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Welcome to the June issue
Shasta Marina Expands with More Meeco 

Sullivan Galvanized Steel Docks

Spring has finally come to North-
ern California just in time for the 
Memorial Day weekend, and Shas-
ta Marina Resort at Packers Bay has 
completed the installation of sever-
al more dock fingers to expand the 
service area for their large house-
boat rental fleet.

Meeco Sullivan supplied the new galvanized steel docks 
with durable exposed aggregate concrete decking to com-
plement all the other covered and open slip docks Meeco 
Sullivan has provided. Meeco Sullivan also manufactured 
new anchor winch platform docks earlier in the year to fa-
cilitate a more flexible and stable layout for the docks as 
water levels change in the lake.

Shasta Marina 
moved their 
docks to Pack-
ers Bay several 
years ago from 
O’Brien Inlet 
because it be-
came too shal-
low during the 
drought. Now 
the marina ex-

tends more than 2,000 feet along 8’ to 12’ wide walkways, 
with 55 covered slips, 83 houseboat berths, and dock space 
for more than 50 rental houseboats and other visiting ves-
sels, along with their on-the-water office and fuel dock. All 
docks are Meeco Sullivan’s unique box-truss galvanized 
steel frame design with exposed aggregate concrete deck-
ing.

“Packers Bay is a much 
deeper location than 
O’Brien,” said John 
Harkrader, marina owner. 
“The Meeco Sullivan docks 
and anchor platforms han-
dle the weather conditions 
very well, and have been 
an integral part of our re-

location, allowing a lot of flexibility in our marina layout 
depending on seasonal water levels.”

“Meeco Sullivan galvanized steel dock systems are 
the perfect solution for durable and flexible river 
and lake marina facilities,” said J. Mills, Western 
Region Sales Manager for Meeco Sullivan. “The 
docks are designed to accommodate concrete, 
composite, wood, and aluminum decking, and the 
exposed aggregate concrete decking at Shasta Ma-
rina added an extra element of ambient function-

ality to their marina.”

West Marine Hands out BlueFuture 
Grants

Courtesy of Trade Only Today

West Marine named the 25 non-profit organizations that 
will receive $1,500 spring BlueFuture grants.

The company will present checks this summer to the win-
ners, all community-based organizations that West Marine 
said are dedicated to getting young people on and around 
the water in recreational and educational capacities.

The company said it received a record number of applica-
tions in its spring 2017 grant cycle. The grants are unre-
stricted, which means West Marine allows grant recipients 
to determine how and when they use these funds.

“No one understands the needs of a community better than 
those living and working in that community,” West Marine 
senior vice president of marketing Deb Radcliff said in a 
statement.

“We think these special organizations are doing incred-
ible work to improve access to the water, teach valuable job 
and life skills and encourage young people from all back-
grounds to create and treasure their very own waterlife ex-
periences.”

The spring grant recipients are:
Able for Youth Inc. doing business as Able To Sail, Long-
mont, Colo.; American Seafarers, Waterford, Conn.; 
Brother Rice/Marian Competitive Sailing, Rochester Hills, 

Industry News Continued on Page 3
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Mich.; Buzzards Bay Coalition, New Bedford, Mass.; Cal-
vert Marine Museum, Solomons, Md.; Community Row-
ing, Boston; City of Mackinac Island Rec Dept., Mackinac 
Island, Mich.; Hudson River Maritime Museum, Kingston, 
N.Y.

King Harbor Youth Foundation, Redondo Beach, Calif.; 
Friends of MAOS (Monterey Academy of Oceanographic 
Science), Monterey, Calif.; New Horizons Maritime Cen-
ter, Springville, Utah; Newport Sea Base, Newport Beach, 
Calif.; Ocean Research & Conservation Association, Fort 
Pierce, Fla.; Puppy Prodigies, Escondido, Calif.;

San Juan Islands Sailing Foundation, Friday Harbor, 
Wash.; Sail Nauticus, Norfolk, Va.; Sea Scout Ship 5496, St. 
Charles, Mo.; Space Coast Sailing Education Foundation 
Inc., Indian Harbour Beach, Fla.; Student Angler League 
Tournament Trail, Myrtle Beach, S.C.; Surfrider Spirit Ses-
sions, Kailua, Hawaii; The 5Gyres Institute, Los Angeles;
The Cleveland Home, doing business as Life Adventure 
Center, Versailles, Ky.; Warrior’s Ranch Inc., Wakefield, 
Kan.; Wildcoast, San Diego; and YMCA Camp Winona, 
DeLeon Springs, Fla.

“We congratulate these 25 non-profit organizations, which 
are having such an important impact on young people’s 
lives,” Radcliff said. “We’re also deeply grateful to all the or-
ganizations who applied for spring 2017 BlueFuture grants. 
With a record number of applications, our judges’ task was 
extremely challenging. We extend our best wishes to all ap-
plicants for continued success and hope they will reapply 
in the fall.”

West Marine’s BlueFuture Fund distributes tens of thou-
sands of dollars annually through spring and fall BlueFu-
ture grants. To grow the fund, West Marine conducts three 
signature in-store fundraisers: National Safe Boating Week 
in May; World Oceans Day in June; and the Month of Giv-
ing in December.

Who Are the Boaters of the Future?

Darren Vaux outlines what needs to be done to find the 
next generation of boaters and open up as yet untapped 
markets.

Industry News Continued from Page 2 The greatest risk faced by the marine industry is us. If you 
take a look around the industry there is generational syner-
gy between our customers and those working in the indus-
try. That is, of course, they are predominantly male, north 
of middle age and of European descent.

Boat ownership and boating as a pastime is predominantly 
a pastime of Baby Boomers and early Gen X, that is men 
born before 1980. Gen Ys and Millennials do not engage 
with boating in the same numbers as their parents and, as 
the Baby Boomers reach old age, downsize and leave boat-
ing, we face a significant challenge in maintaining partici-
pation in boating.

Historically we have engaged with our customers, though 
boat shows, magazines and more recently online channels. 
We follow the sales pipeline model of:

1. Exposure of product
2. Engagement with the customer
3. Product presentation and consideration
4. Conversion to purchase

A major challenge of today is that 70% of purchase deci-
sions are made before the customer engages with the busi-
ness selling the product. They have access to extraordinary 
amounts of information online, product reviews and text, 
pictures and videos published by other owners through so-
cial media. Before they walk into the shop or dealership 
most customers have a reasonably clear idea about what 
they want, and that is just within the typical existing boater 
profile.

So who are the boaters of the future and how do we engage 
with them? Let’s start with who current boat owners typi-
cally aren’t as they are the easiest new market opportunity:

• Women
• Gen Y and Millennials
• Culturally diverse

Women and boating
Women drive over 70% of all consumer purchasing. The 
woman’s role in the boat purchase and sale decision pro-
cess is often recognised but mostly overlooked, the funda-
mental reason being that the majority of people working 
in the industry are male and most men aren’t particularly 
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good at selling to women. Why? Because women use dif-
ferent cues in decision making and most men (mostly sub-
consciously) change their pitch to women away from the 
technical to the aesthetic which, to most women, comes 
across as condescending.

The best strategy is to have gender balance in your team. 
As an industry we haven’t been great at achieving this al-
though the yacht club and marina industries are leading 
the way with women in significant leadership roles. Boat 
sales and brokerage and technical services are still a long 
way behind and the industry as a whole needs to develop 
strategies to engage women in the industry as a pathway to 
engaging women as customers.

Gen Y and Millennials
As a generalisation, the two fundamental buying charac-
teristics of this generation are:

1. They rate experiences over possessions
2. They often prefer to rent rather than buy

These decisions are a product of both financial necessity 
and generational differences influenced by technology. 

Overseas travel is substantially more accessible to current 
generations than it was to Baby Boomers. As a consequence 
they seek out adventures far afield and have adapted to im-
permanence in where they live, their careers and their rec-
reation.

The rise of peer to peer platforms is a response to the needs 
of this generation. Why own a car when you can borrow 
one through Car Next Door? Need a lift, call an Uber. These 
two peer to peer services monetise the under-utilisation of 
car ownership. If you own a car you can defray the cost of 
ownership by lending it to people or driving other people 
around. They are cheaper than traditional industry models 
(hire cars and taxis), are more environmentally sustainable 
(more from less) but ultimately they reduce the demand 
(on a per capita basis) for cars.

In much the same way AirBNB has shaken up the hotel 
and travel industry and, in the US, services like Boatbound 
and, in the UK, Beds on Board are bringing the peer to 
peer (or is it Pier to Pier) to the boating industry where 
non-boating types from across the generations can access 
boating experiences from pure ‘accommodation’ to the full 

Industry News Continued on Page 5
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boating experience. Could it be that the pathway to boat 
ownership will now be:

1. Peer to peer boating experience
2. Share boat ownership or boating club
3. Boat ownership

If we, as an industry, broaden the access to peer to peer 
experiences for all generations including Millennials, Gen 
Y and Gen X and the Boomers, the size of the sales funnel 
will be dramatically increased.

Embrace cultural diversity
Australia truly is a multi-cultural society. What we adopt 
now as our typical Aussie lifestyle is a product of the in-
fluence of the diversity of migrants who have graced our 
shores. As we moved away from British colonialism and 
embraced the southern European migrants after World 
War II our culture developed and assimilated the best of 
these cultures into our own. South-east Asian and middle 
eastern migration is bringing rich cultural diversity to our 
society as we adopt the best of their culture and they adopt 
the best of ours. Our climate, our magnificent waterways 
and our extensive public outdoor spaces ensure that as our 
culture continues to evolve, outdoor recreation will be an 
essential part of this 

A quick stroll around any park in Sydney on a sunny sum-
mer’s day will provide great insight into the opportunity 
that exists to translate these outdoor family recreators into 
boaters of the future. The key is to make it easy and safe. 
More often that not fishing is a key driver for participation.
In my own experience at Bobbin Head with our small tinny 
hire fleet, the vast majority of hirers are young people of 
Asian or Indian heritage who head out as a group to go 
fishing. We must, as an industry, embrace this diversity and 
work hard to make boating as accessible as possible.

The world is changing rapidly and consumer preferences 
and behaviour are changing along with it. Our traditional 
markets are aging and we are exposed to the potential of a 
substantial decline in participation in recreational boating 
unless we embrace the opportunities to expand our market 
into different participants using different ownership and 
use models. The scale of these untapped markets is enor-
mous if we get it right.

This article was first published in the June-July 2017 issue of 
Marine Business magazine.

Coast Guard 2016 Recreational Boating 
Statistics Report Shows Highest Number of 
Fatalities on Record in the Last Five Years

Courtesy of Boating Magazine

The U.S. Coast Guard released its 2016 Recreational Boat-
ing Statistics Wednesday, revealing that boating fatalities 
nationwide that year totaled 701, the highest number of 
yearly boating fatalities on record in the last five year.

From 2015 to 2016, deaths increased 12 percent from 626 
to 701, injuries increased 11.1 percent from 2,613 to 2,903, 
and the total number of accidents increased 7.3 percent 
from 4,158 to 4,463.

“The boating safety community should view these statis-
tics as a stark reminder of the importance of boating safety 
education,” said Capt. Scott Johnson, Chief of the Office 
of Auxiliary and Boating Safety at Coast Guard Headquar-
ters. “We are committed to providing boaters with resourc-
es including boating safety classes and vessel safety checks. 
One person lost or injured to a preventable boating acci-
dent is one too many so we encourage the boating public 
to use these educational resources as a means to prevent 
accidents."
 
The report also shows that in 2016:
The fatality rate of 5.9 deaths per 100,000 registered recre-
ational vessels reflected an 11.3 percent increase from the 
previous year’s rate of 5.3 deaths per 100,000 registered rec-
reational vessels.

Property damage totaled approximately $49 million.
Alcohol was the leading known contributing factor in fatal 
boating accidents and was listed as the leading factor in 15 
percent of deaths.

Operator inattention, operator inexperience, improper 
lookout, excessive speed, and machinery failure ranked as 
the top five primary contributing factors in accidents.

“Wearing a life jacket, regardless of whether or not a state 
or federal law requires one to be worn, is the single greatest 
factor in preventing death from drowning,” said Johnson. 
“All boaters should wear a lifejacket at all times when on 
the water, no matter your age, physical ability, or condi-
tion.”

Industry News Continued on Page 7
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Where the cause of death was known, 80 percent of fatal 
boating accident victims drowned; of those drowning vic-
tims, 83 percent were not wearing a life jacket. Where boat-
ing instruction was known, 77 percent of deaths occurred 
on vessels where the operator had not received boating 
safety instruction. The most common vessel types involved 
in reported accidents were open motorboats, personal wa-
tercraft, and cabin motorboats. The vessel types with the 
highest number of fatalities were on open motorboats, kay-
aks, and canoes.

