths and be able to accommodate yachts up 
to 70 metres. Larger yachts, up to 120 metres, will be able 
to make use of the seasonal berths, located on the external 
marina wall.

Once complete the full-service marina will have a helipad 
and will be an international port of entry for easy arriv-
al and departures. The focal point of the marina will be a 
members only yacht club, which will be created by Winch 
Design. There will also be extensive crew facilities, high-
end shopping boutiques and shops for provisioning.

Portonovi Marina will have 238 berths in total.

“It’s more than a marina, it’s a complete luxury lifestyle 
package,” said Marko Skuletic, business development man-
ager at Portonovi. “Its position is ideally located for discov-
ering the best that Montenegro has to offer.”

Portonovi’s location, nestled in the fjord-like Boka Bay, 
means that the marina is not only naturally sheltered but 
also provides easy access to the calm grounds of the Bay of 
Kotor. It is just over ten nautical miles to the walled city of 
Kotor, which is a maze of churches and café-filled squares, 
with touches of Venetian, Roman and Ottoman architec-
ture. Additionally, the buzzing city of Budva is also less 
than 22 nautical miles away, with a charming Stari Grad 
(old town) and energetic nightlife – including the open air 
Top Hill nightclub which welcomes international guest DJs 
including Fedde le Grand and Martin Solveig.

As well as the marina the 26-hectare complex, which is be-
ing built predominantly on land reclaimed from the sea by 
the Montenegrin Navy a hundred years ago, will offer 275 
properties, including penthouse apartments and sky vil-
las with infinity pools overlooking the marina. More than 
150 of the properties have already been released for sale 

Around the World Continued on Page 22
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including 29 of the marina apartments. This part of the de-
velopment will be completed and ready for occupation by 
the summer of 2018. Harrods Interiors has also partnered 
with the project and completed design schemes for the 
show apartments in the Lower Village. Clients will have the 
choice whether to incorporate elements or the complete 
scheme designed by the Harrods team.

The site will also have 275 properties and the first One&Only 
hotel in Europe. 

Portonovi is also going to be home to the first One&Only 
property in Europe, which is set to open in 2019. The hotel 
will feature 140 rooms,villas, and residences and will have 
a vast Espace Chenot Health Wellness Spa. At the centre 
of the hotel is a vast pool which has been designed to cap-
ture the sunset and will feature a bridge with a restaurant 
above it. The hotel will also have a beach club with private 
cabanas and multiple dining options.

Outboard Emissions Laws Edge Closer in 
Australia

Source: Marine Business 

Legislation tabled in Parliament but compliance rules still 
to be confirmed.

The long-awaited Product emissions Standards Bill en-
abling air pollution standards for non-road spark igni-
tion engines, including marine outboards, was introduced 
to the Federal Parliament last week and is expected to be 
passed by the end of the year.

However, while the proposed legislation sets out the frame-
work by which the emissions standards will be implement-
ed, it contains no detail about the timing for phasing out 
non-compliant engines and how the scheme will operate. 
This information, critical to the business operations of en-
gine importers and marine dealers, will be contained in the 
accompanying rules which are yet to be made public.

Instead the Department of the Environment and Energy 
has reaffirmed its previous implementation schedule which 
will see the importation of non-compliant engines banned 
from 1 July next year and the sale of such engines phased 
out by 1 July 2019.

The department’s website states: “Manufacturers, retailers, 
and importers should start planning to move their product 
lines to meet US EPA and equivalent international stan-
dards now to ensure they have compliant products when 
the standards commence.”

The department also said that details about how the scheme 
will operate, including managing requests for exemptions, 
and how much importers will have to pay for its admin-
istration will be released for public comment in coming 
months.

The introduction of the legislation in Parliament was wel-
comed by Outboard Engine Distributors Association of 
Australia (OEDA). In a statement it said:

“OEDA has always supported emission standards through 
self-regulation and over the last few years has successfully 
reduced emissions from its engines significantly. In June 
2017 of all the outboard engines sold in Australia, over 
67% were compliant with the new proposed regulations. 
In fact, from 40hp and above over 90% were compliant and 
from 91hp and above all engines sold were compliant.

“There is no impact within the new bill for current non-
compliant outboard owners. Current non-compliant prod-
ucts will continue to be sold in a buoyant second-hand 
market and remain available to purchase new until the date 
set out in the rules of the regulation is reached.”

With details of the implementation period still be to be 
confirmed, OEDA added that it is “keen to partner with the 
Government and its department to implement appropriate 
rules and a workable phase in period”.