“We commend the work of our boating safety partners who 
serve as a valuable resource to boaters,” said Johnson. “To-
gether, we must continue to strive to reduce the number of 
accidents and casualties on our waterways.”

The Coast Guard reminds all boaters to boat responsibly 
on the water: wear a life jacket, take a boating safety course, 
attach your engine cut-off switch, get a free vessel safety 
check, and avoid alcohol or other impairing substance con-
sumption.

To view the 2016 Recreational Boating Statistics, click here.
Visit the Office of Boating Safety's website for more infor-
mation on boating responsibly.

State Sees Sharp Rise in Boating Deaths
Coast Guard says increase linked to exploding popularity 
of paddelcraft

By Sean Horgan, The Salem News

Massachusetts - The summer recreational boating season 
has arrived and with it come concerns over the increase in 
annual recreational boating fatalities nationally as well as 
throughout the Northeast and New England regions.

According to the the Coast Guard's annual report on recre-
ational boating statistics, fatalities rose 12 percent nation-
ally in 2016 to 701 deaths — 75 more than in 2015.

The rise in recreational boating fatalities is even more ex-
treme in the Northeast and New England. Massachusetts 
holds the unfortunate distinction of having its number of 
fatalities triple in 2016 to 15 from five the previous year.

Coast Guard officials attribute much of the increase to the 
exploding popularity of paddlecraft, such as paddleboards 
and kayaks.

"Paddlecraft were the largest spike we had in calendar 
2016," said Walt Taylor, recreational boating safety coordi-
nator for the Coast Guard's First District Northeast station 
in Boston. 

"We don't know the exact number of paddlecraft out there, 
but we know there are millions upon millions of them."

The primary problems, according to Taylor, are that most 
people using paddlecraft — which do not need to be regis-
tered — have received little safety instruction and often do 
not wear life vests.

"Of the 55 recreational boating deaths in the Northeast in 
2016, 45 were not wearing a life jacket," Taylor said. "And 
29 of the 55 deaths, or about 53 percent, involved a paddle-
craft."

The Coast Guard report draws a direct correlation between 
the use of life jackets and improved ability to survive an ac-
cident or significant time in the water.

According to the report, in instances where the cause of 
death was known, 80 percent of fatal boating accident vic-
tims drowned.

"Of those drowning victims, 83 percent were not wearing 
a life jacket," the report's authors wrote in their executive 
summary.

"The majority of folks are dying without life jackets," Taylor 
said.

The report also stressed the importance of boating safety 
instruction, stating that 77 percent of deaths nationally oc-
curred on vessels "where the operator did not receive safety 
instruction."

The 55 recreational boating deaths in the Northeast in 2016 
represented a 62 percent increase from the 34 fatalities in 
2015.

In New England, the number of recreational boating fatali-
ties rose 32 percent in 2016 up to 37 fatalities from 28 in 
2015, despite the number of registered recreational vessels 
falling in five of the six states. Connecticut was the only 
state with an increase in the number of its registered ves-
sels in 2016.

Industry News Continued on Page 9
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The Coast Guard report provided other insights into the 
nature and cause of fatal recreational boating accidents, in-
cluding:

• The most common vessel type in reported fatalities 
is an open motorboat, accounting for 323, or 46 per-
cent, of the 701 fatalities in 2016.

• Alcohol is the leading known contributing factor in 
fatal boating accidents and the leading factor in 15 
percent of the deaths.

• The top five contributing factors in general accidents 
are operator inattention, operator inexperience, im-
proper lookout, excessive speed and machinery fail-
ure

• Eight out of every 10 boaters who drowned were 
aboard vessels less than 21 feet in length.

Economy Emerges as Bright Spot for 
Trump

By Niv Elis, The Hill

The economy is emerging as a bright spot for President 
Trump as he struggles to move his congressional agenda 
amid a series of controversies.

The S&P 500 is up more than 12 percent since Election Day, 
unemployment has reached a 16-year low and economic 
growth in the coming year is expected to reach 2.3 percent, 
more robust growth than the 1.6 percent it grew in 2016. 

Trump sought to play up his handling of the economy again 
on Friday at an event to end a week meant to highlight his 
efforts on legislation to fund new infrastructure projects 
across the country.

“We are here to think big, to act boldly, and to rise above 
the petty partisan squabbling of Washington, D.C. We are 
here to take action. It’s time to start building in our coun-
try, with American workers and with American iron and 
aluminum and steel,” Trump said in a speech at the Depart-
ment of Transportation.

Trump has often gotten in his own way when it comes to 
publicizing his handling of the economy.

This was supposed to be the administration’s “infrastruc-
ture week,” but it was almost entirely overshadowed by the 

appearance by fired FBI Director James Comey at the Sen-
ate Intelligence Committee.

The controversy surrounding Comey’s firing has led to a 
new drop in the polls for Trump, whose approval rating in 
the Real Clear Politics average is just 39 percent, with 55 
percent expressing disapproval.

After James Comey’s testimony eclipsed Trump’s planned 
infrastructure week, he and first daughter Ivanka Trump 
will embark on a roadshow this week highlighting work-
force development and job creation in the Midwest, in-
cluding new German-style apprenticeship initiatives.

Ivanka Trump told reporters she hoped to “raise awareness 
about the fact that there are important and very viable and 
respectable career paths outside of a traditional four-year 
college experience."

On the economy, Trump’s figures are better, which suggests 
he’d be wise to focus more of his time on touting them.
In the RCP average, he holds a 44.3 percent approval rating 
on the economy, with 47.8 percent expressing disapproval.
While he’s still underwater, the numbers could provide 
some optimism in the White House, as could Gallup polls 
that have found that Americans have a positive outlook 
on the economy and where it’s headed for only the second 
time since the Obama presidency kicked off.

That’s not to say all is rosy for Trump on the economy. 

Trump ran as a businessman who would enact economic 
policies that would benefit the private sector, and the stock 
market has been driven up on the idea that regulatory re-
form and huge tax cuts are coming. If they fail to material-
ize, it’s possible those gains could roll back.

Stay connected and up-to-
date with AMI and all AMI 
related events and partners 
by ‘liking’ us on Facebook! 

Ask questions, get updates and pictures 
on all AMI related information!

Industry News Continued on Page 10
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“I think a lot of the reactions are based on expectations of 
a future policy agenda, and the extent to which businesses 
and investors are optimistic hinges on their perceptions of 
the likelihood of that policy agenda passing,” said Michael 
Strain, an economist at the conservative American Enter-
prise Institute. 

At this point, it’s unclear what, if anything, Congress will 
accomplish on taxes.

Tax reform, for now, is being held up by work on repealing 
and replacing ObamaCare.

Because of the budgetary rules that Republicans in Con-
gress are using to pass their ObamaCare legislation and tax 
reform, the GOP needs to conclude work on healthcare be-
fore it can move on to tax reform.

If and when they do get to tax reform, there will also be 
challenges — including over whether to include a border-
tax mechanism backed by Speaker Paul Ryan (R-Wis.) that 
is opposed by many business groups.

Given Trump’s anemic poll numbers, he has less leverage 
with Republicans, and Democrats have almost no reason 
to work with him, which raises questions about whether 
his agenda is going anywhere.

And even if tax reform becomes law, it might not lead to 
the kind of growth the Trump administration is promising 
if it blows up the deficit.

Some economists also worry that Trump's goals of lower-
ing immigration and to getting tougher with trading part-
ners could hurt the economy.

“It can overwhelm whatever benefits there may be in the 
Administration’s taxing and spending proposals,” wrote 
George L. Perry, a senior fellow for Economic Studies at 
the left-leaning Brookings Institution. He called Trump’s 
policies in those realms “lose-lose.”

Another problem Trump faces is that he set very high, clear 
expectations on the economy during his campaign, prom-
ising better trade deals, resurgent coal and manufacturing 
industries and more jobs

“I think expectations for his ability to do those things are 
pretty high. I expect that as the months turn into years, 

some of the folks who voted for him will be disappointed,” 
said Strain.

Even if macroeconomic conditions stay on their positive 
path, he added, “that doesn’t mean that former factory and 
mining towns are on the same trajectory.”

There has been some good news on mining for Trump.

The Bureau of Labor Statistics noted in its latest job re-
port that “employment in mining has risen by 47,000 since 
reaching a recent low point in October 2016, with most of 
the gain in support activities for mining.”

At any rate, the main thrust of where the economy by the 
next election cycle may depend more on outside events 
such as weather and war than Trump.

“In general, there’s a tendency to overstate the role of the 
president in shaping the economy,” noted Strain.

U.S. Has Record 6 Million Job Openings, 
Even as 6.8 Million Americans are 

Looking for Jobs

By Patrick Gillespie, CNN Money

American has more job openings than ever before.

There were 6 million open jobs in the United States in 
April, a record high, according to data released by the La-
bor Department Tuesday. It comes at a time when 6.8 mil-
lion unemployed Americans are looking for a job.

It reflects a mix of good and bad news. The good news: 
Employers are ready to hire, and likely willing to pay high-
er wages to new workers. During the Great Recession, job 
openings were as low as 2.2 million in 2009.

"If one is looking for a job, it's out there," says Peter Boock-
var, chief market analyst at the Lindsey Group, a research 
firm. "It just may not be exactly what is wanted."

The bad news: With a similar amount of job openings and 
unemployed workers, it may make one wonder why those 
unemployed workers aren't able to find jobs.



11

Industry News Continued from Page 10

What the numbers illustrate is one of the key problems that 
has plagued the U.S. labor market in recent years. Job seek-
ers tend to lack the skills in demand, they're not willing to 
move to jobs that are available, or employers have unreal-
istic expectations.

Start with the last one. During and after the Great Reces-
sion, employers had the upper hand and could be choosy 
about who they hired because unemployment was high 
and openings were scarce.

They could raise job application requirements like asking 
for a college degree, even if the job didn't necessarily re-
quire one.

Consider this: 65% of job postings for secretaries who work 
for executives require a college degree. But among current 
executive secretaries, only 19% have college degrees, ac-
cording to Joseph Fuller, a Harvard Business School pro-
fessor. That's a big gap between expectations and reality.

The U.S. has also long struggled with a job skills gap, which 
is a result of an aging workforce, the rapid pace of automa-
tion, and a lack of effective job training programs.

It also depends on location and the type of job. In April, 
there were 2.1 million open jobs in the Southeast United 
States, the most of any region. The Northeast, the most 
densely populated, had the fewest number of job openings, 
1.2 million.

On top of that, openings vary by industry. Manufacturing 
and mining job openings declined in April. Construction 
job openings were up.

Openings in business services were down a bit while those 
in health care rose. However, those two industries far out-
pace others in job openings, with 1.1 million each. They 
also both tend to require a bachelor or associate's degree.

Trump Urges Dems to Work with Him on 
Infrastructure

By Melanie Zanona, The Hill

President Trump urged “obstructionist” Democrats on 
Wednesday to work with him on repairing the country’s 
infrastructure, a top priority that the White House has so 
far struggled to bring Democrats on board with. 

Infrastructure has long been billed as one of the few areas 
that could receive broad bipartisan support this Congress, 
with Trump pledging to send a $1 trillion package to Capi-
tol Hill later this year that he had hoped both parties would 
eagerly embrace.

But Democrats have increasingly lost their appetite to make 
a deal with Trump on the issue as details about the rebuild-
ing proposal have begun to emerge and as other controver-
sies have besieged the White House in recent weeks. 

“I’m calling on all Democrats and Republicans to join to-
gether, if that’s possible, in the great rebuilding of America,” 
Trump said during a speech in Cincinnati, Ohio, standing 
in front of a barge of West Virginia coal. “The people… 
they want to see us all come to together. But I just don’t see 
them coming together.”

The president blasted Democrats for trying to block his 
agenda, such as his effort to repeal and replace ObamaCare, 
and suggested Democrats might have more electoral suc-
cess if they came together on issues like infrastructure.

“Boy, have they tried every single thing.  They’re just ob-
structionists,” Trump said. “I don’t think, you know hon-
estly, I would be doing it that way. I would be doing posi-
tive things.”

“That’s why they lost the House, they lost the Senate, and 
they lost the White House,” he added.

Trump also assailed ObamaCare in the speech, which is 
part of a weeklong effort by the White House to ramp up 
support for his infrastructure initiative. Wednesday’s re-
marks were focused partly on the importance of inland 
waterways and their vital role in transporting corn, steel, 
coal and other products.

But Democrats are seemingly being driven further away. 
A group of Democratic lawmakers held a conference call 
after the speech on Wednesday to offer their “rebuttal” to 
Trump’s rebuilding ideas.

“I have not heard a single colleague say that he or she was 
remotely tempted by this scam plan that Trump is putting 
out there," Rep. Jamie Raskin (D-Md.) said on the call.

And Senate Minority Leader Charles Schumer (D-N.Y.) 
took to the Senate floor Wednesday to express “disappoint-

Industry News Continued on Page 12
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ment” over the White House’s infrastructure proposal thus 
far, which he said amounts to a corporate giveaway for 
wealthy investors.

“I’ve talked to the president several times on the phone. 
I said I want to work with you on infrastructure. No re-
sponse, and now their plan, without any consultation 
among Democrats and even talk they should do this on 
reconciliation, no Democratic support or votes or input,” 
Schumer said. 

“Let’s not have a few financiers whispering into the ear of 
the president to determine what our infrastructure policy 
will be, because it will be a flop.”

A chief concern among Democrats and rural Republicans 
is that Trump’s infrastructure proposal relies heavily on a 
private-sector funding model, which will only help proj-
ects that can recoup their own investment costs through 
toll ways or user fees.

But the White House signaled in a fact sheet on Wednesday 
that the rebuilding plan will include some traditional fund-
ing sources as well, which could be designed to bring more 
Democrats and rural Republicans on board.

The package will spend $200 billion in federal dollars, with 
the hope of spurring $800 billion more in matching funds 
from states, cities and the private sector.

The proposal will be divided into four funding categories: 
grants for rural areas to rebuild crippled bridges, roads, 
and waterways; loans for regionally or nationally signifi-
cant projects; grants for states and cities to directly meet 
local transportation needs; and incentive programs to help 
spur private sector investment in “transformative projects.”
Trump also emphasized that his legislation will roll back 
burdensome regulations and “massively” streamline the 
construction approval and permitting process, with the 
goal of bringing the timeline from as long as 10 years down 
to two years.

The president painted a stark contrast to Obama’s econom-
ic stimulus package — a nod to conservative concern over 
backing a massive infrastructure bill.

“The last administration passed a stimulus package, of 
which only a tiny seven percent went to infrastructure and 
much of that was just wasted money,” Trump said. “Shovel-

ready wasn’t shovel-ready, that I can tell you. We’re not go-
ing to repeat that mistake.”

Trump said he will task a team, led by real-estate develop-
ers Richard LeFrak and Steven Roth, to oversee all projects 
included in his infrastructure bill in order to ensure timely 
and efficient delivery.

“We’ll have people watching over each of these jobs, and 
every penny will count to them,” Trump said.

Dem States Challenge EPA Over Pesticide 
Decision

By Timothy Cama, The Hill

Seven states controlled by Democratic administrations are 
formally challenging the Environmental Protection Agen-
cy’s (EPA) decision not to further restrict the use of the 
controversial pesticide chlorpyrifos.

The states’ attorneys general, led by New York’s Eric Schnei-
derman (D), filed an administrative challenge on Tuesday. 
The states could file a lawsuit in court if their initial chal-
lenge is not successful.

The states say that the Trump administration violated fed-
eral law regarding pesticides, because scientific studies 
show chlorpyrifos is harmful to the nervous systems and 
brains of young children.

“The EPA’s first job is ensuring the health and safety of New 
Yorkers and all Americans — especially our children. Yet 
the Trump administration is jeopardizing our children's 
health by allowing continued exposure to this toxic pes-
ticide at levels it has not found to be safe,” Schneiderman 
said in a statement.

“If the Trump Administration won’t follow the law — and 
put our children’s well-being first — we will fight back.”

Schneiderman was joined by the attorneys general of Cali-
fornia, Maine, Maryland, Massachusetts, Washington and 
Vermont.

EPA head Scott Pruitt in March rejected the Obama ad-
ministration’s proposal to ban the agricultural use of the 
pesticide on plants like strawberries, wheat and corn. Ag-
ricultural interests strongly support Pruitt’s decision, say-

Industry News Continued on Page 13
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ing chlorpyrifos is a widely used pesticide and the scientific 
studies used by the Obama administration were not sound.
Dow Chemical Co., which sells the pesticide under the 
brand name Lorsban, also supported Pruitt’s decision.

Earthjustice, the Pesticide Action Network and the Natural 
Resources Defense Council are also challenging the deci-
sion. They had ongoing litigation regarding the pesticide 
in the Court of Appeals for the 9th Circuit, and asked the 
court to formally review the EPA’s decision.

The chlorpyrifos challenge is just the latest of numerous 
legal moves by Schneiderman and other Democratic at-
torneys general against the Trump administration on the 
environment and immigration.

Interior Secretary: Trump Should Reduce 
Size of Utah National Monument

By Timothy Cama and Devin Henry

Interior Secretary Ryan Zinke says some areas of Utah's 
Bears Ears National Monument do not warrant their cur-
rent protections and should be removed from the monu-
ment.

In a memo sent Saturday to President Trump, Zinke rec-
ommends that Trump use his “appropriate authority” un-
der the Antiquities Act to revise the nearly 1.5 million-acre 
area protected by former President Obama, to remove 
some land that shouldn’t be in the monument.

Zinke said some areas in the massive monument deserve 
Antiquities Act protection, while other areas might de-
serve other protections.

“There is no doubt that there are historic and prehistoric 
structures and other objects of interest or scientific inter-
est within Bears Ears,” Zinke told reporters on Monday. 
“These items and objects can be identified, segregated and 
reasonably separated."

But, he added, "if you look at the Bears Ears as a whole, 
there is a lot more drop-dead gorgeous land than there is 
historic landmarks, historic structures and other objects."
The monument, designated by Obama in December, is one 
of the most controversial conservation actions of his ad-
ministration.

Environmentalists, tribes and many local officials support 
preserving the expanse in southeast Utah, which contains 
cultural sites from Native American tribes.  

But Industry groups and conservatives slammed the deci-
sion to unilaterally block development and energy produc-
tion on such a wide expanse of public land.

President Trump in April ordered Zinke to review the 
Bears Ears Monument, as well as other large monuments 
designated since 1996. Under the order, Zinke was due to 
file an interim report with recommendations to Trump, 
which he did Saturday.

Bears Ears contains “some objects that are appropriate for 
protection under the Act,” Zinke wrote, pointing to areas 
that are of “historical and cultural significance” to Ameri-
can Indian tribes.

But Zinke’s 45-day review of the monument that Trump re-
quested in April found that some areas in Bears Ears would 
be better protected by congressional designations for wil-
derness or recreation areas rather than unilateral protec-
tion from the president.

Zinke’s recommendation says Congress should consider ap-
plying such designations, and he suggested legislation to give 
local tribes co-management powers over some of the land.  

“Rather than designating an area encompassing almost 1.5 
million acres as a national monument, it would have been 
more appropriate to identify and separate the areas that 
have significant objects to be protected to meet the pur-
poses of the Act, including that the area reserved be limited 
to the smallest area compatible with the proper care and 
management of the objects,” Zinke wrote.

Zinke avoided making specific recommendations about 
how to change the monument, saying that would come at 
the end of his overall monuments review and after more 
consultation with Congress and tribes. The goal, he said, 
is to protect the “historic and prehistoric” features within 
Bears Ears that warrant protection.

While presidents have nearly unchecked power to protect 
federal land under the Antiquities Act, environmentalists 
and supporters of Bears Ears say Trump does not have the 
authority to reduce or rescind any previous national mon-
uments. No president has ever shrunk or rescinded a mon-
ument previously established under the 111-year-old law.

Industry News Continued on Page 14
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But Zinke’s memo appears to presume that Trump has that 
authority, since it recommends that the boundary “be revised 
through the use of appropriate authority, including lawful ex-
ercise of the president’s authority granted by the Act.”

Opponents of Obama’s Bears Ears designation, such as 
Utah’s all-Republican congressional delegation, praised 
Zinke’s action.

“I commend Secretary Zinke for producing a balanced and 
factual report that should be seen by both sides as genuine 
progress towards a consensus solution to land use issues in 
San Juan County,” said Sen. Mike Lee, who had advocated 
for a complete elimination of the monument.

“This is positive news for the state of Utah and local com-
munities affected by the Bears Ears monument designa-
tion,” said House Natural Resources Committee Chairman 
Rob Bishop, who also pushed for full rescission of the or-
der. “I commend Secretary Zinke for actually listening to 
local voices on the issue and conducting a thoughtful and 
deliberative review to help inform the president’s ultimate 
decision”

Conservation groups quickly slammed Zinke’s recommen-
dations.

“This is an undeniable attack on our national monuments and 
America's public lands,” Jennifer Rokala, executive director of 
the Center for Western Priorities, said in a statement.

“The decision should be an easy one — more than 1 million 
Americans, including Utahns by a 9 to 1 margin, have asked 
President Trump to leave Bears Ears National Monument 
alone. Instead of reinforcing America’s conservation heri-
tage, Secretary Zinke is recommending President Trump 
take actions that are both unprecedented and illegal.”

Randi Spivak, public lands program director with the Cen-
ter for Biological Diversity, called the memo “a slap in the 
face to the tribes that sought protection for Bears Ears and 
any American who values our incredible public lands.”

Earthjustice, an environmental law firm, contended that 
shrinking a monument is a violation of the Antiquities Act. 
The group said Monday it would sue if Trump decided to fol-
low through on a plan to remove areas from the monument.

Reviewing Bears Ears — and other monuments — is a 

component of Trump’s effort to boost energy production 
in the United States, including on public land.

During a cabinet meeting Monday at the White House, 
Zinke used a brief statement to say the U.S. could be “both 
great stewards” of public land and “the world’s greatest pro-
ducer of energy.”

Trump replied, “We can do both.”

Trump to Restrict Cuban Rravel and 
Rrade Policy: Report

By Josh Delk (The Hill)

President Trump on Friday is expected to announce a 
shift in U.S. policy toward Cuba that includes restrictions 
on business with government or military entities, as well 
as further restrictions on tourist travel, Politico reported 
Thursday.

Trump will make the announcement in a speech in Miami fol-
lowing the administration's full review of current U.S. policy.

The administration aims to reinforce certain aspects of the 
65-year-old trade embargo, in the interest of preventing 
business dealings with the nation that they say only serve 
to keep the communist government in place while doing 
little to help the population.

“My administration’s policy will be guided by key U.S. national 
security interests and solidarity with the Cuban people,” reads 
a draft of the presidential directive obtained by Politico. “I will 
seek to promote a stable, prosperous, and free country for the 
Cuban people. To that end, we must ensure that U.S. funds 
are not channeled to a regime that has failed to meet the most 
basic requirements of a free and just society.”

The directive delivers on one of Trump’s major campaign 
promises regarding the U.S. approach to Cuba, and will 
undo much of former President Obama’s actions toward 
Cuba. It instructs the Treasury Secretary to direct the 
Commerce Department to forward the new policy 90 days 
after the issuing of the directives on Friday. 

Tourist travel to Cuba was already illegal, but Obama re-
laxed rules on “people to people” educational trips. Trump 
is tightening the restrictions on those trips, the report said. 
Trump's changes could also mean some U.S. companies 
currently doing business in Cuba could lose licenses.
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National Marina Day Events
Hall of Fame Marina, Ft. Lauderdale Has 
Successful National Marina Days Event!

Our local cub scout 
pac #608 enjoyed an 
early morning cruise 
on the catamaran 
"Spirit of Lauderdale" 
provided by Tropical 
Sailing.  For many of 
these scouts it was 
their first opportuni-
ty on the water giving 
them a terrific mem-
orable experience.  

We invited our local fire department and coast guard first 
responders. They answered questions from scouts and 
guests while providing tours of their vessels.  The fire de-
partment also had their land based marine unit rescue 
vehicle on display. Our scouts learned about life saving 
equipment and the fire department offered a very informa-
tive Q&A session. 

Melanie Bergero from the company Oneness performed an 
in water cleaning demonstration.  This electric remote con-
trol boat collects oil, waste, and debris easily and is a great 
way to keep our waterways clean.  Bugsy Drake from the 
hit Bravo show Below Deck was here greeting guests and 
signing autographs.  

We once again held a 
fundraiser raffle and 
this years beneficiary 
was our good friend of 
the industry Dave Wu-
kawitz.  Dave has ac-
tively been involved in 
the marine industry for 
several decades and due 
to a life changing un-
expected illness was in 
need of our support.  

An awesome BBQ lunch was provided by G&B Restaurant.  
We had about 90 guests attend and they had a great time 
and experience at the marina.

Two Area Youths Will Learn to Sail 
Thanks to Twin Dolphin Fundraiser

By Mark Young (Bradenton Herald)

BRADENTON, FL - Since the 1950s, the Manatee River 
Pram Fleet has been teaching area youth how to sail for fun 
and competition, and two more local children will get that 
chance thanks in part to Twin Dolphin Marina.