The new bill was also welcomed by a number of outboard 
manufacturers including Honda, BRP (Evinrude) and Su-
zuki.

“We are happy to support the bill and any steps the Federal 
Government introduces to improve Australia’s air qual-
ity and manage the environmental regulations associated 
with the marine industry,” said John Haines of The Haines 
Group.

“While Suzuki’s outboard range already feature technolo-
gies that provide a number of efficiencies and benefits to 
our customers, we will continue to work with and support 
the Government to reduce our environmental footprint in 
any way for a cleaner energy future.”

http://www.environment.gov.au/protection/air-quality/non-road-spark-ignition-engines-and-equipment
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News From Washington
  

NMMA Member and Other Fishing 
Industry Leaders Testify in Alaska on 

Magnuson-Stevens Act

The Senate Committee on Commerce, Science, and Trans-
portation held a field hearing yesterday titled "Reauthori-
zation of the Magnuson-Stevens Fishery Conservation and 
Management Act: Oversight of Fisheries Management Suc-
cesses and Challenges” in Alaska.Ben Speciale, president of 
Yamaha Marine Group, a NMMA member, testified before 
the Committee alongside numerous other industry lead-
ers and organizations including the American Sportfishing 
Association.

In his testimony, Speciale said, "I would like to focus on 
the economic impact of recreational saltwater fishing and 
thereby underscore the need for amending the Magnuson-
Stevens Act to allow for increased management flexibility 
for recreational fisheries." He continued that to maintain 
the saltwater fishing economy across the U.S. that the cur-
rent law must change as it has not properly addressed the 
importance of recreational fishing. 

Speciale also noted, "We believe that some critical im-
provements are included in S. 1520, the Modernizing 
Recreational Fisheries Management Act of 2017, which is 
currently pending before this committee. If enacted, the 
provisions of that bill will provide some of the statutory 
tools needed to better manage recreational anglers. Spe-
cifically, the Modern Fish Act will allow federal fisheries 
managers to use alternative management approaches for 
recreational fishing, similar to state-based models that bet-
ter align with the nature of recreational fishing and avail-
able data. Among other innovations, it will improve rec-
reational fisheries data by considering modern third-party 
data collection systems, such as from smartphones. These 
legislative changes take nothing away from other sectors 
while leveling the playing field for the recreational angler." 

To read the testimony from Speciale and other industry 
leaders CLICK HERE.

Correct Craft CEO Shares Thoughts on 
Free Trade

Bill Yeargin, CEO of Correct Craft, a NMMA member 
company, recently shared his thoughts on free trade, which 
echo NMMA's approach and efforts on Capitol Hill as we 
work to ensure a healthy trade environment for marine 
manufacturing businesses. As the first round of NAFTA 
negotiations approach next week in Washington, DC., free 
trade is a hot topic and one NMMA and the recreational 
boating industry is paying close attention to. Read Year-
gin's thoughts by CLICKING HERE.

Help Promote Use of E10 or Less Fuel – 
Free ‘Look Before You Pump’ Hangtags 

Available

The Outdoor Power Equipment Institute is offering new 
‘Look Before You Pump’ hangtags to all NMMA members 
to help promote the use of E10 or less fuel to your custom-
ers – great for dealerships, showrooms, boat shows, etc. 
Simply fill out this form, and OPEI will ship your request-
ed amount of hangtags, while supplies last. As a reminder, 
all ‘Look Before You Pump’ assets – from infographics to 
rack cards – can be found on NMMA.org in the Advocacy 
Toolkit to help education consumers about ethanol and ap-
propriate boat fuel. 

NMMA Testifies at EPA Renewable 
Volume Obligation Hearing, Shares 

Members' Concerns About E15

NMMA testified yesterday at the 2018 EPA Renewable Vol-
ume Obligation hearing. Nicole Vasilaros, vice president of 
federal and legal affairs addressed the concerns the recre-
ational boating industry has with E15. In her testimony, 
Vasilaros pointed out that “The initial 2010 waiver and 
this RVO proposal, do nothing to guarantee the continued 
availability of E10, while billions of gallons of E15 enter 
the marketplace. Ninety-five percent of boaters fuel their 
boats at traditional gas stations. While [the recreational 