Saturday, as part of National Marina Days, Twin Dolphin 
spent the day with about 60 guests raising $450 to pay for 
two full youth scholarships into the Manatee River Pram 
Fleet program. The nonprofit entity relies solely on do-
nations to continue its programs. Besides teaching recre-
ational and competitive sailing, the MRPF teaches sports-
manship, responsibility, self-reliance, respect for authority 
and the marine environment.

According to Tabatha Davis, Pier 22 director of marketing, 
Saturday’s festivities included a variety of fun and games, 
including raffles supported by local marine businesses. Lisa 
Fath, sailing director for the MRPF, said the program helps 
keep kids out of trouble.

“Time on the water is always a learning lesson,” Fath said. 
“We believe a kid on the water is a kid out of trouble.”
The MRFP will award the scholarships based on need, Da-
vis said.

“They are currently assessing those students and poten-
tial students that would benefit most from a needs-based 
scholarship,” she said. “They are hoping to award both 
scholarships before the end of this summer.”

Cynthia Belfatto, Twin Dolphin Marina harbor master 
said, “National Marina Days is a wonderful way to promote 
boating as a family-friendly leisure activity.”

National Marina Days Celebration at 
Twin Dolphin Raises Money for Youth 

Sailing 

Twin Dolphin Marina Day Barbecue emphasizes a sum-
mer of giving and celebrates boating and on the water fun! 

National Marina Day Continued on Page 16
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As part of a nationwide observance, members of 
the Bradenton area yachting community joined 
together for a National Marina Days:  Summer 
Of Giving event Saturday at the Twin Dolphin 
Marina on the Manatee River near Tampa Bay. 
The event included several raffle drawings to 
raise funds for the Manatee River Pram Fleet, a 
non-profit educational organization, dedicated 
to supporting and promoting the sport of sail-
ing for the youth of Manatee County.  Through 
raffle ticket sales, sponsorships and donations, 
the Twin Dolphin Marina staff, their members 
and guests raised the money needed to pay tu-
ition dues in full for two youth sailing scholar-
ships. 

Lisa Fath, Sailing Director for MRPF, said, "Time on the 
water is always a learning lesson. The Manatee River Pram 
Fleet teaches kids safety and sailing. We believe a kid on the 
water is a kid out of trouble!" Fath also thanked the Twin 
Dolphin Marina staff for hosting the event and for giving 
the gift of boating to a pair of young sailors.  

The raffles incorporated fourteen different prizes with nau-
tical themes including marine products and services pro-
vided by Freundship Marine Inc., Go Rentals, Nicholson 
Marine Services, Riverwalk Yacht Sales, Subsurface Inc., 
PIER 22 Restaurant, and the Twin Dolphin Marina. It was 

a spirited event, which included party games and barbecue 
provided courtesy of PIER 22 Special Events & Catering.  
Some first-time visitors to the Twin Dolphin Marina ac-
cepted tours of the 225 wet slip facility and others received 
vessel safety checks compliments of the U.S. Coast Guard 
Auxiliary.  

Cynthia Belfatto, Harbor Master for the Twin Dolphin 
Marina, called the event a great success. She went on to 
say "National Marina Days is a wonderful way to promote 
boating as a family-friendly leisure activity and a terrific 
opportunity to remind locals and visitors that Twin Dol-
phin is the premier resort marina on Florida's Gulf Coast."
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Clean Marina & 
Environmental News

BoatUS Offers Data on Past Hurricane 
Seasons 

Courtesy of Trade Only Today
 
After 2017 forecasts predicted average to above-average 
storm activity for this year’s Atlantic hurricane season 
(June 1-Nov. 30), the BoatUS Seaworthy Program com-
pared more than 20 years of storm predictions to help 
boaters better understand and decipher them.

The Seaworthy program helps BoatUS members avoid in-
juries and boat damage by analyzing insurance claims data. 
Members of the program looked at storm predictions from 
Colorado State University’s Philip Klotzbach and the late 
Bill Gray.

“Our mission was not to judge the forecasters, but to find 
out how much confidence we should have in the hurricane-
season predictions and what it means to boaters,” Seawor-
thy director Charles Fort said in a statement. “Early season 
hurricane predictions don’t attempt to forecast the percent-
age of storms that will come ashore or which coastal loca-
tions will be in the crosshairs.”

After comparing annual predictions with the weather that 
occurred, the Seaworthy program said it discovered that 
of 22 years of forecasts, only one year was 100 percent ac-
curate. In some years there were as many as eight more 
storms than predicted.

Fort said that when it comes to hurricanes “a boater’s man-
tra should be hope for the best, but prepare for the worst. 
Have a well thought out hurricane plan, and prepare your 
boat as best as possible. It could mean the difference be-
tween an easy recovery after a storm or a complete loss.”

Free hurricane-planning help is available at www.boatus.
com/hurricanes and boaters can get public advisories and 
detailed maps of the forecast track, wind bands and wind 
field for each named storm from the National Hurricane 
Center.

Addressing Climate Change in Your Own 
Back Yard

Courtesy of American Shore and Beach Preservation As-
sociation (ASBPA)

Much has been said about recent responses to the issue of 
climate change, so there’s no need to add to that conversa-
tion. However, coastal professionals and residents under-
stand that, ultimately, sea level change and other conse-
quences of a warming climate are not political realities, but 
scientific ones.

More important, they are personal realities… and doing 
something in response to climate change, finally, comes 
down to a personal response.

So what can you, as coastal dwellers and advocates, do to 
counter sea level rise?

Clean Marina & Environmental News Continued on Page 18
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You certainly have heard the usual responses – lessen your 
carbon footprint, waste less, etc. – but there are issues and 
concerns unique to the coast that can best be addressed by 
those who live and work along our shores.

• Support science, not emotion. Urge – demand, in 
fact – that your elected and appointed officials make 
decisions and plans based on facts rather than fears. 
Ask for the facts behind the feelings, be respectful of 
others’ opinions but concentrate on data, and urge 
that the community conversation be remain cen-
tered in reality, not rhetoric.

• Look at your community’ unique vulnerabilities, 
and develop a plan to deal with them in a timely 
manner. Then implement that plan, rather than let-
ting it sit on a shelf. If your community has not pre-
pared a vulnerability study, make sure it does.

• Look at your beach management practices for their 
responsiveness to altered sea level and other chal-
lenges and changes to coastal conditions. Also look 
for your community’s ability to respond to storm 
damage in a very timely manner… because, after a 
100-year storm occurs your beach will be vulnerable 
to a lesser storm. Your coast needs a rapid-response 
plan to return to good enough health to withstand 
the next barrage.

• Be aware of subtle changes in your coast. Some of 
the signs to look for are the floods that are becoming 
more regular and persistent, the changes in flora and 
fauna that might be precursors to larger problems 
ahead, the altered habitat both next to and beneath 
the waters.

• Help your community develop a coastal resilience 
plan if one is not already in place. Help them update 
and refine it if the plan has already been done. And, 
finally, help them get it implemented.

• Support sound building standards that elevate and 
strengthen structures to withstand winds and waves 
– and that can enable those structures to operate us-
ing fewer dwindling resources.

• Review the zoning laws to make sure that they take 
into account building and/or rebuilding in vulner-
able areas.

• In those areas where properties are most vulnerable, 
have a clear and objective discussion about options 
and timeframes. Be timely and clear-eyed in your 
assessment, and don’t take any option off the table 
without a thorough review. Think about the three 
Rs: Reinforce, rebuild, retreat.

• Look at what steps your community – and you and 
your businesses and your neighbors – are taking to 
lower greenhouse gas emissions and overall pollution 
sources impacting the coast and its waters (which are 
facing unprecedented challenges from all quarters). 
Use energy prudently (and from as green a source as 
you can get), and encourage reusing and repurposing 
rather than just rebuilding and replacing.

• Repeat after me: “Wide beaches, high dunes, elevat-
ed structures.” Then make sure your community is 
working toward that mantra if it’s not there already.

• Use every tool in your coastal toolbox to adapt to 
changing seas and coastal conditions – but use them 
wisely. Living shorelines must be able to move to be 
effective, hard structures must do no harm while 
they’re trying to stabilize a shoreline, engineering and 
science must take into account all users and all issues.

• Expand your community’s planning horizon beyond 
the typical 10-15 years, at least when it comes to the 
coast. What could that shoreline look like in 50 years? 
Where will mean high tide hit in 100 years? What will 
coastal structures and infrastructure have to do to be 
functional within that timeframe – and can they?

• Most of all, get involved and get educated. Climate 
and sea level change isn’t someone else’s problem – not 
when it’s happening right in your back yard (literally)!

That old phrase, “Think globally, act locally,” has never been 
more true. The impacts of climate change will be felt by each 
and every one of us – so that’s where the change in behaviors 
and beliefs need to come from if we’re going to lessen the 
scope and severity of that change to our lives and livelihoods.

Very few of us can have an impact on what happens in the 
halls of power here and around the globe. But we all can 
have a very real impact on what we do about it.

Clean Marina & Environmental News Continued on Page 19
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Hendricks Creek Marina Achieves “Clean 
Marina” Status

By Mark Rankin (USACE Nashville District)

Hendricks Creek Marina here on Dale Hollow Lake raised 
the “Clean Marina” flag today during a dedication cere-
mony recognizing the marina’s voluntary efforts to reduce 
water pollution and erosion in the Cumberland River wa-
tershed, and for promoting environmentally responsible 
marina and boating practices.

The U.S. Army Corps of Engineers Nashville District im-
plemented the Cumberland River Basin Clean Marina 
Partnership with its watershed partners, which include the 
Tennessee Valley Authority, Kentucky Wildlife Resources 
Agency, and Cumberland River Compact. The program is 
modeled after the Tennessee Valley Clean Marina initia-
tive, which currently has 82 participating marinas and sup-
ports the National Clean Boating Campaign.

At the ceremony on the dock by the water, Dale Hollow 
Lake Resource Manager Stephen Beason, welcomed at-
tendees, recognized partners and commended the Hen-
dricks Creek Marina staff. 

Maj. Christopher Burkhart, deputy district engineer of the 
Nashville District, praised the Brendel family for their work 
and dedication. Their dedication to clean water and be-
coming a ‘Clean Marina’ is very commendable. Hendricks 
Creek Marina on Dale Hollow Lake serves as a model for 
other marinas in the Cumberland River Basin in the certi-
fication process.”

Judge John Phelps, Cumberland County Judge Executive, 
also attended and praised the work to improve the facilities 
at Hendricks Creek Marina.

“This is a historic and beautiful day for Hendricks Creek 
Marina said Phelps,” I grew up on Dale Hollow Lake and 
have witnessed this family’s work and love for their com-
munity. They are a rock and cornerstone to our commu-
nity. It’s an important and historic day for the Smiths and 
their staff to achieve the ‘Clean Marina’ status. Dale Hollow 
Lake is a piece of paradise in Burkesville, Kentucky. I know 
there are distinctive parts to achieve this status. That means 
a lot because there are several levels and stair steps they 
have to go through.” 

During the process of achieving “Clean Marina” status, 
Hendricks Creek Marina’s owners signed a pledge card 
committing to the ideals of controlling pollution and ero-
sion. Then the facility had to complete a clean marina 
checklist and develop an action plan to meet their goals.

The checklist is extensive, and contains specific require-
ments for sewage management; fuel management; solid 
waste and petroleum recycling and disposal; vessel opera-
tion, maintenance and repair; marina siting, design and 
maintenance; storm water management and erosion con-
trol; and public education and water safety.

According to Park Ranger Sondra Carmen, the marina has 
accomplished all checklist items and demonstrated a will-
ingness to protect and preserve the water and environment 
at Dale Hollow Lake.

“Hendricks Creek has completed all the necessary require-
ments and excelled in proactive clean boating outreach 
with marina patrons and visitors,” Carmen said.

Before raising the clean marina flag, Diane Parks, chief 
of operations, Nashville District, presented a certificate, 
thanked the Brendels’ for their work in taking the initiative 
to achieve “Clean Marina” status and presented the “Clean 
marina” flag.

“This is about you and I get the dubious honor of passing 
this on,” said Parks. What the Brendel family has done is 
make Dale Hollow Lake a better place for the community, 
visitors and water users downstream of Dale Hollow Lake. 
We can see all the hard work you have here (at Hendricks 
Creek Marina) that impacts a much greater area,” said Parks. 

Parks told the Brendels, “Your dedication to recycling, envi-
ronment and keeping Dale Hollow clean speaks volumes and 
we are grateful for your commitment. You guys are to be com-
mended for the work you’ve done in reaching this status.”