News from Washington Continued on Page 24

https://www.commerce.senate.gov/public/index.cfm/hearings?ID=B41AA74D-2FE6-4945-AAFF-4B43AD0ACCF7
http://boatingindustry.com/blogs/2017/08/01/the-free-trade-question/
http://www.opei.org/
https://docs.google.com/forms/d/e/1FAIpQLSc0YfnnXp1-bTc4riL8RX91xCnhlTF7BG3m2HxcO6zSHNgLfw/viewform
http://www.nmma.org/government/get-involved/advocacy-kit
http://www.nmma.org/government/get-involved/advocacy-kit
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boating industry] doesn’t support higher levels of ethanol 
in the fuel marketplace, we ask this Administration, at the 
very least, to mandate that when E15 is sold, E10 must also 
be available at retail gas stations to ensure access to appro-
priate fuel blends for boats and other off-road equipment." 
CLICK HERE to read Vasilaros' complete testimony

In addition to the oral testimony, NMMA is submitting 
formal comments, which are due August 31st and will be 
reaching out to industry stakeholders like you in the com-
ing days to ask for you to share your own comments. 

Hearings like the one Vasilaros testified at yesterday, are an 
opportunity for the EPA to hear public comments regard-
ing its annual obligation to increase the amount of renew-
able fuel in the nation’s fuel supply.  

Congressional Climate

By Ashley Delgado, LobbyIt

During the month of July, LobbyIt met with Senate Com-
merce committee staff to discuss legislation areas that may 
impact AMI, as well as Senator Kaine's office to discuss the 
BUILDS Act.

Meeting with Senate Commerce Committee

This month, LobbyIt focused its efforts on the Senate side 
in order to develop ways to elevate AMI's presence. First, 
LobbyIt sat down with Emily Patrolia on the Senate Com-
merce committee, who is also a Sea Grant fellow. Ms. Pa-
trolia is very knowledgeable about maritime policy, and she 
was able to provide some insight into areas in which AMI 
may be interested in pursuing legislatively. For example, 
various portions of the Magnuson-Stevens Act are often up 
for amendment. Most recently, Congressman Graves and 
Senator Cassidy introduced companion bills that would 
provide for the management of red snapper in the Gulf of 
Mexico. While there may not be any active legislation that 
impacts AMI at the moment, LobbyIt was sure to commu-

nicate AMI's presence and will continue to work with Ms. 
Patrolia to elevate AMI's policy interests going forward.

Meeting with Senator Kaine's Office

Earlier this month, Senators Kaine (D-VA) and Portman 
(R-OH) introduced a bipartisan piece of legislation known 
as the BUILDS Act. This piece of legislation would require 
the Secretary of Labor to award grants that would promote 
industry and sector partnerships in order to encourage in-
dustry growth and improve worker training, retention, and 
advancement. Among other things, the BUILDS Act would 
help businesses by:

• Providing assistance in navigating the registration 
process for registered apprenticeships; 

• Connecting businesses and education providers for 
development of classroom curriculum to comple-
ment on-the-job learning;

• Serving as employers of record for participants in 
work-based learning programs for a transitional pe-
riod; 

• Training managers and front-line workers to serve 
as mentors to work-based learning participants; and 

• Recruiting individuals for work-based learning, par-
ticularly individuals being served in the workforce 
system or by other human service agencies. 

During our discussion with Senator Kaine's office, LobbyIt 
made note of the fact that the "targeted infrastructure in-
dustry" the bill seeks to provide grants to enhance did not 
include the maritime industry. Given the fact that the state 
of Virginia has a very active marina economy, LobbyIt sug-
gested that AMI and LobbyIt work with Senator Kaine's of-
fice to develop an amendment to the bill. At the outset, the 
amendment would include language to allow the maritime 
industry to qualify as a targeted infrastructure industry, 
thereby making such facilities eligible for grant dollars. The 
Senator's staff agreed this would be an ideal approach, 
and has agreed to accept language from LobbyIt on be-
half of AMI. Moving forward, LobbyIt will circle back with 
AMI leadership with draft language we can present to the 
Senator's office in the upcoming weeks. 

News from Washington Continued from Page 23
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http://nmma.net/assets/cabinets/Cabinet421/NMMA testimony at EPA RVO Hearing__FINAL.pdf
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Legislative/Regulatory Activity

H.R. 419 - Promote Workforce Development for the Ad-
vancement of Manufacturers Act of 2017 
 
Representative Brenda L. Lawrence (D-MI) introduced the 
Promote Workforce Development for the Advancement of 
Manufacturers Act of 2017 on January 10, 2017. On Janu-
ary 10, 2017, the bill was referred to the House Committee 
on Ways and Means. The bill does not yet have any cospon-
sors.  
 