After raising the “Clean Marina” flag at the end of the dedi-
cation ceremony, Patty Brendel said she is thankful for her 
brother and partner working with her and keeping the 
family tradition going. She thanked the Hendricks Creek 
Marina staff for completing work done over the past six 
months to be certified.

“I’m so proud of our staff and how we’ve all taken a pledge 
to put together an environmental action plan and imple-
ment that into the marina,” said Brendel. Everyone that 

Clean Marina & Environmental News Continued on Page 20
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comes over that hill to this marina are family and we are 
going to continue to go above and beyond what is expected 
of us to continue to keep Dale Hollow Lake clean as pos-
sible and encourage everybody to keep it clean,” she said. 
“We could not have done this without the support of our 
staff and our crewmembers. They have worked extra hard 
to make every one of these requirements possible. 

Hendricks Creek Marina is the first marina at Dale Hollow 
Lake on the Kentucky side of the Lake to achieve this desig-
nation. Hendricks Creek Marina was originally purchased 
by J. Fred Pace as Dale Hollow Lake was being built in 1950. 
Frank Brendel, Sr. purchased the current properties known 
as Hendricks Creek Fishing Camp, Inc. on September 18, 
1953 from George Hardin. 

In 1961, Frank Brendel Jr., and his wife Pat along with two of 
their children, came to Burkesville from Canton, Ohio to man-
age Hendricks Creek Fishing Camp, Inc. The Brendels’ added 
houseboats in the late 60's and early 70’s, added new slips and 
built their rental fleet to 36 – the largest fleet on the lake. 

Currently, brother and sister, Frank and Patty manage the 
Hendricks Creek Resort and Marina. Hendricks Creek Re-
sort offers 24 rental Houseboats, 7 Cottages, a Full Service 
Marina, a Ships' Store, and a 5600 sq. ft. service center.

Long Beach Harbor, MS Deemed ‘Clean 
and Resilient’ 

By Steve Philips, WLOX

There's a new flag flying over the Long Beach Harbor. It's a 
banner which recognizes the harbor as a "clean and resilient" 
marina. That designation was presented Tuesday morning 
by the Mississippi Department of Marine Resources.

"Y'all have made this marina cleaner through best practices, 
and also made it more resilient in terms of where your utili-
ties are, your harbormaster is,” said DMR Executive Director 
Jamie Miller as he presented the flag and certificate.

Long Beach Harbor is officially "clean and green", along 
with being storm resilient.

The harbor master, along with port commissioners and city 
leaders, worked toward this recognition for several years.
"The biggest thing is cleanliness. Environmentally friendly 

products. The way you do your day to day practices, recy-
cling," said Harbormaster William Angley.

To achieve this designation, a harbor must meet a series of 
stringent criteria. On the clean and green side, it includes 
things like fuel handling and waste disposal. On the resil-
ient side, things like storm-resistant construction and a 
working evacuation plan are considered.

"All their electrical hook-ups for boats are elevated or break 
away so they can remove them in the event of a storm. Of 
course, their harbor house was elevated after the storm. On 
the clean side, they follow all the standards from EPA and 
DEQ in terms of fuel," said Miller.

A Clean and Resilient Marina flag now flies on the flagpole next to 
the boat launch. (Photo source: WLOX)

"This is a great day for us. We've been looking forward to 
this for over three years," said Port Commissioner Phil 
Kies.

He said all the hard work finally paid off. And he’s hopeful 
the "green" designation will help attract visiting boaters.

"Any visiting vessels that come in, they see that flying and 
go, Oh, I know that this harbor meets all of these environ-
mental conditions, so we look forward to docking here and 
spending some time and hopefully some money up in the 
city," said Kies.

Long Beach is the fourth coast harbor awarded the desig-
nation, joining Bay St. Louis, Gulfport and Pass Christian.
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     Legislation & 
    By Eric Kretsch       partnerships
 

Clean Marina Programs Need the Marina 
Industries’ Support

As we head in to the busiest and warmest days of the sum-
mer months, let us remember the important role that ma-
rinas have in conserving the environment in which our 
industry depends. Marinas, boatyards and other related 
business are the cornerstone of recreational boating. They 
provision, repair and maintain, and provide for the boat-
ing experience. But, all this economic activity can come at 
a cost. 

Marinas sit in a powerful position to affect their local envi-
ronment. They can become stewards themselves, by insti-
tutionalizing environmentally friendly management prac-
tices and training their employees about the value of these 
practices. They can also serve as a nexus through which 
their customers can access information either through pas-
sive education, like signs and pamphlets or through active 
means, like classes and vessel inspections. 

This position has been long recognized and is evident by 
the creation, 10 years ago, of the Clean Marina Programs. 
There are over 1,200 clean marinas throughout the United 
States present in about 30 states. The Clean Marina Pro-
gram is the result of local Sea Grant Programs and forward 
thinking industry leaders who, foreseeing inevitable reg-
ulation, decided to create a voluntary program that goes 
above and beyond current regulation. The program pro-
vides incentive to marinas by creating an elite class that ap-
peals to consumer preference. It is a way for marinas to 
control their own regulation. 

Results From the 2017 Operations and 
Infrastructure Survey

In April, in coordination with Marina Dock Age Maga-
zine, the Association of Marina Industries (AMI) surveyed 
marinas throughout the United States to explore marina 
operations, infrastructure and training that translate into 
greener marinas and provide recreational boaters access to 
infrastructure, making it easier to be a cleaner boater. Two 
hundred thirty-one marinas contributed information rep-
resenting every US region.

Fifty-three percent of the 231 participants operate a clean 
marina facility; though estimates of Clean Marina partici-
pation indicate a lower participation (around 15-20 per-
cent), it’s clear that Clean Marinas are engaged in the in-
dustry. 

Pumpout facilities are an important fixture for clean boat-
ers. Excessive nutrient loading from vessel waste discharge 
increases the likelihood of environmental degradation, the 
most notable of which are fish kills. Providing convenient, 
easy to use and inexpensive pumpout service helps ensure 
boaters can ‘boat clean.’ Figure 1 depicts pumpout system 
age at the participating marinas. Roughly 20 percent of 
marinas do not have pumpout facilities on-site, while the 
majority — 40 percent of marinas — have equipment that 
is less than 5 years old, either original equipment or reno-
vated. No marinas reported having equipment older than 
20 years. 

Figure 1 - Age of reported marina pumpout facilities. Twenty per-
cent report not having facilities on-site. No marina reported equip-
ment over the age of 20 years.

When looking at employee training, we found that 68 per-
cent of marinas provided fuel dock training, 79 percent 
provided pumpout equipment training, 87 percent pro-
vided oil spill response training, and 76 percent provided 
their employees with hazardous spill response training. 
The frequency of the types of training varied from training 
only at the time of hiring to training twice a year. These 
breakdowns are provided in the full report. 

Legislation & Partnerships Continued on Page 22



22

Legislation & Partnerships Continued from Page 21

If you would like more information, you can purchase the 
full report here. If you participated in the survey, contact 
Eric Kretsch at ekretsch@marinaassociation.org for your 
free copy. 

Clean Marina Resources from AMI and 
Others

AMI will continue to connect the marina industry with 
the most up-to-date best practices throughout the country 
and AMI highly recommends that marinas become clean 
marinas, certified by their state Clean Marina Program. 
If you want to be connected to your state’s Clean Marina 
Program, check out AMI’s Clean Marina Program Direc-
tory. Also, find here, AMI’s Best Management Practices 
for Clean Marinas. The National Sea Grant Library com-
piles free resources produced by programs throughout the 
country; these resources can be found here by searching 
“Clean Marina.”

Congressional Climate Update – June 
2017

During the month of May, LobbyIt met with House Educa-
tion and the Workforce Committee to discuss CTE legisla-
tion and any proposed amendments ahead of the bill's an-
ticipated markup. In addition, LobbyIt covered the House 
Ways and Means Committee hearing on the Border Ad-
justment Tax.

Meeting with House Education and the Workforce Com-
mittee:

During LobbyIt's meeting with House Education and the 
Workforce Committee, our discussion with staff was fo-
cused on any amendments to the very favorable and bipar-
tisan CTE bill. LobbyIt preemptively met with committee 
staff to ensure that any proposed amendments would not 
provide any reason to stall the bill from moving through the 
House. LobbyIt was informed that Congresswoman Fed-
erica Wilson would be offering an amendment that would 

provide the Secretary with authority to sanction grantees 
that do not improve under their program improvement 
plan. During the 114th Congress, the CTE bill got hung up 
in the Senate HELP committee, most notably due to Chair-
man Alexander's concern over the Secretary's authority 
over Department of Education. Understandably, Congress-
woman Wilson's amendment preemptively caught our eye. 
However, staff assured us that all members of the commit-
tee were supportive of the amendments being offered.

On May 17, 2017, the CTE bill was successfully marked up. 
All four amendments were voted in favor for, and members 
voted unanimously to report the bill favorably. Friday, June 
9th, the CTE bill is expected to go to the full House floor 
for a final vote. Upon its likely passage, it will move to the 
Senate for consideration. At this time, the Senate has not 
introduced a bill, but will likely draft legislation that rela-
tively mirrors the House bill. 

House Ways and Means Committee: BAT hearing

The BAT is the cornerstone of the House GOP tax plan, 
designed to raise $1.2 trillion in revenue over 10 years that 
would help pay for reduced corporate tax rates. The House 
GOP tax blueprint calls for dropping the corporate tax rate 
from 35 percent to  15 percent, and 25 percent for pass-
through businesses. In order to achieve these corporate 
rates and still have a tax plan that remains revenue neutral, 
offsets, such as BAT, are necessary. However, GOP Senators 
are weary of low business rate targets that require offsets 
they oppose. 
 
While the GOP leadership, especially in the House, is mak-
ing hopeful sounds about some sort of tax reform and 
haven't officially given up the ship, the minority - and Lob-
byIt would have to share this view - believes that a major 
tax reform package this calendar year, and perhaps even in 
the 115th Congress, is a practical impossibility. This is pri-
marily because of the central role that the BAT plays in the 
larger scheme of paying for tax reform and the significant 
US commercial interests who are dead-set against it. Lob-
byIt has provided more detailed coverage of the hearing in 
a separate memo.

mailto:ekretsch@marinaassociation.org


23

Around The World
Grants Support Boating in the Shuswap

The Boating BC Association is contributing $6,000 in new 
grant and sponsorship money in the Shuswap 

By Tracy Hughes, Salmon Arm Observer

The Boating BC Association is contributing $6,000 in new 
grant and sponsorship money designed to support the 
Shuswap’s boating industry as a recreational and economic 
driver.

The program provides financial support for not-for-profit 
organizations that undertake projects related to capital in-
frastructure or events and initiatives deemed to increase 
participation in recreational boating or help to grow the 
recreational boating industry in the province.

The local recipients of the Boating BC grants and spon-
sorships include $2,500 to the Salmon Arm Community 
Association to repair and extend the life of the wharf at 
Seymour Arm.

Another $2,500 grant to the Shuswap Association of Row-
ing + Paddling will be used to purchase 120 personal flota-

tion devices as part of a Canada’s 150th Original Wooden 
Dragon Boat Festival Celebration.

In addition, the Shuswap Lifeboat Society will receive 
$1,000 to fund a boat launch kiosk offering loaner personal 
flotation devices for the public.

“Recreational boating is a driver in the local economy, 
generating $1.3 billion annually, and Boating BC is always 
working to grow this important sector,” says Don Prittie, 
Boating BC President. “B.C. is better on a boat, and these 
grants and sponsorships will help create more access to our 
beautiful waterways for both British Columbians and visi-
tors.”

“A huge congratulation goes out to all the recipients this 
year who are committed to helping people enjoy local wa-
ters in a safe and enjoyable way,” says Prittie. “Each one of 
these organizations improves recreational boating in our 
province by increasing access to the boating lifestyle, work-
ing to educate the key aspects of boating along with im-
proving boating opportunities in the province.”

Fiji’s Port of Denarau Marina Reaping 
Awards 

By Tatiana Rokou, Travel Daily News

The Marina Industries Association (MIA) recently 
announced Port Denarau in Fiji has been awarded 'Marina 
Fish Friendly Marina Level 3' accreditations.

Port Denarau Marina is also among the Finalists for the 
Marina Industries Association (MIA) 'Club Marine Ma-
rina Awards' for the 2017/18 period. The awards celebrate 
industry best practice and provide a benchmark for other 
businesses to aspire. Port Denarau Marina a Finalist in the 
categories of: International Marina and Best Community 
Support Initiative by a Marina.

Port Denarau Fiji, along with Jumeirah Beach Hotel Resort 
Marina and the United Arab Emirates (UAE) were both 
awarded the 'Marina Fish Friendly Marina Level 3 accredi-
tation; making it a 'first for the South Pacific', reports Asia 
Pacific Superyachts Fiji, Dave Jamieson.

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 

—Bruce Fournier,  
  Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.
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In an article in Oceans magazine MIA President Andrew 
Chapman said the accreditations represent a significant 
milestone in the development of the global industry.

"Both these marinas are in emerging and strong marina 
growth regions. They are setting the benchmark for others 
to follow. What is also pleasing is that the marinas are using 
the Clean Marina program guidelines as an environmental 
template to upgrade facilities and services and for the en-
vironmental education of their clients and communities."

MIA notes Port Denarau Marina is the largest marina in 
Fiji and provides for both commercial and recreational 
boats. The marina achieved Level 3 Clean Marina as well 
as the Fish Friendly accreditation. The independent Clean 
Marina auditor was particularly impressed by the signifi-
cant efforts of the marina's outgoing Managing Director, 
Nigel Skeggs, to improve environmental practices in Fiji. 
Nigel has been actively involved in contributing to the 

writing of a new Environmental Code of Practice and Fiji's 
Clean Boating Program.

Skeggs said, "Achieving 'Clean Marina and Fish Friendly 
Marina' accreditation is very important for the marina and 
the wider community. The accreditation criteria provided 
a framework for us to plan and prioritise our infrastructure 
spending."

"In a fast developing marine tourism destination such as 
Fiji, it is important that marinas such as ours play a strong 
environmental leadership role. The Clean Marina pro-
gram has provided important guidelines for us to provide 
this leadership. Our team are very proud of what we have 
achieved."

MIA also noted the accreditation comes at a critical time 
for Fiji as the Country Co-Chair of the upcoming Ocean 
Conference and Chair of the UN Conference of Parties 
dealing with Climate Change and Sustainable Innovation 
(COP23) later this year.

Around the World Continued on Page 25
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The Honourable Semi Koroilevesau said "As Minister of 
Fisheries and Ocean Champion, I wish to congratulate Port 
Denarau Marina on its recent achievements in receiving 
the Level 3 International Clean Marina and International 
Fish Friendly Marina accreditation status.

"Fiji's Honourable Prime Minister will be Co-Chairing 
the Ocean Conference with Sweden in New York in June 
and we hope to include these achievements as a Voluntary 
Commitment to the Ocean Conference."

AkzoNobel Partners with The Ocean 
Clean Up

Courtesy of Boating Industry

AkzoNobel announced that it is joining forces with The 
Ocean Cleanup to help turn the tide on marine pollution. 
Founded in 2013, The Ocean Cleanup aims to remove half 
the Great Pacific Garbage Patch in the space of five years. 
It employs U-shaped screens to channel floating plastic to 
a central point. The concentrated plastic can then be ex-
tracted and shipped to shore for recycling into durable 
products.

Through the partnership, AkzoNobel will provide ad-
vanced, biocide-free coatings technology for all the devices 
and equipment used by The Ocean Cleanup for the next 
five years.

The company says it represents a major contribution to the 
organization’s landmark efforts to clear plastic from our 
oceans, which is due to begin in the Great Pacific Garbage 
Patch in the next 12 months.

“Ocean pollution is a serious global issue impacting our 
society and our planet’s future,” said AkzoNobel CEO Ton 
Büchner. “As a world leader in the marine coatings indus-
try, we believe we can make a meaningful contribution to 
overcoming the problem by taking action and supporting 
the fantastic work being done by The Ocean Cleanup.”

The most high-profile use of the company’s coatings will be 
on the specially designed floating cleanup system, which 
will collect the waste plastic. These biocide-free products 

are already being used to help make the shipping industry 
more sustainable by reducing fuel consumption, cutting 
emissions and lowering the costs of operation.

“It is wonderful to add another big name to our growing 
list of supporters,” said Boyan Slat, CEO and founder of 
The Ocean Cleanup. “Working together with a true global 
force in sustainable coatings technology will ensure that 
our systems remain protected, even under the most ex-
treme conditions. Another benefit of the partnership is 
team AkzoNobel’s involvement in the Volvo Ocean Race, 
which will help increase global awareness of the urgent 
need to remove plastic from our aquatic ecosystems.”

The collaboration follows on from the recent announce-
ment that the company will also be an official sustainabil-
ity partner of the next Volvo Ocean Race. This will include 
organizing a series of Ocean Summits focused on bringing 
science, politics, government and sport together in an ef-
fort to act positively on the issue of marine litter.

Puerto del Ray Bill Fish Tournament

Puerto del Ray will be hosting a Bill Fish Tournament from 
October 27th – 29th of 2017. The tournament weekend is 
a big celebration that includes a kids fishing tournament, 
a bazaar, cooking lessons, a haunted house and of course, 
great sports fishing. This is Puerto del Ray’s 4th Annual 
Billfish Tournment, and marinas throughout the area will 
be taking part, including Puerto del Ray Marina. Last year 
240 anglers participated on 61 vessels. The tournament fea-
tures thousands of dollars and prizes and sponsorship and 
advertising opportunities. Contact events@puertodelray.
com for more information.

 

mailto:events@puertodelray.com
mailto:events@puertodelray.com
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News From Washington
  

Successful 2017 American Boating 
Congress Draws Nearly 250 Attendees, 

Showcases Marine Industry’s Importance

The 2017 American Boating Congress (ABC) - the ma-
rine industry’s premier political and legislative event pro-
duced by the National Marine Manufacturers Association 
(NMMA) and more than 20 co-hosts – wrapped up, draw-
ing nearly 250 attendees who gathered on Capitol Hill to 
meet with the nation’s leaders and champion issues most 
impacting the recreational boating and fishing industries.

Core policies including infrastructure, access, ethanol, 
workforce development, tax reform, and conservation 
were the focus of the conference’s new Issue Workshops 
and during Hill Visits.

An impressive 185 Hill Visits took place on Capitol Hill—
meetings with members of the marine industry and Con-
gressional decision makers—allowing the industry to 
amplify its voice and demonstrate its engagement on key 
matters impacting boating and fishing. Members of the 
recreational marine industry met with politicians includ-
ing Sen. Marco Rubio (R-Fla.), Rep. Duncan Hunter (R-
Calif.), Sen. Debbie Stabenow (D-Mich.) and Rep. Suzan 
DelBene (D-Wash.) and more.

Thanks to these advocacy efforts on the Hill, the Congres-
sional Boating Caucus immediately signed up two new 
members:

• Representative Debbie Wasserman Schultz (D-Fla.)
• Representative Jim Banks (R-Ind.)

“NMMA is overwhelmed at the number of organizations 
across our industry that came together during ABC to ed-
ucate the nation’s leaders on the significant impact recre-
ational boating and fishing have throughout the U.S.,” said 
NMMA President Thom Dammrich. “Making a lasting 
impact through advocacy requires every single voice our 
industry has to offer, and by joining forces each year, our 
presence has only continued to strengthen ties in Washing-
ton, D.C., creating positive change for recreational boat-
ing.”

“This year’s ABC was one of the largest gatherings of boat-
ing and fishing stakeholders on Capitol Hill—we came to-

gether as part of our collective interests in promoting and 
protecting our industry and as a result demonstrated our 
impact among key decision makers,” noted Nicole Vasi-
laros, vice president of federal and legal affairs for NMMA. 

“The positive energy and enthusiasm among attendees was 
palpable as we committed to working together to make a 
difference in our industry and met with lawmakers to share 
our story. We are excited to explore next steps coming out 
of the Hill Visits and we thank all ABC co-hosts, attendees, 
and sponsors for their dedication and interest in advocacy.”

Highlights from ABC 2017 include:

• During ABC, NMMA recognized leaders in the in-
dustry with three awards:

• BoatPAC Champions for Growth Award: Grady 
White Boats, for their dedication to BoatPAC 
and their ongoing industry leadership in advo-
cacy.

• Hammond Marine Industry Leadership Award: 
Maverick Boat Group President, Scott Deal for 
his tireless service on behalf of recreational 
boating and fishing, and as an advocate for con-
servation and responsible fishing.

• ABC Co-Host Marketing Award: Connecticut 
Marine Trades Association for their excellence 
in promoting ABC and generating industry 
awareness on advocacy.

• Keynote speaker Jake Tapper, the influential and 
award-winning journalist and author, and Chief 
CNN Washington Correspondent and Anchor, ad-
dressed the role of media in politics.

• An engaging speaker line-up including Sen. Joe 
Donnelly (IN), Rep. Tom MacArthur (NJ-03) and 
Paul Rauch, U.S. Fish and Wildlife Service's Assis-
tant Director for Wildlife and Sport Fish Restora-
tion, provided attendees with a front row seat to po-
litical insights impacting the boating industry.

• The launch of nine new Issue Workshops, divided 
into three tracks – Business, Environment and Ac-
cess, and Workforce and Compliance –provided at-
tendees with distinct opportunities to learn more 
about advocacy and the issues most impacting the 

News from Washington Continued on Page 28
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recreational boating and fishing industry and its 
businesses.

• The “Inside the Beltway, Republican and Democrat-
ic Insights” panel provided an inside look at under-
standing politics, an outlook for 2017, and how the 
upcoming midterm elections could impact policy 
decisions on Capitol Hill.

• Welcome Reception at the Carnegie Library – a net-
working opportunity in an historic location for at-
tendees to network and kick-off the conference.

• Recreational Angling & Boating PAC Reception – 
held on an iconic rooftop overlooking the Capitol.

• National Safe Boating Council and National Marine 
Manufacturers Association Congressional Recep-
tion.

The 2018 American Boating Congress is scheduled for 
April 30-May 2. Contact Laura Crisler for more informa-
tion on how to get involved at lcrisler@nmma.org.

ABC would not be possible without the generous support 
of the following sponsors:

PRESIDENT’S LEVEL – Brunswick and Mercury, Yamaha 
and Yamaha Watercraft; ADMIRAL’S LEVEL – Correct 
Craft, Indmar; CAPTAIN’S LEVEL – BRP and Evinrude, 
Center for Sportfishing Policy, Groupe Beneteau, SeaStar 
Solutions, White River Marine Group; FIRST MATE’S 
LEVEL – ILMOR, Marine Retailers Association of the 
Americas, Sea Tow, Suzuki, Volvo Penta; PURSER’S LEV-
EL – BoatU.S., Chaparral, Dometic, Freedom Boat Club, 
Infinity Luxury Woven Fabrics, International Yacht Bro-
kers Association, Marine Concepts, SureShade, Syntec, 
Water Sports Industry Association.

The planning, development and promotion of ABC is 
made possible by this year’s co-hosts:

American Sportfishing Association, Association of Marina 
Industries, Boating Industry Magazine, BoatU.S., Boats 
Group, Center for Sportfishing Policy, Connecticut Ma-
rine Trades Association, International Yacht Brokers As-
sociation, Lake Erie Marine Trades Association, Marine 
Industries Association of South Florida, Marine Retailers 
Association of the Americas, Marine Trades Association of 
New Jersey, Michigan Boating Industries Association, Na-

tional Marine Distributors Association, National Marine 
Lenders Association, National Marine Manufacturers As-
sociation, National Safe Boating Council, National Yacht 
Broker Certification Program, Norman-Spencer Marine 
Insurance, Soundings Trade Only, States Organization for 
Boating Access, The American Boat Builders and Repairers 
Association, The Boating Trade Association of Metropoli-
tan Houston, U.S. Superyacht Association, Yacht Brokers 
Association of America.

For media inquiries, please contact Kelsi Morris at kmor-
ris@nmma.org. 

NMMA, Industry Allies Represented 
During Senate Committee Hearing on 

E15 Expansion

Senate Committee on Environment and Public Works 
(EPW) held a hearing on Senator Deb Fischer’s (R-Neb.) 
Consumer and Fuel Retailer Choice Act (S. 517) to ex-
pand the sale of fuel blends with 15 percent ethanol (E15) 
through the summer months, making it available year-
round. During which, testimony was heard from a diverse 
panel of experts, including: Advanced Biofuels Business 
Council Executive Director Brooke Coleman; Sheetz Ex-
ecutive VP Mike Lorenz; Briggs and Stratton President and 
CEO Todd Teske; Clean Air Task Force Senior Counsel 
Jonathan Lewis; and Ecoengineering Inc. Principal Engi-
neer Janet Yanowitz.