This bill amends the Internal Revenue Code to allow man-
ufacturing employers located in in the United States to 
received a business-related tax credit for the manufactur-
ing training expenses of their employees. The definition of 
"manufacturing training expenses" includes related course 
work, certification testing, and essential skill acquisition. 
 

S.85 - Restoring Access to Medication Act of 2017 
 
Senator Pat Roberts (R-KS) introduced the Restoring Ac-
cess to Medication Act of 2017 on January 10, 2017. On 
January 10, 2017, the bill was read twice and referred to 
the Committee on Finance. Senators Heidi Heitkamp (D-
ND) and Johnny Isakson (R-GA) are currently cosponsors 
to the bill.  
 
This bill repeals provisions of the Internal Revenue code 
that were added by the Patient Protection and Affordable 
Care Act that limit payments for medications from health 
and medical savings accounts and health flexible spending 
arrangements to only prescription drugs or insulin. This 
allows distributions from such accounts for over-the-coun-
ter drugs. 
 
Related Bills: H.R.394 - Restoring Access to Medication Act 
of 2017 
 
H.R. 25 - Fair Tax Act of 2017 
 
Representative Bob Woodall (R-GA) introduced the Fair 
Tax Act of 2017 on January 3, 2017. On January 3, 2017, 
the bill was referred to the House Committee on Ways and 
Means. The bill currently has 35 cosponsors.  
 
This bill proposes a national sales tax on the use or con-
sumption in the United States of taxable property or ser-
vices in lieu of the current income and corporate income 
tax, employment and self-employment taxes, and estate 
and gift taxes. The rate of the sales tax will be 23% in 2019 
with adjustments to the rate in subsequent years. There are 
exemptions from the tax for used and intangible property 
or services purchased for business, export, or investment 
purposes, and for state government functions.  

Under the bill, family members who are lawful U.S. resi-
dents receive a monthly sales tax rebate (Family Consump-
tion Allowance) based upon criteria related to family size 
and poverty guidelines. 

The states have the responsibility of administering, collect-
ing, and remitting the sales tax to the treasury. 

News from Washington Continued on Page 26

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.

Association of Marina Industries.indd   1 1/9/09   4:30:41 PM

http://www.boatus.com


26

News from Washington Continued from Page 25

Tax revenues are to be allocated among: 
 

1. the general revenue; 
2. the old-age and survivors insurance trust fund; 
3. the disability and insurance trust fund; 
4. the hospital insurance trust fund; and  
5. the federal supplementary medical insurance trust 

fund. 

No funding is authorized for the Internal Revenue Service 
after FY2021.  

The bill terminates the national sales tax if the Sixteenth 
Amendment (authorizing income tax) is not repealed 
within 7 years after the enactment of this bill.  
 
Related Bills: S.18 - Fair Tax Act of 2017 
 
S.18 - Fair Tax Act of 2017 
 
Senator Jerry Moran (R-KS) introduced the Fair Tax Act 
of 2017 on January 3, 2017. On January 3, 2017, the bill 

was read twice and referred to the Senate Committee on 
Finance. The bill currently has four cosponsors.  
 
This bill proposes a national sales tax on the use or con-
sumption in the United States of taxable property or ser-
vices in lieu of the current income and corporate income 
tax, employment and self-employment taxes, and estate 
and gift taxes. The rate of the sales tax will be 23% in 2019 
with adjustments to the rate in subsequent years. There are 
exemptions from the tax for used and intangible property 
or services purchased for business, export, or investment 
purposes, and for state government functions.  
 
Under the bill, family members who are lawful U.S. resi-
dents receive a monthly sales tax rebate (Family Consump-
tion Allowance) based upon criteria related to family size 
and poverty guidelines. 
 
The states have the responsibility of administering, collect-
ing, and remitting the sales tax to the treasury. 
 

News from Washington Continued on Page 27

http://www.surveyadvantage.com
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Tax revenues are to be allocated among: 
           

1. the general revenue; 
2. the old-age and survivors insurance trust fund; 
3. the disability and insurance trust fund; 
4. the hospital insurance trust fund; and  
5. the federal supplementary medical insurance trust 

fund. 
 
No funding is authorized for the Internal Revenue Service 
after FY2021.  

The bill terminates the national sales tax if the Sixteenth 
Amendment (authorizing income tax) is not repealed 
within 7 years after the enactment of this bill.  
 