NMMA has been against E15 in the marketplace for years 
due to the serious threat E15 poses to boater safety, by way 
of the proven damage it causes marine engines. Prior to 
the hearing, NMMA and partners (MRAA, CSP, BoatU.S., 
TRCP and ASA) submitted a letter for the record outlining 
the industry’s concerns with the bill. A preview of the letter 
reads;

“While the title of S. 517 contains the word ‘choice’, passage 
of this legislation would effectively deny consumers choice at 
the pump, while also endangering their safety on the water. 
There are 12 million recreational vessels registered in the 
United States. Ninety-five percent of these vessels are fueled 
at retail automotive service stations, and are dependent on a 
safe and legal fuel supply to operate. Ensuring all consumers 
have access to approved fuels is absolutely critical to recre-
ational boaters and anglers.”

News from Washington Continued from Page 27
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Upon the start of the hearing, EPW Chairman John Bar-
rasso (R-Wyo.) referred in his initial questioning to our let-
ter directly and the issues cited within it, as a serious cause 
of alarm for expanding E15 sales at our pumps. Among the 
testimony, highlights comprised of the following:

• Todd Teske (Briggs and Stratton) whose company 
has conducted research on the impact of E15 to 
small engines, similar to the studies by NMMA 
member companies, and echoed many of the same 
concerns as the recreational boating industry. Teske 
listed the damage E15 causes to small engines and 
risk of misfueling consumers face at the pump, as 
top reasons for opposing the bill.

• Of note, Teske did call attention to OPEI’s “Look 
Before You Pump Campaign,” which NMMA 
signed onto, as an example of the industry’s at-
tempt to educate its consumers on the risk of 
using E15 in unapproved vessels; but a large-
scale consumer education effort is needed and 
cannot fall solely on small engine manufactur-
ers.

• Teske also discussed the company’s study on 
isobutanol and their findings of it as a viable 
alternative to E15. Senator Tom Carper (D-
Del.) and EPW Minority Leader supported the 
promise of isobutanol.

The hearing was a result of the deal Senator Fischer and 
Barrasso struck back in May to overturn a rule on methane 
emissions, although it ultimately failed. NMMA will con-
tinue to monitor bill S. 517, sharing updates as they occur 
and remain active in legislative conversations on ethanol 
matters to best represent the boating industry’s interests.  If 
you have questions, please contact Nicole Vasilaros at nvas-
ilaros@nmma.org or Mike Pasko at mpasko@nmma.org.

U.S. Dept. of Commerce Announces 2017 
Red Snapper Season Extended by 39 Days

The U.S. Department of Commerce announced an agree-
ment has been reached between the National Oceanic and 
Atmospheric Administration (NOAA), Members of the 
U.S. House of Representatives and the five Gulf Coast states 
to extend the 2017 recreational red snapper season by 39 
weekend days in the Gulf of Mexico for private recreational 
anglers.

This action, lauded by recreational fishermen across the 
country, reverses the Federal government’s recent trend 
to shorten the federal red snapper season. Most recently, 
regulators limited the window to just three days.

Under the jurisdiction of the Gulf of Mexico Fishery Man-
agement Council and the National Marine Fisheries Ser-
vice within NOAA, what was once a six-month red snapper 
season with a four-fish bag limit for recreational anglers 
was reduced to a historically low three-day season with a 
two-fish bag limit in 2017. That three-day federal season 
ran from June 1 to June 3.

As a result of today’s action, red snapper season will reopen 
for private recreational anglers in the Gulf out to 200 miles 
every Friday, Saturday and Sunday, including Monday and 
Tuesday of the July Fourth holiday and the Monday of La-
bor Day. This 39-day season will begin Friday, June 16, in 
time for Father’s Day weekend and ends on Labor Day, 
September 4. State seasons will run congruently with the 
federal season.

Original content courtesy of Center for Sportfishing Policy, 
view full release here.

NMMA Submits Formal Comments on 
NAFTA Renegotiation Priorities

NMMA sent comments to U.S. Trade Representative Rob-
ert Lighthizer’s office regarding a request for negotiating 
objectives to modernize the North American Free Trade 
Agreement (NAFTA). The boating industry is keenly inter-
ested in the renegotiation and any consequential changes 
proposed. NMMA urged USTR to approach any renego-
tiations with an understanding of the key role Canada and 
Mexico play for U.S. marine manufacturers, as two of the 
three top boating markets for U.S. marine products, sales, 
and supply chain needs.

The majority of NMMA’s comments prioritized the need to 
maintain tariffs for recreational marine products, protect 
supply chains, modify rules of origin rules calculations for 
marine engines, reduce technical barriers to trade, and pro-
mote transparent regulations. A uniquely American made 
industry – 95 percent of the marine products used in the 
U.S. are made in the U.S. – manufacturers are avid export-
ers making a mark in more than 100 countries worldwide 
and NAFTA vital to business performance.
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In 2016, Canada was the top destination for U.S. recre-
ational exports with $517.6 million in export value. Mexico 
was the number three overall export destination, totaling 
$121.6 million for marine boats and engines.

NMMA will continue to work closely with the Administra-
tion and U.S. Trade Rep. Lighthizer on NAFTA reforms to 
ensure the industry’s interests are represented. Formal ne-
gotiations will not begin until mid-August. View the com-
plete submission here. For more information on NAFTA 
negotiations, please contact Nicole Vasilaros at nvasilaros@
nmma.org. 

Deputy Interior Secretary Nominee 
David Bernhardt Passes Senate 

Committee

The Senate Committee on Energy and Natural Resources 
advanced the nomination of David Bernhardt as Deputy 
Interior Secretary in a 14-9 vote. This position is of high 
importance to the recreational boating and fishing indus-
tries – land and water management, including policies di-

rectly impacting access to federally managed destinations 
– fall under the direction of the Department of the Interior. 
Bernhardt, a Colorado native, has served in several Interior 
roles, among them Solicitor, the highest ranking legal of-
ficer.

If confirmed, Bernhardt would serve as second in command 
to Interior Secretary Ryan Zinke. Following the nomina-
tion in late April, Secretary Zinke expressed his support 
saying, “I am excited to announce the President and I have 
selected Dave Bernhardt to help me lead the Interior De-
partment. Bernhardt's extensive experience serving under 
former Interior Secretaries Norton and Kempthorne and 
his esteemed legal career is exactly what is needed to help 
streamline government and make the Interior and our 
public lands work for the American economy."

NMMA works closely with the Department of the Interi-
or to help advance industry interests, having recently met 
with Secretary Zinke in April. We’ll continue to monitor 
for updates in the confirmation process. If you have any 
questions, please contact Nicole Vasilaros at nvasilaros@
nmma.org. 
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Boating Industry to Receive Piece of New 
Revenue from California’s Higher Fuel 

Taxes

Starting this fall, the excise tax on gasoline in California 
will go up 12 cents per gallon, the excise tax on diesel fuel 
will increase 20 cents, and the special diesel fuel sales tax 
will increase by four percent. The California Division of 
Boating and Waterways (DBW) will receive a small portion 
of the new revenue raised by the bill (CA SB 1), which was 
recently signed into law. Fuel excise taxes have not been 
increased in 20 years.

Legislative analysts expect the increased excise taxes, as 
well as significantly higher car registration fees, will raise 
$52 billion over the next 10 years. Using the state’s current 
distribution formula, the increased taxes will add about 
$800 million to parks, off-highway vehicle and boating 
programs. It is unclear what percentage of the new revenue 
will be distributed to DBW.

 For more information contact David Dickerson at ddick-
erson@nmma.org.

Sales Tax on Illinois Yacht Club Dues Not 
Likely to Reach Final Stages

The Illinois Senate moved forward a controversial bill ex-
panding its sales tax to include ticket sales and club mem-
berships. The bill also calls for increases state and busi-
ness income taxes. However, many doubt it will progress 
through the state assembly, when the two-year legislative 
session resumes in January 2018.

 The bill is opposed by Governor Bruce Rauner and Repub-
licans in both chambers, but a gubernatorial election will 
occur this November. That said, if the legislation were to 
pass in its current form, the state sales tax would be applied 
to a broad range of services, including membership dues 
for yacht clubs and tickets to boat shows.

For more information contact David Dickerson at ddick-
erson@nmma.org.

NMMA Submits Comments to EPA on 
Areas for Regulatory Relief

NMMA submitted formal comments to the Environmen-
tal Protection Agency (EPA) regarding the Agency’s re-
quest for specific air and radiation actions that should be 
revisited. The majority of NMMA’s comments focused on 
recreational marine engines and the many redundant over-
sight programs implemented over the years that are now 
burdensome, unnecessary and wasteful in terms of both 
cost and resources.

NMMA recognizes that as a whole, EPA air emission pro-
grams provide a significant benefit to ensuring a clean 
environment that boaters demand. Without a clean envi-
ronment, fishing, swimming and all forms of water related 
recreation would not be enjoyable or healthy. The EPA’s re-
quest stemmed from President Trump’s Executive Order in 
February that directed federal agencies to review existing 
regulations and identify ones for repeal, replacement, or 
modifications.

NMMA will continue to monitor for any updates, as the 
EPA begins to review all submitted comments and share 
any next steps. You can access our complete response here. 
For more information, please contact John McKnight at 
jmcknight@nmma.org.

U.S. Army Corps of Engineers 2017 
Work Plan Includes Increased Funds for 

Dredging Atlantic Intracoastal Waterway

The U.S. Army Corps of Engineers released its final FY17 
work plan, which includes the largest amount of funds for 
dredging the Atlantic Intracoastal Waterway (AIWW) in 
more than five years – $15.6 million almost 80 percent 
more than proposed in President Obama’s final President’s 
Budget. The increases came in part from the advocacy pro-
vided by the Atlantic Intracoastal Waterway Association 
(AIWA); NMMA has a seat on the AIWA board of direc-
tors. Stretches of the AIWW are in dire need of dredging, 
with some areas silted into depths as shallow as three feet. 
If maintained to anywhere near its authorized depth of 
eight feet, pleasure craft would not need to use the Atlan-
tic for part of a north-south journey, and shipping tonnage 
would significantly increase, releasing pressure on I-95 and 
railways. 
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The breakdown by state is as follows:

• Virginia- $4.14M
• North Carolina- $1.833M
• South Carolina- $6.6M
• Georgia- $181K
• Florida- $2.85M

In addition, President Trump’s FY18 budget proposal for 
dredging the AIWW is $10.9 million. This budget is ex-
pected to change as Congress debates and enacts next 
year’s budget:

• Virginia- $5.479M
• North Carolina- $2.812M
• South Carolina- $199.5K
• Georgia- $181K
• Florida- $2.224M

For more information, contact David Dickerson at ddick-
erson@nmma.org.

Oregon Lifts Ban on Butanol

A bill that lifts Oregon’s ban on the use of butanol in gaso-
line was signed into law by Governor Kate Brown – a win 
for recreational boating.  OR SB 19 was originally pro-
posed as a routine update of weights and measures laws 
that would have carried forward the ban on butanol in the 
state.  Following testimony by NMMA on the benefits of 
butanol, the legislature agreed to rewrite the law to allow 
butanol to be used in place of ethanol.

In-field testing by NMMA found that butanol, even at 
blending levels above 15 percent, did not harm marine en-
gines or cause any run or starting problems.  Butanol does 
not attract water, so phase separation issues are eliminated.  
Butanol also has a higher energy value than ethanol.

For more information, contact David Dickerson at ddick-
erson@nmma.org.

Wrap-Up of Budget Decisions Resulting 
from Florida's 2017 Legislative Session

At the close of the Florida legislative session, several bud-
get milestones were enacted that affect boating and were 
part of NMMA’s lobbying initiatives in 2017, including:

• Resurrection of Visit Florida: Although House 
Speaker Richard Corcoran labeled the Visit Florida 
tourism promotion program as corporate welfare 
and called for its end, the state legislature overrode 
his objections and funded the program at $25 mil-
lion, down from $76 million in 2016. This program 
benefits the boating industry by promoting the state 
as a boating and fishing mecca.

• Retaining Enterprise Florida: Also opposed by 
Speaker Corcoran, the program to encourage busi-
nesses to relocate to Florida was cut to $16 million 
from $24 million.

• Lake Okeechobee Relief: $800 million in Florida 
Forever bonds were appropriated to build a new 
reservoir south of Lake Okeechobee with a capac-
ity of 300,000 acre-feet of water. This is designed to 
reduce fresh water releases from Lake Okeechobee 
that triggered horrific algae blooms in Indian River 
Lagoon and Caloosahatchee Estuary in 2016. Con-
struction is slated to begin in 2020.

• Derelict Vessel Removal: $4 million for boating in-
frastructure construction, including new funding of 
$1.5 million for derelict vessel removal.

For more information, contact David Dickerson, ddicker-
son@nmma.org.

House and Senate Committees Move 
Forward with USCG Reauthorization

The House Transportation and Infrastructure Commit-
tee approved the United States Coast Guard (USCG) Au-
thorization Act of 2017 (H.R. 2518) on May 24, coming 
less than a week after the Senate Commerce, Science and 
Transportation Committee passed their version of the bill 
(S. 1129). NMMA applauds both the House and Senate 
committees for proposing legislation to reauthorize and 
support the United States Coast Guard in its missions to 
safeguard our shores and marine resources and ensure a 
21st century maritime transportation system for America 
in FY18.

Much like S. 1129, the House bill includes a number of 
boating safety provisions that NMMA and the industry 
support, such as language on establishing a performance 
standard for visual distress signals, promoting the use of 
engine cut-off devices, and allowing certificates of docu-
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mentation to be renewed every five years for recreational 
vessels. The House language on recreational boating safety 
differs slightly from the Senate version, in that H.R. 2518 
would require installation of engine cut-off devices on 
vessels under 26 feet in length, but provides no direction 
to the USCG to ensure boat operators properly wear this 
important safety device. NMMA has been supportive of 
operators wearing engine cut-off devices since the USCG 
proposed a rulemaking in 2011.

Earlier this month, boating advocates, including NMMA, 
ASA, BoatUS, MRAA and NASBLA, sent letters to the 
House and Senate committees of jurisdiction urging op-
erator wear of engine cut-off devices for vessels under 26 
feet in length, when the device is factory installed and 
while operating above displacement speed - exceeding 
slow, trolling-like speeds. Currently, more than 85 percent 
of new vessels are factory installed with engine cut-off de-
vices, yet operator wear remains low. This not only poses a 
risk for the operator and passengers, but perils law enforce-
ment efforts to safely stop runaway boats.

There are a few more steps that must take place in the legis-
lative process before the USCG Authorization Act is signed 
into law, and NMMA will continue to work with the House 
and Senate to make boating safety a top priority in the bill, 
and help ensure that final passed language directs operators 
of certain vessels to properly use the engine cut-off device. 

You can view H.R. 2518 here and S. 1129 here. If you have 
any questions, please contact Nicole Vasilaros at nvasi-
laros@nmma.org.

President Trump's 2018 Budget Request 
& What it Means for Boating

President Trump’s proposed budget for the next fiscal year 
(FY18) - October 2017 through September 2018 - was re-
leased by the administration to Congress for review. Over-
all, the budget requested would curtail funding for every 
major federal department and agency, the exception being 
the Department of Defense, which would see an increase.

The budget includes $3.6 trillion in spending reductions, 
the greatest decrease requested by any president, and one 
that would lower publicly held debt to 60 percent of GDP, a 
level not seen since 2010. According the Office of Manage-

ment and Budget (OMB), President Trump’s plan would 
also achieve a balanced budget within 10 years.

Note that the President’s budget essentially serves as a wish 
list and way to demonstrate an administration’s priorities. 
The House and Senate Appropriations Committees will 
soon begin working on their funding packages for FY18 
and are expected to differ significantly from the President’s 
proposal. Additionally, many had expected this budget re-
quest to provide more detailed insights into the adminis-
tration’s frequently mentioned tax reform plan, which was 
outlined last month. However, that was not the case.

The FY18 budget’s specific requests impacting the boating 
industry will inform NMMA’s strategic approach when it 
comes to engaging the administration on industry priori-
ties, as well as specific committees within Congress as each 
chamber begins to build out a budget and spending pack-
age.

“While we recognize the need for fiscal restraint in these 
challenging times, it is also our priority to make certain the 
cuts proposed do not put the federal government’s ability 
to protect our nation’s water ecosystem at great risk and 
U.S. manufacturers are able to remain competitive in the 
global market place,” said NMMA Federal and Legal Af-
fairs Vice President Nicole Vasilaros. “Boaters and industry 
businesses alike make significant contributions to the U.S. 
economy, generating billions in consumer spending and 
supporting more than 650,000 jobs. We must continue in-
vesting in our federal lands and waters to maintain public 
access, enjoyment and the necessary conservation of our 
nation’s treasured resources. We look forward to working 
with Congress to address the industry’s concerns and pri-
orities to the benefit of the nation’s economy.”

Below are high-level summaries of FY18 budget requests 
and impacts for departments and agencies that are of in-
terest to the recreational boating and fishing communities:

Environmental Protection Agency
As expected, the Environmental Protection Agency (EPA) 
received the largest requested cut in the entire budget. The 
President’s budget proposes a 31 percent cut in EPA fund-
ing, dropping the agency to $5.6 billion from $8.2 billion in 
FY17. Specifically, the Great Lakes Restoration Initiative is 
cut completely in the President’s budget.
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Department of Interior
The President’s budget would fund the Department of Inte-
rior (DOI) at $11.7 billion, approximately $1 billion below 
current levels. The budget proposal prioritizes infrastruc-
ture of public lands by increasing funding for national parks 
to address their deferred maintenance backlog; decreases 
the Fish and Wildlife Service (FWS) by $202.9 million to 
$2.8 billion; and decreases the National Park Service (NPS) 
funding to $2.6 billion, a reduction of $296.6 million.

Department of Commerce
Under the Department of Commerce, the President’s bud-
get request includes $845 million for the National Marine 
Fisheries Service (NOAA Fisheries), which is a decrease of 
over $107 million. NOAA Fisheries provides programs for 
the management and conservation of our country’s living 
marine resources, including fish stocks, marine mammals, 
and endangered species and their habitats within the Unit-
ed States Exclusive Economic Zone (EEZ).

The National Sea Grant College Program, Coastal Zone 
Management Program, and Coastal Salmon Recovery Pro-
gram would all be shutdown per the President’s budget re-
quest.

U.S. Army Corps of Engineers
The U.S. Army Corps of Engineers (USACE) would receive 
a total of $5 billion, a 16 percent cut. Of the proposed fund-
ing, $1.02 billion would be allocated to the USACE con-
struction account, which would be a 50 percent cut com-
pared to FY17. The investigations account would receive a 
nearly 29 percent cut, which could limit the ability of US-
ACE to start the process of beginning new water resources 
projects. All revenues collected through the Inland Wa-
terways Trust Fund would be utilized by the budget. The 
request also includes $75 million for the Comprehensive 
Everglades Restoration Plan and $131 million for ecosys-
tem restoration work in South Florida.

International Trade Administration (ITA)
President Trump’s proposal includes cuts to the Interna-
tional Trade Administration (ITA) with funding maxing 
out at $443 million. In FY17, ITA received $482 million. 
The majority of the cuts at ITA would be in the Global 
Markets division, which is dedicated to promoting Ameri-
can exports around the globe. It would receive $293 mil-
lion, compared to $336 million in FY17.

Small Business Administration
The State Trade Expansion Program (STEP) program is 
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under the purview of the Small Business Administration 
(SBA) and helps small businesses tap global markets and 
expand exports. The STEP program falls under the specific 
umbrella of the Office of International Trade, and for FY18 
that office will receive $10 million to carry out export pro-
grams. This is a decrease compared to the $18 million for 
STEP currently.

Infrastructure
The President’s budget request also includes $200 billion for 
infrastructure projects over 10 years, with the goal of creat-
ing $1 trillion in infrastructure investments met through 
some federal funding but also, incentivized non-federal 
funding as seen with public private partnerships. NMMA’s 
government affairs staff is ready to work with Congress and 
the administration to ensure that priorities like full service 
boating facilities, expanded waterway access, and dredging 
of the Intracoastal Waterway (ICW) are realized.

NMMA’s government affairs team will be closely monitor-
ing the appropriations process as it unfolds on Capitol Hill, 
and will continue to communicate the industry’s priorities 
with lawmakers and key staff. 

For more information, please contact Nicole Vasilaros 
at nvasilaros@nmma.org or Michael Pasko at mpasko@
nmma.org.

Key Bills Benefiting Boating Industry 
Advanced by Senate

The Senate Commerce, Science and Transportation Com-
mittee passed three bills positively impacting the recre-
ational boating and fishing industries, including the Coast 
Guard Reauthorization Act of 2017; Billfish Conservation 
Act; and Small Shipyards and Maritime Communities Act.
 
The Coast Guard bill (S. 1129) would reauthorize the mili-
tary branch’s programs for FY18 and possibly, FY19 too. 
The bill includes a number of boating safety provisions that 
NMMA and industry support.
 
Of note, there were disagreements on provisions relating 
to Vessel Incidental Discharge Act (VIDA) but committee 
members seemed confident on their ability to work out a 

News from Washington Continued from Page 34 compromise before the bill heads to the Senate floor. Rec-
reational boating is exempt from VIDA language due to 
the Clean Boating Act, however, NMMA will continue to 
monitor VIDA as an important tool to regulate the spread 
of waterway discharge and aquatic invasive species.

NMMA expects the House to consider similar legislation 
and will push to ensure recreational boating safety priori-
ties are a top priority. You can view the complete S. 1129 
bill here.
 
The Billfish Conservation Act (S. 396), introduced by U.S. 
Senators Bill Nelson (D-Fla.), Marco Rubio (R-Fla.), Joe 
Manchin (D-W.Va.) and Jerry Moran (R-Kan.) would al-
low the legislation to be implemented as intended when 
first signed into law in 2012.
 
The Billfish Conservation Act of 2012 banned the impor-
tation of all billfish caught by foreign fleets into the conti-
nental United States and, perhaps most importantly, set an 
example for other countries to pursue similar conservation 
efforts once thought impossible. However, questions arose 
over whether the same prohibitions on foreign-caught bill-
fish imposed by the bill also applied to billfish caught com-
mercially in Hawaii. If commercially caught billfish could 
be transported from Hawaii to the U.S. mainland, it would 
circumvent the intent of the conservation measure. Bill S. 
396 simply clarifies that billfish landed in Hawaii must be 
retained there.

Implemented as originally intended, the law should make 
it easier for the U.S. to establish a greater leadership role for 
the international protection of billfish. View the full press 
release here.
 
U.S. Senator Tammy Baldwin, a member of the Senate 
Commerce Committee, introduced the Small Shipyards 
and Maritime Communities Act (S. 1100) to reauthorize 
the Small Shipyard Grant Program through 2020. The bi-
partisan measure passed as a part of the Maritime Admin-
istration Authorization and Enhancement Act for FY2018. 
Small Shipyard grants support American shipyards and fa-
cilities under 1,200 employees that provide parts for ship-
building and large vessels, maintenance and repair servic-
es. View the press release here.
 
Contact Nicole Vasilaros at Nvasilaros@nmma.org with 
questions. 
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
https://marinaassociation.org/
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Classified Ads
Help Wanted

Assistant Dockmaster Wanted
ROYAL PALM YACHT & COUNTRY CLUB, 2425 Maya 
Palm Drive West, Boca Raton, Florida 33432 is seeking a 
Part-time Assistant Dockmaster. The ideal candidate will 
be well groomed and personable, have some boating expe-
rience and will be able to work 3 to 4 days per week, includ-
ing weekends. $13.00 - $14.00 per hour.Responsibilities: 

• Assist Members/Boat Owners with arrivals and de-
partures from their dock.

• Answer Marina phone and take dockage reserva-
tions.

• Operate Fuel Dock and record fuel sales.
• Garbage Removal and minor maintenance / repairs.
• Works closely with Dockmaster to provide quality 

service to our members.
• Safe operation of Golf Cart.
• Must be able to lift up to 50 lbs.

Must have at least 2 years Marine related experience and 
a minimum of 2 years Marina experience, preferable in a 
private club, hotel or resort setting.Background and Drug 
Test are required.For Consideration, Please send your re-
sume to Bgarey@rpycc.org .  NO PHONE CALLS PLEASE.
RPYCC is an Equal Oportunity Employer.  

AMI Advocate (monthly circulation) 
Full Page   ¼ Page    ½ Page
12 months $5,500  12 months $1,500  12 months $2,900
6 months $3,200  6 months $900  6 months $1,700
3 months $1,800  3 months $525  3 months $1,000
1 month $700      1 month $400

AMI News Fax (bi-weekly circulation)   AMI Website
26 ads (1 year)   $6,500    1 Year  $150 per month
13 ads (1/2 year)  $3,750    6 months $200 per month
6 ads (2.5 months)  $1,725    3 months $250 per month
1 ad    $330    1 month $275 per month

AMI NewsWatch (weekly circulation)   AMI NewsWatch Sponsorship
1 Year  (52 ads)   $9,750    1 Year  (52 ads)  $5,500
6 months (26 ads)  $5,600    6 months (26 ads) $3,200
3 months (13 ads)  $3,225    3 months (13 ads) $1,875
1 month (4 ads)   $1,250    1 month (4 ads)  $680
1 week (1 ad)   $350    1 Week (1 ad)  $200

Advertising Opportunities
Buy one package 
and receive 10% 

off on all addition-
al packages (higher 

price prevails).
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

Malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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