Related Bills: H.R. 25 - FairTax Act of 2017   
 
H.R.933 - Employee Empowerment Act 
 
Representative Keith Ellison (D-MN) introduced the Em-
ployee Empowerment Act on February 7th, 2017. On Feb-
ruary 7th, 2017 it was referred to the Committee on Edu-
cation and Workforce and the Committee on the Judiciary. 
On March 9th, 2017 it was referred to the Subcommittee 
on the Constitution and Civil Justice. Representative John 
Lewis (D-GA) cosponsors the bill. 
 
This bill strengthens the current protections available un-
der the National Labor Relations Act by providing a private 
right of action for certain violations of such Act. It allows 
employees to bring civil action in a district court for the 
unfair labor practices.  
 
H.R.958 - Wasteful EPA Protections Elimination Act 
 

Representative Sam Johnson (R-TX) introduced the 
Wasteful EPA Protections Elimination Act on February 
7th, 2017. On February 7th, 2017 the bill was referred to 
the Committee on Energy and Commerce, the Commit-
tee on Transportation and Infrastructure, the Committee 
on Agriculture, and the Committee on Science, Space and 
Technology. On February 8th, 2017 the bill was referred to 
the Subcommittee on Water, Resources and Environment. 
The bill currently has no cosponsors. 
 
This bill terminates all existing grant programs of the EPA, 
its National Clean Diesel Campaign, and its environmen-
tal justice programs. The EPA may not establish new grant 
programs.  

Federal funds may not be used by the EPA: 
 

1. to implement any ozone standard after this bill's 
enactment; 

2. to regulate greenhouse gas emissions from mobile 
sources, or from fossil fuel-fired electric utility gen-
erating units; 

3. for the Greenhouse Gas Reporting Program, Cli-
mate Resilience Fund, Climate Resilience Evalu-
ation Awareness Tool, Green Infrastructure Pro-
gram, Climate Ready Water Utilities Initiative; or 

4. for climate research at the EPA's office of Research 
or Development.  

 
The EPA must: 
 

1. discontinue operation and maintenance of its field 
offices and activities carried out through those of-
fices; and 

2. dispose of or lease any underutilized property.

Until next month,
Lobbyit.com 

http://www.lobbyit.com
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/
https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
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Classified Ads
Help Wanted

Waterfront Manager Wanted 

Riverside Yacht Club in Riverside CT is looking for a Wa-
terfront Manager.  This is a full time year round position 
that is hands on.  

You will lead a staff of 3 full time and 15 seasonal staff.  
Managing Riverside Yacht Club's 166 slips, 120 moorings, 
launch service and fuel dock. The department maintains a 
club owned fleet of approximately 30 boats and is respon-

sible for the maintenance of all the slips and moorings.  
Work regularly with several club member committees such 
as Race Committee, Waterways, Frostbiting, Grounds and 
Junior Programs.  Responsible for environmental regula-
tions compliance, and meeting budgetary goals.  

Must be familiar with both sail and power boats. Some 
nights and most weekends required in season. CMM and 
USCG license to operate an inspected launch preferred. 
Please send cover letter and resume to careers@riversideyc.
org.

AMI Advocate (monthly circulation) 
Full Page   ¼ Page    ½ Page
12 months $5,500  12 months $1,500  12 months $2,900
6 months $3,200  6 months $900  6 months $1,700
3 months $1,800  3 months $525  3 months $1,000
1 month $700      1 month $400

AMI News Fax (bi-weekly circulation)   AMI Website
26 ads (1 year)   $6,500    1 Year  $150 per month
13 ads (1/2 year)  $3,750    6 months $200 per month
6 ads (2.5 months)  $1,725    3 months $250 per month
1 ad    $330    1 month $275 per month

AMI NewsWatch (weekly circulation)   AMI NewsWatch Sponsorship
1 Year  (52 ads)   $9,750    1 Year  (52 ads)  $5,500
6 months (26 ads)  $5,600    6 months (26 ads) $3,200
3 months (13 ads)  $3,225    3 months (13 ads) $1,875
1 month (4 ads)   $1,250    1 month (4 ads)  $680
1 week (1 ad)   $350    1 Week (1 ad)  $200

Advertising Opportunities
Buy one package 
and receive 10% 

off on all addition-
al packages (higher 

price prevails).

mailto:careers@riversideyc.org


www.MarinaAssociation.org

AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

Malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

http://www.MarinaAssociation.org
mailto:imbc@marinaassociation.org
mailto:ekretsch@marinaassociation.org
mailto:imitraining@marinaassociation.org
mailto:Malves@marinaassociation.org
http://www.marinaassociation.org



